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1

Presentation of Smart-Up Project

The overarching aim of SMART-UP is to encourage the active use of Smart Meters and InHouse Displays by vulnerable customers, in those Member States where the roll-out of
Smart Meters has been embarked upon. Indeed, previous studies have shown that Smart
Meters do not lead to energy savings in the residential sector unless households actively
use them and are encouraged to modify their everyday practices. Our project intends to fill
in this gap, while also raising awareness on demand response services.
The way we intend to do so is by developing a training program for installers, social
workers and other frontline staff in contact with vulnerable people, so that they can
inform vulnerable consumers about the benefits brought about by smart metering and
advise them on how to use their Smart Meter and In Home Display (IHD) units (where
fitted) to best effect, each time they are in contact with them. Indeed, most vulnerable and
low-income householders require a one-to-one and on-going support.
The training packages will be tested and improved before getting disseminated towards
the major actors involved in smart meters deployment (DSOs, energy utilities, installers…).
From 50 to 100 installers or other frontline staff will be trained in each project partner’s
country. Each of them will deliver face-to-face advice to 10 to 20 households, so as to reach
1,000 households in each country. DSO and energy utilities (depending on the national
context) will be involved to provide the necessary support for this experiment and to
ensure further dissemination of the training packages.
Besides empowering vulnerable consumers, the project will serve to get some feedback on
their specific needs and on the ways to appropriately communicate with them and help
them take profit of smart metering. The project will also help consolidate data on how
much energy can be saved if vulnerable householders are empowered to make best use of
the opportunities that Smart Metering offers.

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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2

Context and Objectives

2.1 Context of the task
The aim of Work Package 7 is to ensure that the project’s tools and results are shared as
widely as possible. This will enable practitioners to benefit from some of the practical
training and other information that will be available from the project, but also that the
lessons learnt from the project move beyond project partners out into the realm of
European policy and action.
Overall, this work package will involve:
D7.1 Development of a public web portal
This will involve development of a website that will communicate and promote the
goals and findings of the smart up project. PIM will design, organise and host this
web-portal, with contributions from all partners including versions of all published
materials, and case studies.
D7.2 Development of a stakeholder strategy that identifies relevant agencies in
each member state
With coordination by NEA, each partner will contribute to a stakeholder strategy
which will identify relevant agencies in each member state, and encourage these
stakeholders to access the public web portal.
D7.3 Database of key stakeholders and their contact details
Each partner will collect details of interested stakeholders collected through the
ongoing implementation of the stakeholder strategy, and input these into a
database (maintained by NEA). From this database an email list will be developed,
through which interested stakeholders can be informed about project.
D7.4 Develop a dissemination plan
A dissemination plan will be developed to specify how the project results will be
disseminated across stakeholders, including within the consortium; towards the
social sector; and towards stakeholders involved in the roll out of smart meters.
D7.5 Report on the international conference
NEA will organise an international conference in the UK for approximately 200
delegates. The conference will be used to launch the findings and recommendations
of the project to international stakeholders. A list of attendees will be recorded and
a report summarising the event will be produced.
D7.6

Video
A video of the event will be produced, including interviews with each partner to
record thoughts, experiences and conclusions from the project.

D7.7 Report on dissemination activities
D7.8 Final publishable report
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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3

Summary of activity

3.1 The dissemination plan
The activity undertaken to draft and design the initial dissemination plan is detailed in
report D7.4 along with the plan itself, however to put the rest of the report into context a
summary version is included below.
Aims and objectives
The dissemination plan had three key aims;
1) Existing SMART-UP stakeholders involved in delivering the project objectives remain
engaged in the project and are able to communicate it accurately and effectively
2) SMART-UP tools are accessed and used by other relevant stakeholders
3) SMART-UP results are used to inform future research, programme delivery and policymaking
In addition, as SMART-UP was funded by the European Union’s Horizon 2020 Research and
Innovation Programme it was important that communication and dissemination activity
demonstrated how SMART-UP furthered the core principles of the programme. In
particular, how the project contributed to a European ‘Innovation Union’ and justified
public spending through providing tangible proof that collaborative research adds value
by;
•
•
•

Showing how European collaboration has achieved more than would have
otherwise been possible, notably in achieving scientific excellence, contributing to
competetiveness and solcing societal challenges;
Showing how the outcomes are relevant to our everyday lives, by creating jobs,
introducing novel technologies, or making our lives more comfortable in other
ways;
Making better use of the results, by making sure that they are taken up by
decision-makers to influence policy-making and by industry and the scientific
community to ensure follow-up.

Additional information on the extent to which these aims and objectives were met is
included towards the end of this report.
Key communication tools and platforms
A range of tools and platforms were identified to achieve these aims;
Specific to SMART-UP
•
•
•
•
•
•

Web portal
Regular E-newsletter (written and issued by each partner individually)
Promotion items: postcards, banner stands and other materials
Press releases
Social media (Facebook)
Final conference
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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•
•
•
•

Final video
Final report
Photographs received from the photo competition
Other materials produced in the course of the project, eg training handbooks

Other
•
•
•

Partner-owned media, including website, regular newsletters, Twitter and other
social media channels.
Events organised by partner or other third parties, such as conferences, exhibitions,
general meetings, discussion forums
Third-party media channels, both at national and EU level, including EU-led
publications and websites

Target stakeholders
Target stakeholders included;
•
•
•

Frontline agencies and their representatives that were actively participating in
smart-up, or who weren’t participating in the project but may have had an interest
in using the tools
Senior representatives and decision-makers from within the energy
industry/Government/EU
Researchers / academics with an interest in energy efficiency, innovation and
smart metering

Outputs
The implementation of the plan was designed to achieve the following outputs;
•
•
•
•
•
•
•
•
•
•
•

1 national conference
1 video
1 project website
1 SMART-UP page on each partner’s website (5 in total)
5 social media posts/updates from each partner (25 in total)
1 press release with European focus
10 articles promoting SMART-UP in other (non-scientific) publications
1 flyer promoting project in each country (5 in total)
3 editions of SMART-UP newsletters per country (15 in total)
Presentation at 1 event organised by the EU/H2020
Promotion / presentation of SMART-UP at 10 other events

Roles and responsibilities
Broadly speaking, NEA as work package lead had responsibility for drafting the initial
dissemination plan and coordinating the majority of pan-European dissemination activity
(as well as UK-focused activity). This included proactively identifying project speaking
opportunities and liaising with event organisers; drafting and overseeing design and
production of promotional materials; coordinating activities held during EU Sustainable
Energy Week; overseeing production of the video and final public impact report; writing
promotional content; and coordinating monitoring and reporting.
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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As well as undertaking dissemination activity in their own countries, other SMART-UP
partners also presented at events held by the EU and others with a European/wholeproject focus, including the activities held during EU Sustainable Energy Week 2018;
drafted content for the website; provided input on promotional resources and the final
impact report; and contributed other insights and ideas to dissemination planning. PiM
also had a specific role in developing and maintaining the project website.

4

Summary of key achievements and impacts

Through the efforts of the SMART-UP consortium it is estimated that information on the
project reached around x stakeholders. EU support via Horizon 2020 was highlighted in all
communications.
•
•

•
•
•
•

•
•

5

3,500 stakeholders had the opportunity to learn about the project through
attending 33 events where SMART-UP presentations featured.
SMART-UP played an active role in delivering a number of activities during EU
Sustainable Energy Week 2018, including a presentation during the main policy
conference; hosting a stand in the Networking Village; providing an Energy Talk;
and contributing to an energy poverty contractors meeting.
Press / media / social media summary – Approximate reach of 100,000 through
press releases, Twitter and Facebook
Google analytics – between 2015-2018 approximatley 5,500 people used the
website
25 Newsletters and 22 other press articles were issued
SMART-UP featured as a case study in both the EU Energy Poverty Handbook and
the accompanying case study booklet which were produced in 2016 by the Office of
MEP Tamás Meszerics. The guide is aimed at decision-makers as well as nongovernmental actors, activists, journalists and other stakeholders to provide the
tools needed to understand the problem and take action.
Increased engagement by senior stakeholders / decision-makers in the issues of
energy poverty
SMART-UP presented to over 1,000 stakeholders directly not including customers
and general public which run in to tens of thousands
Work undertaken to promote the project at European/whole-project level

5.1 Final conference and other activities held during EU Sustainable Energy Week
In the original project submission the intention had been to hold an end-of-project
dissemination event in the UK which would coincide with the NEA Annual Conference in
September 2017, and would provide a platform to disseminate the project to up to 200
stakeholders. However, the project was then subject to delays which meant that a date of
September 2017 for the final conference was not possible. Furthermore, following
discussions with the EU it was agreed that Brussels would be a more suitable venue for an
event which was intended to attract stakeholders from across Europe. It was subsequently
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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agreed via a formal amendment to extend the project to July 2018 which would also allow
for dissemination of SMART-UP during EU Sustainable Energy Week.
Pre-planning
The dates for EUSEW were announced in November 2017 however at that point no further
information was available on the activities planned or the potential for external agencies
to work with the organising committee and/or for external projects to feature within the
main programme. As there was therefore a possibility that the conference might have
needed to be organised as a standalone event during the EUSEW period a number of
additional possible venues were researched and contacted, with provisional bookings
made.
Once more details were provided and the EU formally welcomed proposals from partners
interested in participating in activities, the following applications were written and
submitted;
•

•
•

Application to hold an event during the policy conference. This was drafted in
consultation with H2020 EASME project officer and eventually consisted of a fourpage document that provided context, rationale, and a suggested agenda. Potential
speakers were identified and approached.
Application to hold an ’energy talk’ at the Networking Village.
Application to have a stand within the Networking Village.

The application for the policy conference was partially successful, in that the project was
asked to collaborate with another proposed event – a panel discussion session arranged by
ENTSO-E which was looking at the Clean Energy for All Europeans package and some of
the potential issues around encouraging active consumers while protecting vulnerable
consumers. Following discussion with ENTSO-E the proposal was redrafted and
resubmitted to include presentations from SMART-UP and the REACH project, which
would provide insight into some of the practical issues facing those working with
vulnerable energy consumers. The applications for a stand and ‘energy talk’ within the
Networking Village were also successful.
Two representatives from the project were also invited to participate in an EASME ‘Energy
Contractors’ day which was held at the end of the week. The schedule for the week was
therefore determined as follows;

Event/activity

Date/time/location

Lead
presenter/contributor

Approx. number of
stakeholders
attending / engaged
with

‘Active Consumer,
Vulnerable Consumer’ –
EUSEW policy conference
session

5 June, 2-3:30pm,
Residence Palace

Marina Varvesi (AISFOR)
- presenting

100

Maria Wardrobe / JamieLeigh Ruse (NEA) –
organisation and
logistics

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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Event/activity

Date/time/location

Lead
presenter/contributor

Approx. number of
stakeholders
attending / engaged
with

SMART-UP project stand
within the Networking
Village

5 June, 2-5pm,
Residence Palace

Brian Restall (PiM);
Aniol Esquerra Alsius
(Ecoserveis); Pierre
Nolay (Alpheeis).

Approximately 150

SMART-UP ‘Energy Talk’

6 June, 10 – 10:30 am,
Residence Palace

Aniol Esquerra Alsius
(Ecoserveis) –
presenting

4

Contractors meeting on
energy poverty

8 June, 9am – 5:30 pm,
Place Charles Rogier

Jamie-Leigh Ruse (NEA)
– presenting

20

Pierre Nolay (Alpheeis)
Total

194

For the main policy conference, ENTSO-E led on liaison with the EU but NEA participated
in conference calls, helped brief speakers and assisted with promotion. For the Energy
Talk and stand in the Networking Village NEA acted as liaison between the conference
team and the rest of the consortium, coordinating contributions, allocating tasks, and
keeping track of deadlines. Each member of the consortium also had responsibility for
producing content and contributing to different activities, for example the Aisfor
representative coordinated production of the presentation and delivered this at the policy
conference; the Ecoserveis representative coordinated and delivered the presentation for
the Energy Talk; and all members provided time and resources for the stand in the
networking village.
Promotion
Prior to EUSEW, these activities were promoted directly via the SMART-UP consortium in
the following ways;
•
•

An article was placed in the ’news’ section of the SMART-UP website
Newsletter content was produced and circulated to the following

NEA sent it to 1044 contacts, with 569 opening the information and 129 people clicking
through to the EUSEW website for more information.
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

11

D7.7 Report on dissemination activities

During the week itself NEA and partners also created and shared a number of social media
posts promoting the activity. We know that as a minimum the NEA Twitter activity on its
own made 8,000 impressions. Tweets also shared links to the SMART-UP project website
to encourage visits. An NEA Facebook post on the event reached over 300 people. Also,
social accounts were used to promote project-related articles such as EASME’s news about
the project’s results. An example is one tweet from Ecoserveis with 457 impressions.
AISFOR inserted an article on the conference and on the Impact report on its web site
(both in the Italian and English session) and then posted the news / event on its social
accounts (AISFOR’s facebook and twitter account). Communication through the social
accounts was also done during the EUSEW reposting posts of NEA and SMART-UP.

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

12

D7.7 Report on dissemination activities

In addition, much cross-promotion of the events was undertaken by ENTSO-E, the EU
Energy Poverty Observatory (who were a
strategic partner of EUSEW and also
participating in the same event during the
policy conference), and other participants of
the events. For example, one tweet by ENTSO-E
had 599 impressions, while Theresa Griffin
MEP retweeted one of NEA’s tweets to her
14.8k followers. The events also benefited
from all of the wider promotion of EUSEW
undertaken by the EU which included press
notices, newsletter articles, social media
promotion, and the dedicated EUSEW website.

Participation in the policy conference (100 stakeholders)
The policy conference session was titled ‘Active consumer, vulnerable consumer’ and took
place from 2 – 3:30pm on the 5 June within the ‘Malbreek’ room at the Residence Palace.
246 delegates registered to attend, with around 100 being present at the actual event
(unfortunately the session was allocated a smaller room a few days before the event took
place). Data protection issues mean that the EUSEW organising team are unable to share
names of individuals who registered, and due to the nature of the event structure we are
also unable to confirm exactly who attended, however we have been provided with a list of
organisations represented through registrations and this demonstrates huge range and
reach. The full list of attendees is confidential to the organisers ENTSO but includes
representatives from the EC, European institutions, policy-makers from member states,
energy suppliers, community energy providers, and campaigning and advocacy groups. It
would be reasonable to assume that the actual attendance reflected a similar mix of
stakeholders.
The event focused on the Clean Energy for all Europeans package and some of the
measures in place to encourage active consumers and also protect vulnerable consumers.
As well as a panel discussion there was also a focus on some of the practical experiences of
engaging vulnerable energy consumers, with the AISFOR representative providing a
presentation on SMART-UP, and a representative from DOOR also providing a
presentation on some of her experiences including the EU-funded REACH project. Theresa
Griffin MEP, Labour Party spokesperson for Industry, Research and Energy provided an
opening address and therefore also had the opportunity to learn more about the project
along with the rest of the panel.
The full agenda is below. More information on the event is available at
https://eusew.eu/active-consumer-%E2%80%93-vulnerable-consumer

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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In the speech on SMART-UP, Marina showed the report and invited the people present to
visit the SMART-UP stand and to discuss the details of the project in more details.
Postcards and report were placed on the seats in the conference room as well as on the
desk at the entrance, further representatives from all partners handed out the reports at
the end of the conference.
Unfortunately due to the room change, official video streaming and recording was not
available, however the presentations were recorded by a member of the consortium and
are available to view on the SMART-UP project website. A copy of the presentation is also
available on the SMART-UP website.
Participation in the networking village – Exhibition stand

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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SMART-UP was provided with a stand to promote the project within the EUSEW
networking village, from 2pm – 5.30pm
on 5 June. Posters and a pop-up banner
stand were produced to make the stand
look attractive and communicate key
information. Copies of the final impact
report were available as well as postcards
which provided a brief overview of the
project and a link to the website and
materials. A screen was available to
enable demonstration of the SMART-UP
website, and project partners also
brought along examples of materials and
resources, including an example of an IHD
(Spain).
Approximately 150 people visited the stand. The stand provided an excellent opportunity
not only to showcase the project results, but also to network with related projects and
participants active in the energy poverty area. It also provided an opportunity to raise
awareness about energy poverty, which remains a poorly understood issue the research
community, while providing best practice on how best to engage with the most deprived.
Reports and postcards were available to take away.
Participation in the networking village – Energy Talk (4 stakeholders)
An energy talk was delivered within the networking village from 10 – 10.30am on the 6th
June. The aim was to highlight some of the experiences of the consortium, stakeholders
and beneficiaries of the project. Despite promotion both in advance and immediately prior
to the event only four people attended. However, one of those represented a major UK
energy supplier which resulted in a conversation to discuss possible future work to use
the insights from the project to influence their vulnerable customer strategy. Reports and
postcards were provided to those attending, the presentation was also recorded and both
this and the Power-point presentation are available on the project website.
5.2 Participation in other events – international
Presentations from SMART-UP also featured at 6 other events with an international / panEU focus, reaching 317 stakeholders, as well as an information stand at an event which
attracted around 500 stakeholders, combined total of around 800 stakeholders.
8 June 2018: Energy poverty contractors meeting, Brussels (22 stakeholders).
This event was organised by EASME. 16 representatives attended from 10 projects
relevant to energy poverty;
o Two finished Intelligent Energy Europe projects (REACH and FIESTA)
o Five ongoing H2020 consumer engagement projects focusing on energy
poverty (SMART-UP, SAVES2, ASSIST, SCORE and STEP-IN)
o One H2020 socioeconomic research project which assessed multiple
benefits deriving from EE measures (COMBI)
o One H2020 project on net-zero energy refurbishment in social housing
(Transition Zero)
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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o

One H2020 project on energy investments to retrofit social housing
(ENERSHIFT)

Policymakers also attended from DG ENERGY (Niels Ladefoged and Wioletta DuninMajewska), DG JUST (Lara Blake), and DG RTD (Albena Kuyumdzhieva) as well as
Alessandra Antonini from Covenant of Mayors Office, and Harriet Thomson from the EU
Energy Poverty Observatory.
A presentation was provided on SMART-UP by the NEA representative and covered some
of the main insights and recommendations arising from the project.
1 June 2018: Study day considering vulnerable customers and user involvement in
smart meters, organised by the Commission Wallonne pour L’Energie, Brussels. (60
stakeholders, list is confidential)
The Alpheeis representative provided a presentation on SMART-UP at this event, which
was organised by the Commission Wallonne pour L’Energie (the Belgium energy
regulator). They are at the start of the deployment of smart meters in the region and
organised a study day concerning the feedback observed abroad about the user’s
involvement in relation to their smart meter. The day aimed to raise awareness among
Belgian actors in the energy market of the importance of user involvement in deployment
plans and especially those who are most vulnerable so that the social benefits of smart
meters can be maximised.
23 April 2018: Covenant of Mayors for Climate and Energy webinar – tackling energy
poverty in your SECAP – where to start and how to get funded (40 stakeholders)
This event was organised by the EU Covenant of Mayors for Climate and Energy, which
brings together thousands of local governments voluntarily committed to implementing
EU climate and energy objectives. The webinar provided insights on how to include Energy
Poverty actions in a SECAP and also how these could be financed, with specific reference to
Horizon 2020. Ecoserveis presented on behalf of the SMART-UP project.

https://www.eumayors.eu/news-and-events/events/previous-events/1919-covenant-ofmayors-webinar-tackling-energy-poverty-in-your-secap-where-to-start-and-how-to-getfunded.html
29 March 2018: European Energy Poverty Conference, Dublin (100 stakeholders)
This conference was organised by the ROI charity and European Energy Poverty
Observatory consortium member Energy Action to examine the issue of energy poverty
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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across Europe and some of the solutions available to help tackle it. The event was opened
by the Minister for Communications, Climate Action and Environment, Mr Denis Naughten,
with the NEA representative presenting on behalf of SMART-UP. Around 100 stakeholders
registered to attend More information is available at http://energyaction.ie/fuel-povertyconference/sessions/workshop-sustainable-energy-communities/
5 September 2017: Eliminating Energy Poverty Across Europe: Monitoring Progress
for an Inclusive Energy Union (20-25 stakeholders)
This event was organised by Public Policy Exchange and featured a presentation from the
AISFOR representative on the SMART-UP project. 20-25 stakeholders attended including
representatives from the European Commission and European Parliament; Friends of the
Earth; Greenpeace; Universities; Openexp; and Member State governments. More
information is available at https://www.publicpolicyexchange.co.uk/events/HI05-PPE2
4 April 2017: Energy poverty contractors day, Brussels (20 stakeholders).
This workshop was organised by EASME with coordinators of projects addressing
consumers on energy efficiency. The objective was to facilitate the exchange of best
practice on the engagement of private consumers among beneficiaries. Approximately 20
stakeholders attended including representatives from AISFOR and Alpheeis, with the
AISFOR representative also providing a presentation on SMART-UP.
16 June 2016: Consumers at the core of the energy union – successful approaches to
engagement for sustainable energy (50 stakeholders).
This event was held during EU Sustainable Energy Week 2016 to showcase different
consumer engagement strategies from new and established IEE and H2020 projects and to
allow for best practice exchange between stakeholders including beneficiaries, NGOs,
policy-makers, multipliers, energy agencies and local authorities. The Ecoserveis
representative provided a presentation on SMART-UP particularly looking at how to
encourage energy-related behaviour change among vulnerable householders. The event
was attended by approximately 50 stakeholders, with other speakers including Sébastien
Occhipenti, Policy Officer, Unit 'Retail markets; coal & oil', DG Energy; Giorgia Caroli, TestAchats, Belgium (CLEAR project, supported by IEE programme); Joanna Romanowicz,
National Union of Students, UK (SAVES project, supported by IEE programme); and Vincent
Berutto, Head of Unit, H2020 Energy, EASME. A tweet issued by the Horizon 2020
promoting the project went out to a potential 12,700 followers, with 7 retweets reaching a
potential audience of 32,952.
Further information is available at https://www.eusew.eu/consumers-core-energy-union%E2%80%93-successful-approaches-engagement-sustainable-energy
23 March 2016, 8th Citizens Energy Forum, London [exhibition stand – 500 people
attending main event].
The EC established the Citizen’s Energy Forum in 2007. It meets on an annual basis with
the overall aim to explore consumers’ perspective and role in a competitive ‘smart’ energyefficient and fair retail market. There was no presentation of SMART-UP however
representatives from AISFOR and Ecoserveis attended and staffed a stand promoting the
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project. Materials were produced including a pop-up banner stand, poster and postcards.
Copies of the training and briefing material was also shared with delegates. Approximately
500 people attended the forum. A list of stakeholders is not available.
5.3 Other project-level dissemination
5.3.1 Website
A project website was designed and produced to help communicate the project, including
sharing insights and news, and showcasing resources. This was promoted as a source of
information in all SMART-UP communications.
The online portal www.smart-up-project.eu was monitored using google Analytics
which indicates that between July 2015 and July 2018 the website was visited by
around 5,519 users who undertook 16,835 page views and spent an average of 1min and
43 seconds over 7,102 sessions.
91.4% of visitors were new to the website, whereas 8.6% per returning visitors. It is also
pertinent to note the occasional spikes in the audience curve over the years, indicating the
numerous efforts undertaken by project activities to promote the project and website.
Dissemination efforts towards specific events like EASME in July 2018 are clearly
noticeable.

Audience overview by month (July 2015 to July 2018).

Audience overview by day (July 2015 to July 2018).
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In terms of demographics, the most active user groups were the 18-24 year old cohort
(27.5%) and the ’25 to 34’ year old cohort (33.5%) followed by the ‘35 to 44’ (15.5%) and
’55 to 64’ cohort (5.5%). Gender was also closely balanced with 54.15% of visitors thought
to be male and 45.85% thought to be female visitors.

In general terms, acquisition of new page visitors originated from a varied mix of referral
tools ranging from email invites which was the most effective recruitment method,
followed by direct organic google searches to social media referrals.
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Partners also promoted the project via dedicated pages on their own websites.
https://www.aisfor.it/progetti-11-smart_up

5.3.2 Social media
A SMART-UP Facebook account was set up. During the period between the 24th April 2015
and up to the 13th July 2018, 30 posts where published on the Smart-Up Facebook page
(https://www.facebook.com/Smart-Up-836052769763331/). It also has a total of 64
page followers, and attracted another 62 page likes as per figures below.
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Furthermore, during the period October 2016 to July 2018 the page had an average of
around 4 page views per day, and users mostly interacted with the FB front-page, and
engaged mostly by posts that involved visuals and photos.
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Individual posts reached depended on the efforts made by the consortium at different
stages of the project, however the figure below indicates that a major promotional effort
was undertaken at the end phase of the project when the dissemination of project results
was necessary. In fact, during the months of April to July 2018, from 60 to 120 people
where reached during certain days of these months, which in turn created more likes,
comments and shares.
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It was decided not to set up a dedicated SMART-UP Twitter account due to the time it
would take to grown a large following however partners shared information across their
own Twitter accounts, with a combined maximum reach of 7458 followers.
Social media posts were issued to share news and to promote events and resources. It is
difficult to fully quantify the extent of social media activity reach however a selection of
posts and reach are highlighted elsewhere in this report.
5.3.3 Video
A number of video resources were developed to help promote and disseminate the project.
These included;
•

A series of professional videos were produced with recordings of interviews with
the SMART-UP partners (Deliverable 7.6). These covered key areas such as an
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overview of how the project was delivered in each country; successes; challenges;
recommendations; and insights for the future. These were hosted on YouTube and
also embedded in the SMART-UP project website. Links were sent round to
stakeholders as part of dissemination communication activities in the month prior
to the project ending. They were also shared on the SMART-UP Facebook page and
via partners’ Twitter pages. Further information on the work involved in producing
the videos is detailed in report D7.6.
•

A video produced in-house to provide a brief overview of the project. This is hosted
on the Smart Up project website - https://www.smartup-project.eu/smart-upvideo/ NEA video posts had 551 views and 7258 people were reached.

•

Another video was also produced in-house to showcase some of the project results.
This was uploaded to YouTube as well as made available on the project website and
shared on social media channels.

•

A video produced to showcase the project in Spain was shared by Horizon 2020 on
Twitter with 495 views and 17 retweets.

5.3.4 Articles
Press releases – The final press release ‘New research reveals importance of additional
support in engaging vulnerable customers in smart metering’ was sent to news
publications in the UK and Europe. It was picked up by a national UK newspaper, a trade
publication and a specialist magazine. Media monitoring data showed that altogether the
press release had reached an estimated 23,924 people. It was also posted on the NEA
website as well as the Energy Poverty Observatory (EPOV) website.
24 November 2017: An article promoting the project with the headline ‘How can
vulnerable households manage their energy bills and stay comfortable this winter?’ was
published on the EASME website on 24 November 2017. A corresponding tweets and
subsequent retweets by other agencies shared the article with a potential 13,560
followers. One of the accounts which re-tweeted it was affiliated with Energy Cities, which
is a network of over 1000 local authority workers across 30 countries.
https://ec.europa.eu/easme/en/news/how-can-vulnerable-households-manage-theirenergy-bills-and-stay-comfortable-winter
5.3.5 Other
A total of 17 articles and features highlighted Smart Up:
10 October 2016: SMART-UP was referenced in the ‘Energy Poverty Handbook’, which
was initiated and edited by the office of Tamas Meszerics (MEP) via Te Greens/EFA group
of the European parliament, with a more detailed case study included in the accompanying
‘Good practices aiming to end energy poverty’ booklet. The aim of these guides was to
serve policy makers in their attempt to find new ways of tackling the issue. It also
addressed non-governmental actors, activists, journalists, business professionals,
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

24

D7.7 Report on dissemination activities

academics, students in social sciences. It has been promoted on a number of websites
including the EU Energy Poverty Observatory website/portal; Housing Europe; EU Anti
Poverty Network; UCL Energy Institute; BUILD-UP (the European portal for energy
efficiency in buildings); as well as the SMART-UP project website itself. The launch in
particular also generated a number of tweets.
https://publications.europa.eu/en/publication-detail/-/publication/5e2b1b12-c03d11e6-a6db-01aa75ed71a1/language-en
In January 2017 SMART-UP was also referenced in the best practice book by Kyoto Club in
Italy as one of the 105 best practices to tackle energy poverty. "105 Buone Patiche di
Efficienza Energetica Made in Italy" - Kyoto Club (12 gennaio 2017) - @SMART-UP
In June 2016, SMART-UP figured also in the National report on energy efficiency prepared
by ENEA Il progetto europeo SMART-UP - Rapporto Annuale Efficienza Energetica (RAEE)
2016 dell'ENEA (24 giugno 2016) -@SMART-UP
AISFOR published a further 13 articles at National level on SMART-UP as reported below
and also on the dedicated page on its website:
• Energia: grazie al progetto “Smart-up”, consigli utili per risparmiare - Newsletter
UNC (15 february 2017) - @SMART-UP
• Energia su misura: come far scegliere alle famiglie efficientamento e risparmio Green BIZ (04 July 2016) @SMART-UP
• Cervetri, Smart-Up per i consumatori vulnerabili: al via il primo corso per operatori
terzobinario.it (14 April 2016) @SMART-UP
• Domani a Cerveteri primo corso per operatori del progetto SMART UP Altravocenews.it (13 April 2016) @SMART-UP
• Povertà energetica, se ne parla in un seminario a Cerveteri - Civionline (12 April
2016) @SMART-UP
• Più informazione e formazione per il bonus energia - e7, il settimanale di
Quotidiano Energia (2 March 2016) - @SMART-UP
• SMART-UP: una mano tesa a 1000 consumatori in povertà energetica - La Stampa.it
(16 February 2016) @SMART-UP
• Risparmio energetico: SMART-UP in aiuto dei consumatori vulnerabili - Felicità
Pubblica (15 December 2015) @SMART-UP
• Povertà energetica, la "ricetta europea" per aiutare i consumatori vulnerabili Redattore Sociale (14 December 2015) @SMART-UP
• “Smart-Up” il progetto contro la povertà energetica in Europa - Canale Energia
(December 2015) @SMART-UP
• NON RIESCI A PAGARE LE BOLLETTE? PUOI IMPARARE A RISPARMIARE CON
SMART-UP - CONSUMERISMO (6 May 2015) @SMART-UP
• ENERGIA UN BENE DI TUTTI - e7 Gruppo Italia Energia (6 May 2015) @SMART-UP
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6

Report on national-level dissemination: UK

6.1 Summary of highlights and achievements
-

-

Dedicated half-day conference promoting the project within the context of
smart meters, energy efficiency and behaviour change. Attended by 70
stakeholders with representation from the UK Government; academica; the
energy industry; local authorities; housing associations and statutory and
voluntary agencies.
A further 200 stakeholders had the opportunity to learn about the proejct by
listening to SMART-UP presentations at 6 events. A list of stakeholders is in the
Appendix
Communications in newsletters and on NEA website and social media channels
reached a minimum of 490 stakeholders
Dissemination activity generated a number of useful enquiries and
opportunities for potential collaboration and future research.
Press release featured in a national newspaper, a specialist magazine and a
trade publication

6.2 Ongoing communication
A dedicated project page featured on the NEA website. This provided an update on the
project and also links to the UK-based resources. It also referred stakeholders to the main
SMART-UP website.
6.3 Newsletters
Three dedicated SMART-UP newsletters were written on (as reported on within WP2
reports) which were circulated to the stakeholder leads who were asked to disseminate
amongst those participating in SMART-UP.
In addition, 5 articles on SMART-UP were
included in 5 editions of ‘NEA Focus’, NEA’s
quarterly publication for its c300 members.
Members include representatives from
housing associations and local government;
manufacturers; representatives from the
energy industry; and campaigning and
advocacy groups. Content ranged from
updates on the project, to requests for project
partners/stakeholders, to promotion of the
resources.
At project close, a final email communication
was sent to
attendees of the UK event; to stakeholders
involved in the project; to NEA members; relevant energy industry and government
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representatives. This included details of project successes and links to the final impact
report and videos.

6.4 Social media
SMART-UP was promoted on NEA’s social media pages, in particular on Twitter, where the
charity has over 4,000 followers. Activity initially focused around promoting the training
that was available, and then the events that were held. A series of posts promoted the
Smart-Up project videos; the resources available on the Smart-Up website and the final
press release. Collectively these posts had a reach of about 15,348 people. In particular,
the Smart-Up video on insights gained from the project made 3354 impressions and 147
views. It was NEA’s Top Media Tweet in July.
6.5 Other communications
An end of project press release was written and issued news publications across the UK
and Europe. It was also posted on the NEA website as well as the EU Energy Poverty
Observatory (EPOV) website. The press release was used by three news publications and
had a reach of about 23,924 people altogether.
6.6 Other stakeholder engagement
The Department for Business, Energy and Industrial Strategy (BEIS) - the government
department with responsibility for overseeing the rollout of smart metering and policies
to protect and support vulnerable customers – has been engaged at various points
throughout the project. Victoria Mason, Consumer Protection Manager for the Smart
Metering Implementation Programme requested and was sent copies of the SMART-UP
resources. Judicaelle Hammond, Deputy Director, Policy and Consumers for the Smart
Metering Implementation Programme, also spoke at the UK Conference (further details
below) where she had the opportunity to hear the presentation on SMART-UP and listen to
some of the group discussion sessions.
6.7 SMART-UP UK conference
On 23 May 2018 a half-day conference was held at Coin Street Neighbourhood Centre in
Central London. The event was fully-funded by the project, with the purpose to
communicate the results of SMART-UP within the context of protecting and supporting
vulnerable consumers, and using smart meters to prompt behaviour change.
The event was aimed at stakeholders with an interest in policies and practice relating to
smart meters, vulnerability and behaviour change. It was promoted by two mailings to
over 4,000 contacts, with around 1400 ‘opens’ and 200 click-throughs. It was also
promoted on social media channels. 101 people registered to attend, with 72 people
attending on the day. This included representatives from energy suppliers, the UK
Government, network operators, academia, local authorities, housing associations and
campaigning groups. The full delegate list is included as an appendix.
The agenda is below. The main presentation by Dr Jamie-Leigh Ruse explained the project,
the results of the research and the key learnings relevant to those in attendance. The
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subsequent presentation, by Sam Fennell from Groundwork Leeds, provided some of the
practical insights and lessons learned from one of the stakeholders delivering the project.
In order to make the seminar as relevant and attract as many stakeholders as possible it
also included presentations from Judicaelle Hammond, Deputy Director, Policy and
Consumers for the Smart Metering Implementation Programme; and Bob Jacques, Energy
Coaching and Ecology, on an earlier project looking at behaviour change and energy
efficiency. The presentations are available to view at https://www.nea.org.uk/smartup/smart-up-seminar/.

Get SMART-UP: Smart meters and behaviour change
in vulnerable households
23 May 2018, 9.30am-1.30pm
Coin Street Neighbourhood Centre, London
Agenda
9.30am:

Registration and refreshments

10.00am:

Welcome and introduction from the Chair
• Maria Wardrobe, Director of Communications and External Relations, NEA

10.10am:

Update on the smart meter rollout and policies to support vulnerable
customers
• Judicaelle Hammond, Deputy Director, Policy and Consumers, Smart
Metering Implementation Programme, Department for Business, Energy
and Industrial Strategy

10.30am

The importance of engaging vulnerable energy consumers – plans,
progress, priorities
• Danni Crosland, Director of Operations, NEA

10.45am

Impacts and insights from SMART-UP
• Dr Jamie-Leigh Ruse, Senior Policy and Research Officer, NEA

11.15am

Delivering SMART-UP: practical experiences of engaging with
vulnerable householders
• Sam Fennell, Green Doctors, Groundwork North, East and West Yorkshire

11.30am

Refreshment break

11.45am

Home energy coaching – bringing behaviour change in to energy
efficiency advice: insights from the Keep Cosy project
• Bob Jacques, Energy Coaching and Ecology
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12.05pm:

Challenges and solutions to providing energy advice to vulnerable smart
meter consumers
• Facilitated group discussions

12.25pm:

Feedback, comments, summing up
• Chaired by Maria Wardrobe; speakers available to take questions from the
floor

12.45pm:

Lunch

1.30pm:

Close

Delegates also took part in facilitated discussion around some of the barriers, challenges
and opportunities to smart metering and encouraging energy-related behaviour change.
Key discussion points are included below. Interestingly, although some of these are quite
UK-specific, they also reflect many of the issues experienced in other countries delivering
SMART-UP.
Q) What kind of challenges are you facing when delivering energy advice to
vulnerable householders? (Both those with smart meters and in general)
Identifying vulnerability
• So many different definitions of vulnerability.
• How can installers provide a tailored approach to each householder? Details of
vulnerability are available for those on Priority Services Register so installers can
encourage customers to join the PSR where appropriate but otherwise no way of
establishing the type of vulnerability experienced by customers. If suppliers are able to
establish the type of vulnerability they can tailor the advice accordingly.
Trust and engagement
•

•

Suppliers have more opportunity to engage with customers than Electricity
Distribution Network Operators. Customers think they are trying to sell. Important to
link with community groups which are reliable and trusted. DNOs are not funded to
engage with stakeholders.
When the onus is on the customer to take action it becomes harder to engage them.
Energy companies must go to them but it is difficult to know how to reach vulnerable
householders.

Communication
•
•

Customers often do not recall having been given ‘energy efficiency advice’ as such.
They may remember being given a leaflet or having a conversation but may not recall
this as ‘energy efficiency advice’ when asked at a later date if this was provided.
Language and cultural differences are significant barriers. Household decisions are
often made by those who do not live in the home. Male callers to the property may not
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be as well received as female callers. Important to understand cultural differences.
Smart meters can also help to get rid of language barriers.
Support and advice provision
•
•

•
•
•

People come to you at the point of crisis so the help provided is an emergency response
rather than a more long-term solution.
There is no substitute for face to face energy efficiency advice given by an energy
champion. You can’t automate this or take shortcuts with advice. Phone/online
services are not always appropriate. Despite the development of more phone/online
services, face to face advice work will remain important.
The non-geographical nature of the smart meter rollout makes is hard to provide
advice on local installation activity by suppliers.
Not enough resource for frontline agencies to provide face-to-face advice.
Energy advice is not always the priority for vulnerable customers – debt advice is seen
as more important and energy advice comes later down the customer journey.

Technical/rollout issues
• Some priority services (vulnerable) customers are refusing to install smart meters
even where they have back up generators.
• Issues around location of meters, access, wifi.
• Waiting in for a day to have a meter installed is a hassle for some people.
• Funding for home visits is lacking.
• GDPR issues – some people are against the idea of supplying automatic data.
• Installers not providing enough support.
• A range of issues with early meters (SMETS1) not allowing for interoperability and
therefore ability to switch supplier and still have a meter that operates in smart mode.
• Energy advice is different to energy efficiency advice.
• Time is precious – need to focus on key benefits.
• Suppliers and installers aren’t viewed as being on the side of the consumers which
means that they think there’s automatically a catch.
• Concern that the Smart Meter will use more energy.
• Concerns around safety after the watchdog programme.
• Suppliers are having to contract out meaning installers cannot give the level of support
needed.
• Pre-payment meters and smart. Questions around this type of meter. Huge challenges
between pre-pay/credit meters. Smart pre-pay has huge benefits in reducing selfconnection/going off supply.
Attendees also discussed if they felt that frontline workers had the knowledge needed to
provide advice on using smart meters/IHDs. Comments included;
• A mixture – training and monitoring are key. Need to have more time to spend with
householders. Important to build on UK requirement to have trained installers to
ensure that advice given is of good quality.
• The different types of smart meters and IHDs make it hard for advisors to give
consistent and accurate advice on how to use them.
• Frontline staff not having enough time and are unable to build a rapport within 2
hours. 3 visits is a luxury in most cases.
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•
•
•
•

Energy providers will have the technical ability to install smart meters but not
necessarily communication skills to provide energy advice.
Generally yes – but it varies depending on where people get it from.
Sometimes the messages from government regarding SMETs 1&2 is not clear which
creates problems with credibility.
Need refresher courses for frontline workers.

Q) Do you have any suggestions as to how vulnerable smart meter customers could
be better-supported both before, during and after installation?
•
•
•
•
•
•
•
•
•
•

It needs to be acknowledges that this is a labour intensive process which needs
investment in people to spend time with people – no shortcuts!
Continuous engagement required.
Private rented sector always the hardest sector to reach.
More research on what customers think about insulation.
Large- scale approach not effective with vulnerable groups.
Rural properties at a disadvantage (urban bias).
Potentially extending timeline will allow for better quality of street-by-street approach.
Range of resources available to a variety of groups of people. Targetting RSLs will help
typical vulnerable customers.
Poorly – sense of measure being forced upon them. Many customers believe that they
have to pay for it.
Marketing does not assist understanding of the practical benefits/

Do you have any suggestions as to how vulnerable smart meter customers could be
better supported – before, during and after installation?
•
•
•

Firmer/standardise practice for frontline staff workers to engage with smart meters
from a whole range of vulnerable householders.
Tailored support. Identify preferential ways to be engaged in the process ie: phone,
online, in writing.
Trusted sources can be the best way.

Are there any other challenges that you are encountering when working to engage
vulnerable customers with the smart meter rollout?
•
•
•
•

Not enough work between Smart Energy GB [Smart meter marketing body] and energy
suppliers. Need greater partnership work.
Relationships between the households and housing providers can be strained, rent
appears and ASB etc.
Not all areas have an energy advice centre.
Support from installer is not great.

Do you have any other suggestions/points to make relating to vulnerable customers,
energy-related behaviour change, and smart meters?
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•

Relay benefits in a succinct manner. Cost savings, healthy home etc. Encourage energy
behaviour change course in an interactive way.

All delegates were asked to complete an evaluation form to gain feedback and assess the
extent that the event had helped to reach the main outcome of increasing understanding
about the project and issues around energy-related behaviour change/smart metering in
general. 25 people completed all or part of the form. These represented a wide range of
stakeholders as can be seen below;

All of those completing the evaluation had contact with vulnerable consumers either
directly, for example in advising tenants on their energy use; or indirectly, via working
with agencies on the frontline.
The evaluation also demonstrated that the level of knowledge on the SMART-UP project
had increased following attendance at the event, with most reporting no/little/average
knowledge beforehand; and ‘fairly good’ or ‘excellent’ knowledge afterwards.
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A similar proportion record an increase in knowledge of challenges and solutions to
engaging vulnerable customers with smart meters, indicating that the event was
successful in increasing knowledge, awareness and understanding of both the project and
related issues.

Delegates were also asked what they would do differently following the event or if there
were any other benefits in attending. The responses are recorded below;
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Challenge of appropriate communication and follow-up with particular vulnerable
groups
If questioned by residents, I will pass the relevant information on.
Speak to residents about smart meters - when second generation ones come out
Research with ENGIE (Supplier) ways they communicate with vulnerable
consumers and look for possible improvements
Feed it back to my team, to inform further stakeholder engagement and policy
interventions.
I have made some useful connections which will help me with a consultation
response to the Competition and Markets Authority about heat networks
Inform fellow members of staff and the targeted members of the public.
Consider different approaches to engage consumers
Share with co-workers and adopt when advice on the issue
Hopefully use to find another job in a similar sector as my current project comes to
an end in June.
Continue to work to engage front line agencies who support those who may need
additional help and support in order to access the benefits of a smart meter.
Raised questions about PSR [suppliers’ registers of vulnerable customers requiring
additional assistance] and smart meter roll out
Consider how best to engage with householders when providing information
More hands on practical engagement.
Follow up contact.
More user friendly handouts
We have already been focusing on the face-to-face advice for our residents,
however I will pay more attention now to their use of the smart meters and IHD
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•
•

•
•
•
•
•
•

Look to increase the time and resources spent engaging with [Housing association]
customers re. Smart Meters, particularly those customers defined as being
vulnerable
It was thought provoking and some of the studies were interesting, but I wasn't
really able to take away any practical ideas that are achievable. I'll be thinking
carefully about energy coaching (rather than advice); however the potency of some
of the study outcomes relied on the fact that the visits were a number of weeks /
months after the actual installation - so there was data that the energy coaches
could use to aid the discussions. This can't be done at installation as no data has
been generated. I would happily engage with charitable organisations who may
wish to visit our vulnerable customers post-installation for energy coaching, but
would unlikely be able to do this internally. I will also be thinking more carefully
about our severely vulnerable customers (such as the profoundly deaf) and talking
to our installers about their capabilities to support such customers.
Think more about the barriers that a vulnerable customer may need to overcome to
change their behaviour in respect of energy saving.
Not much to be honest. The information presented was similar to what has been
covered in other forums. I didn't really understand what the call to action was from
each of the speakers.
Explore training options, engage new internal team re: smart meters and
vulnerable households, update info on our website and social media
Disseminate to my colleagues and partners. Apply learnings to current projects.
I will report back to colleagues about various different points raised & where the
industry currently stands
See how we can improve our advice to vulnerable customers

Delegates also rated the event highly, with 80% scoring it as ‘very good’ or ‘excellent’.
In addition to the formal evaluation, anecdotal feedback was very positive. Judicaelle
Hammond was very interested in learning about the project and was sent the final report
as follow-up – as a senior representative from the Government department with
responsibility for the roll-out and vulnerable customer projection/engagement this is a
key outcome. A conversation with another agency delivering a project with some
similarities to SMART-UP also helped to suggest how some of the learnings from SMARTUP could help solve challenges within their own project, with a possibility for a future joint
event which would bring together some of the synergies of the two.
At the event all those in attendance were provided with SMART-UP postcards providing a
brief overview of the project and links to the project website. Following the event the
presentations were also sent to all 100 delegates who registered; and a follow-up email
was sent in July 2018 with a copy of the final impact report and links to the SMART-UP
video and other resources.
6.8 Presentation of SMART-UP at other events
Presentations on SMART-UP were included at the following UK events. Note that while
these were all NEA-led events the event budgets for these covered administration and
venue costs only, with any speaking contribution needing to be funded via other project
budgets. This means that the SMART-UP project budget funded the time to engage with
event lead; develop suitable presentations; and attend and speak.
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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•

•

•

24 January 2018, NEA Business Supporters Group Meeting, Hilton Newcastle
Gateshead
A presentation on SMART-UP was included at this meeting, which was attended by
45 of NEA’s Business Members (energy suppliers, larger installers, network
representatives, energy services providers/consultants).
A presentation on SMART-UP was included in three forums attended by NEA’s
Standard members (local authorities, housing associations, third and voluntary
setor organisations) (East Midlands Forum on 5th July 2018, South East Forum
on 6th July 2018, and Yorkshire and the Humber Forum on 12th July 2018).
Information on the project was highlighted and distributed in the form of
information cards at the South West Forum on the 11th July 2018. These
activities reached 134 stakeholders
A presentation at an evidence giving session to the Energy UK Commission for
Customers in Vulnerable Circumstances – 20 people attended.

6.9 Promotion of SMART-UP by stakeholders
As part of recruitment efforts of stakeholders the project was also promoted to over
40,000 people via newsletters, direct advertising, websites and social media. An example
of some of the material is below, and this is reported on more fully in D5.4.
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6.10 Other synergies, conversations and impacts
SMART-UP was included as an example of further information / successful project in the
‘additional guidance’ section of the UK’s Energy Redress Scheme application pack. The
Energy Redress Scheme is managed by the Energy Saving Trust and channels the spend of
fines imposed on energy companies into redistribution into relevant projects. Although it
is impossible to estimate reach it would be reasonable to assume that this information has
been accessed by a wide number of energy services companies, installers, local authorities,
charities and housing associations. https://energyredress.org.uk/application-pack
The findings from SMART-UP will be analysed and combined with other research that NEA
has undertaken looking at smart meters and vulnerability – this includes: Energywise. The
energywise project investigates how Distribution Network Operators (DNOs), in
collaboration with an energy supplier, charity groups and local community actors, can
support residential customers who may be struggling with fuel bills to better manage their
household energy usage and consequently their energy bills by changing their behaviour.
The overarching aim of the project is therefore to monitor and measure the impact of
smart metering interventions in order to enhance insights into the need of the fuel poor
customers and explore the means to engage with them to facilitate increased participation
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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in energy saving and Demand Side Response (DSR) campaigns.
It also includes the Smart Insights project, which NEA is delivering on behalf of the energy
utility SSE. Smart Insights examines how vulnerable customers use, understand and
respond to energy in the home. It aims to identify the necessary actions for successfully
motivating such customers to take more control of their energy use within the home and
potentially benefit from the installation of a smart meter and In Home Display (IHD). The
project works with vulnerable customer groups that have been identified by SSE as being
vulnerable and potentially difficult to engage on, and make appropriate use of, services
available (such as a Smart Meter). These are: people with severe or profound deafness and
customers without personal home access to the internet.
In July 2018 NEA further presented SMART-UP as part of an evidence gathering workshop
to the Committee on Customers in Vulnerable Circumstances. The stated aim of the
Commission is to consider how different aspects of vulnerability may impact an energy
customer’s ability to engage with the energy market. This in turn will inform whether any
new actions from energy suppliers, government departments, regulators and other
stakeholders can enhance the overall level of care and support energy customers in
vulnerable circumstances should expect to receive or benefit from.
7

Report on national-level dissemination: France

7.1 Summary of highlights and achievements
Alphéeis has conducted communication actions throughout the project (March 2015-July
2018). Indeed, Alphéeis has regularly published information on the progress of the project
through its website, but also through communications with partners such as the network
RAPPEL (more than 980 members) and the UNCCAS (more than 4000 adherents).
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Communication to members of the network “RAPPEL”
Alphéeis has also conducted numerous meetings with social donors (Paris, Marseille,
Nimes, Toulon, Saint-Laurent du Var, Nice) to interest them in the SMART-Up project, and
more broadly, to inform them about the means to be implemented to fight against energy
poverty.
Alphéeis was able to present the Smart-up project during seminars organised by partners
such as the Chamber of Commerce and Industry of Nice (February 2nd, 2017) or the
Walloon Energy regulator in Namur in Belgium on June 1st, 2018.
Alphéeis organized, together with its partner Adam Association, a meeting in the premises
of ENEDIS, the French Distributor System Operator, in order to present the results of the
project Smart-up to the elected officials of the city of Nice in charge of the social action and
the major social landlords in the city of Nice. This event was covered by the local
newspaper (28,0000 reach per day).
Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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The Smart-up project was also chosen by ADEME to be included in its publication "French
successes: 30 European projects with French coordination"

7.2 Ongoing communications
Alphéeis has created on its website several pages in English and French:
•

to present the project Smart-up: https://www.alpheeis.fr/refernces.php

•

and publish some results: https://www.alpheeis.fr/publications.php.

These pages will remain Active on the site after the end of the project.

7.3 Newsletters
Alphéeis has published 5 newsletters addressed to stakeholders, but also published on its
website and via the information portal Construction 21.org. These various publications
have enabled:
•

First of all, to provide assistance to operators following the training in order to
make them more confident in carrying out the visits,

•

And then share the results of the two questionnaires and the small-scale pilot.
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Le compteur Linky sera installé en
lieu et place du compteur actuel sur
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SMART-UP est un projet transeuropéen

financé par le programme de recherche et
d'innovation H2020 de l'Union Européenne.

Grâce ce projet, les partenaires

britaniques, espagnols, français, italiens et
maltais oeuvrent à accroître la

connaissance et l'utilisation des
compteurs communicants auprès de
5 000 ménages.

Le projet implique

• la fourniture de compteurs
communicants performants

• des travailleurs sociaux et
des associations d'entraide
formés pour fournir des
conseils avisés pour faire
réaliser des économies
d'énergie à 5 000 ménages
• des recherches pour évaluer
l'impact et partager les
résultats

Alphéeis, Coordinateur

AISFOR (Italie), Ecoserveis (Espagne), NEA (Royaume-Uni), PIM (Malte),

The project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under the grant agreement No 649669.

Alphéeis assure l’ensemble des ac4ons à
meZre en œuvre pour les tâches d’anima4on
du réseau et de communica4on

Alphéeis -0Pierre Nolay et E"enne Marx

Alphéeis assure l’ensemble des actions à
mettre en œuvre pour les tâches d’animation
du réseau et de communication
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Ils nous ont permis de vériﬁer l’intérêt porté
pour une meilleure gestion de leur
consommation d’énergie, la diﬃculté d’accès
aux informations de consommation (88,1%) et
d’interprétation des données disponibles.

Alphéeis

Pierre Nolay et E"enne Marx
sont à votre disposition pour toute information
complémentaire
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Quartier « Les Moulins (Nice)
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d’assistance et d’analyser la

Quartier
« Les Moulins » (Nice)
consommation énergétique avant et

(vert déploiement prévu en 2016)

Au début de l'été, nous avons identiﬁé
l’Association
ADAM,
Visitez le site
Web implantée
du projet au
: cœur du
quartier des Moulins à Nice. Rapidement nous
avons
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www.smartup-project.eu
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conduire les visites auprès des ménages.

Les premiers résultats
Rappel du projet
Déroulement du projet
Première enquête et visite à
domicile
Préparation de l’enquête et
formation des enquêteurs
Conduite de l’enquête auprès de
1000 ménages précaires
Accompagnement des ménages
précaires

Evaluation par les ménages des
prestations reçues
des entretiens menés avec des
travailleurs sociaux

POUR PLUS D’INFORMATIONS

Contacter Alphéeis
Etienne Marx :
Tél : 04 92 90 65 56
etienne.marx@alpheeis.com
Pierre Nolay :
Tél. 04 92 90 65 51
pierre.nolay@alpheeis.com

Visitez le site Web du projet :
www.smartup-project.eu

sont à votre disposition pour toute information
complémentaire

Alphéeis
Pierre Nolay et E"enne Marx
sont à votre disposition pour toute information
complémentaire
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7.4 Social media
Throughout the project, Alphéeis has used Facebook and Twitter social networks to
disseminate information about the SMART-UP project.

Title of the publication

Views
on
twitter

le consommateur face à son compteur intelligent

72

Alpheeis presented the results of Smart-Up Project during #EUSEW18

143

Alphéeis a présenté les résultats du projet Smart-Up dans le cadre
de #EUSEW18

123

Projet Européen SMART-UP, Newsletter Trimestrielle des partenaires, Mars
2018

95

Projet Européen SMART-UP, Newsletter Trimestrielle des partenaires,
Février 2018

115

Smart-Up s'affiche dans la route du savoir-faire du Club Smart Grids Côte
d'azur

364

Vulnerable Consumer empowerment in a smart meter world

380

Heureux de participer à cette magnifique dynamique CCIcotedazur
clubsmartgrids

1247

Alphéeis distribue un kit d'économie d'énergie aux ménages précaires.

464

Projet Européen SMART-UP, Newsletter Trimestrielle des partenaires, Juin
2016

450

Projet Européen SMART-UP, Newsletter Trimestrielle des partenaires, Janvier 455
2017
Projet Européen SMART-UP, Newsletter Trimestrielle des partenaires,
Octobre 2016

547

Consumer empowerment in a smart meter world

53

Total

4508
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7.5 Other communications
Alphéeis contributed to the publication of the ADEME called "French successes: 30
European projects with French coordination" by writing a double page of presentation of
the project SMART-UP; this document is available on the ADME website:
https://www.ademe.fr/sites/default/files/assets/documents/reussitesfrancaises-30-projets-europeens-010033.pdf

The smart-UP project has also been integrated into the smart-Grid know-how route of the
French Riviera.

http://www.portail-energie.fr/route-du-savoir-faire-smart-grids/
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7.6 Other stakeholder engagement
Although few members of the UNCCAS were able to participate actively in the project
through household visits, a large awareness and information campaign was organized
with the UNCCAS to recruit social actors and keep them informed of the advancement and
results of the SMART-UP project.
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7.7 Presentation of SMART-UP at events
Alphéeis have actively participated in several events to present SMART-UP project:
•

A seminar organised by CWaPE, Walloon regulator, in Namur (Belgium)

•

A meeting organised in Nice by the smart-Grid Club in February 2017

•

A event to deliver prizes to the more virtuous households (delivery of energy
saving kits)

7.8 Other synergies, conversations, impacts
During the recruitment phase of the stakeholders, Alphéeis organized numerous meetings
(Paris, Marseille, Nimes, Toulon, Saint-Laurent-du Var, Nice) with social landlords to
present the project to them and to involve them in the SMART-UP project.
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8

Report on national-level dissemination: Italy

8.1 Summary of highlights and achievements
In Italy a strong communication campaign was held throughout the duration of SMART-UP
(2015 – 2018). The main communication means were AISFOR’s website (available both in
Italian and English) and AISFOR social accounts.
One of the main achievements of AISFOR’s SMART-UP dissemination activity was to
contribute to create awareness on the issue of energy vulnerability / poverty in different
actors and stakeholders in Italy: form social sector’s actors – charities, volunteers,
operators but also institutional actors – to consumer associations to energy market actors.
At the beginning of the SMART-UP project, in Italy the phenomena of energy poverty was
just starting being discussed and analysed by some research actors as reported in the list
below:
•
•

•
•

“La povertà Energetica in Italia- N’ 204” di Ivan Faiella e Luciano Lavecchia in
October 2014,
“Fuel Poverty ed Efficienza Energetica - Strumenti e misure di contrasto alla
precarietà energetica in Italia” by Federesco, Federconsumatori, Unione Nazionale
Consumatori, AiCARR in February 2017,
“Una nuova misura della povertà energetica delle famiglie - N. 404”di Ivan Faiella,
Luciano Lavecchia e Marco Borgarello in October 2017
“Strategia Energetica Nazionale – SEN2018” – for the first time the term energy
poverty appeared on an institutional – political document

The development of SMART-UP was carried out in the years in which the interest for
energy poverty was growing and the SMART-UP dissemination activity contributed to the
growth.
The most important success was to successfully address social sector’s actors and to
engage them on tackling energy poverty, the impact of the dissemination activity can be
summarized in the following points:
•

Organised several events and initiatives to promote SMART-UP and engage
stakeholders and actors of different market on energy poverty and in particulat on
SMART-UP,

•

Published numerous articles on National journals on SMART-UP and energy
poverty and in newsletters of AISFOR as well as stakehodlers engaged on SMARTUP (consumer associations and social actors),

•

Inserted SMART-UP in the Kyoto Club best practice publication and in the National
report on energy efficiency (RAEE),
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•

Creation of a web portal (http://smartup-ais4fad.talentlms.com/index) on SMARTUP to find useful information and tips on how to be more efficient with domestic
energy consumption

8.2 Ongoing communications
A dedicated project page featured on the AISFOR website (https://www.aisfor.it/progetti11-smart_up) with two specific sessions with targeted and tailored information:
•

operators (https://www.aisfor.it/pagine-29sei_un_operatore_a_contatto_con_i_consumatori)

•

consumers (https://www.aisfor.it/pagine-30sei_un_consumatore_e_vuoi_risparmiare_sulla_bolletta)

Addressing both target, operators and consumers, a web portal was created with useful
information and tips http://smartup-ais4fad.talentlms.com/index
All these pages are online and will remain active also after the end of the project.
8.3 Newsletters
AISFOR prepared 10 newsletters addressing SMART-UP operators which have been
uploaded on AISFOR’s website on a specific page (https://www.aisfor.it/pagine-32newsletter_smart_up):
•

June 2016

•

July – August 2016

•

September - October 2016

•

November 2016

•

December 2016

•

January - february 2017

•

March - April 2017

•

May - June 2017

•

July – August 2017

•

December 2017

Further to AISFOR’s newsletter, articles on SMART-UP have been published on newsletters
of a consumer association (Unione Nazionale Consumatore – the main stakeholder which
collaborated on the SMART-UP pilot implementation) and CILAP (one of the main social
actors which collaborated on SMART-UP).
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8.4 Social media
SMART-UP was promoted through AISFOR’s already existing social channels – mainly
twitter and facebook related to the activity of the SMART-UP project:
•
•

Facebook: @AISFORSrl (844 followers) and @6_1_consumatore_smart? (199
followers)
Twitter: @AISFOSrl (153 followers)

The posts and tweets related to activities in Italy related to SMART-UP (usually following
the publication of a news / event) on AISFOR’s website such as on the Impact’s Report
Some videos were also published on AISFOR’s YouTube account
(https://www.youtube.com/channel/UCRVWH4_OlRNcFncJafwIo4w)
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8.5 Other communications
Further to the website, newsletters, social accounts AISFOR also created a platform
addressing Italian vulnerable households where to find useful information on domestic
energy consumption related issues.
8.6 Other stakeholder engagement
As indicated in the WP2 deliverables, more than 10 stakeholders were engaged in Italy for
the development of the SMART-UP pilot. As mentioned above these stakeholders
contributed also to promote the project through their communication channels.
8.7 Presentation of SMART-UP at events
AISFOR promoted SMART-UP within four initiatives at Italian level:
•

•

•

•

February 2016 - M’illumino di meno is a
yearly initiative carried out by Radio 2
to promote energy efficiency
throughout Italy. National stakeholders
propose events and initiatives to favour
energy efficiency and all the events /
initiatives are collected on a dedicated
webpage. AISFOR, within the SMARTUP, offered a free of charge domestic
energy audit to vulnerable households
interested in learning more about their energy consumptions and on how to reduce
them.
National event for the launch of the initiative “Bonus a Sapersi” - on February 25th
2016 Marina Varvesi participated at the event in Rome. The event addressed all
stakeholders interested to learn more about the mechanisms for requesting the
energy bonus in order to better assist consumers in benefitting from this financial
help. Marina presented the project and in particular the training opportunity
offered by SMART-UP to frontline staff and the need to receive advice by vulnerable
household.
Hot Spot Community ENEA – on the 4th of October 2016 Marina Varvesi
participated in the second day of a 2-day
training course organized by ENEA addressing
young engineer graduates interested in
becoming energy auditors. Marina presented the
project and discussed synergies with ENEA’s
initiative. Following ENEA’s training course, a
facebook group was created which AISFOR
supported ENEA to manage and was used
(together with AISFOR’s above mentioned social
accounts) to promote SMART-UP and
disseminate the project.
Energy Efficiency month – on November 2016
AISFOR participated with SMART-UP at the
initiative of ENEA on the energy efficiency
month.
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•

AISFOR and ECOSERVEIS participated with a stand at the 10th Citizens’ energy forum in Dublin in
September 2018. Project representatives distributed postcards and at least 20 copies of the
impact report whilst further delegates indicated that they would download the full report from
the website, further increasing the reach of the project.

8.8 Promotion of SMART-UP by stakeholders
As mentioned above stakeholders engaged on the development of the SMART-UP pilot
contributed in the promotion of SMART-UP, through articles on their newsletters /
website or other communication channels.
Further stakeholders who contributed to the promotion of SMART-UP
are:
•

ENEA – the SMART-UP project was inserted in the annual report
on energy efficiency of 2016. A box with the description of the
project and an interview to Marina Varvesi was inserted in the
publication which has a wide and thorough national
dissemination
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•

9

Kyoto Club – AISFOR inserted SMART-UP
best practices to tackle energy poverty
within the publication of Kyoto.

as one of the

Report on national-level dissemination: Spain

9.1 Summary of highlights and achievements
•
•
•
•
•

Networked and contacted with local public agencies such as the Catalan Energy
Agency, the Barcelona Social Services Institute, the Barcelona Energy Agency or
the Barcelona's Urban Ecology Department.
Over 800 stakeholders had the opportunity to learn about the project by
listening to SMART-UP presentations at 10 events. Included 15 key stakeholders
in face-to-face meetings.
Communications in newsletters and social media channels reached a minimum of
5100 stakeholders.
Dissemination activity generated a number of useful enquiries and opportunities
for potential collaboration and future research.
Press releases featured in at least 3 specialized digital media.

9.2 Ongoing communications
A dedicated project page featured on the Ecoserveis website
(https://www.ecoserveis.net/en/portfolio/smart-up/). This provided a summary of the
project. It also referred stakeholders to the main SMART-UP website.
9.3 Newsletters
13 dedicated SMART-UP newsletters were written on (as reported on within WP2
reports) which were circulated to the stakeholder leads who were asked to disseminate
amongst those participating in SMART-UP. There were over 1800 downloads. Receivers
include representatives from housing associations and local government; manufacturers;
representatives from the energy industry; and campaigning and advocacy groups. Content
ranged from updates on the project, to requests for project partners/stakeholders, to
promotion of the resources.
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9.4 Social media
SMART-UP was promoted mostly from Ecoserveis social media profiles. Twitter, with over
3.000 followers, FB with over 1300 followers and LinkedIn. The posts activity reached
over 5000 people, and initially focused around promoting the training that was available,
and then the events that were held. Including the EUSEW conference.

9.5 Other communication
An end of project press release was written and released to local and national media.
9.6 Other stakeholder engagement
Ecoserveis reached an agreement with the Barcelona Energy Agency to provide training to
the energy agents that were going to install digital monitors as part of their Programme to
fight energy poverty (PFAEP), so they could distribute the SMART-UP project tools to the
households and also transfer the acquired knowledge. Social Service section of the
Barcelona Municipality Allowed SMART-UP to be able to reach registered vulnerable
citizens and participate to the PFAEP project. Ecoserveis collaborated with ABD
Foundation to deploy the SMART-UP project goals into PFAEP project and ABD’s own
project interests to catalyse the effort.
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9.7 Presentation of SMART-UP at events
SMART-UP was promoted at the Catalan Congress of Energy Poverty, with a participation
of over 400 professionals related to energy poverty from different working sectors. Also,
the project was presented at the Brokerage Event in the Smart-City Expo World Congress
in Barcelona.
SMART-UP folders were also distributed to the participants of the Run for Energy activity
in 2017 and 2018, organized to sensitize people in Cornellà, Barcelona, about energy
poverty and energy efficiency.

AISFOR and ECOSERVEIS participated with a stand at the 10th Citizens’ energy forum in Dublin
in September 2018. Project representatives distributed postcards and at least 20 copies of the
impact report whilst further delegates indicated that they would download the full report from
the website, further increasing the reach of the project.
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9.8 Promotion of SMART-UP by stakeholders
SMART-UP folders were a powerful tool to reach general audiences, and also professionals
working in fields related to energy poverty, such as home assistance professionals or
scholars. Through its dissemination it was possible to reach at least 700 people apart
from the agents trained as part of the main project activities.
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10 Report on national-level dissemination: Malta
10.1 Summary of highlights and achievements
-

Attended a huge number of food-collection events held across Malta by LEAP and
FEAD in order to meet the energy poor and promote the project. In all it is epxected
that around 5000 vulnerable households have been approached.
Close liaison with top management at LEAP and EWA who are ultimately
responsible for reaching out to the eenergy poor.
Organised a number of events at local councils on how to budget effectively for the
home, where the focus was on energy conservation.
Communications in mail shots to potential stakeholders via newsletters, the
SMART-UP and PiM website and social media channels reached a minimum of 300
stakeholders.
Dissemination via email of the project impact report and D6.3 specifically on
Malta’s results.

10.2 Ongoing communications
Exploitation of results consists of “multiplication” and “mainstreaming” of results at both the
local, regional, national, European, and/or international levels. The target group for the
exploitation of the SMARTUP project results also included any other possible stakeholders who
might eventually take up the outcomes of the research and demonstration work. PiM remains
in regular contact with LEAP and EWA in order to follow-up on household results, and
occasionally to address any technical request which social workers might be unable to address.
As the project comes to end, PiM will remain active in a supporting role for another few
months, and is expected to present the results and update some key points during a training
session scheduled for late October 2018.
The direct participation of energy poverty stakeholders was mostly undertaken when
vulnerable households visited one of the various LEAP centres for other reasons like food
collection funded by the Fund for European Aid to the most Deprived (FEAD). This provided
an excellent opportunity to engage with a cohort which is typically difficult to reach, and
protected by strict DPA requirements. The fact that they were receiving material assistance
during these visits made it much easier to recruit and interview households which were on a
receiving end of this aid, while helping to establish trust.
PiM is also going to present the SMARTUP results at the 12th Meeting of the Network of the
Fund for European Aid to the Most Deprived (FEAD) being held in Malta between the 4th and 5th
October 2018. The meeting will bring together the high-level EU-wide network of actors involved
in FEAD to discuss the involvement of volunteers in FEAD delivery. The meeting is organised by
Ecorys UK on behalf of the European Commission and 95 delegates from 21 Member States are
expected to attend, representing a range of stakeholders, including Managing Authorities,
partner organisations, other local, regional and national actors, European Commission
representatives, EU-level partner organisations and the wider EU community. The meeting is
expected to deal with the provision of accompanying measures alongside food distribution and
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include project visits on the second day. SMARTUP is tasked with delivering a presentation on
the use of the FEAD network in order to reach out to the energy poor as a best practice, and one
of the accompanying measures related to household budgeting.

10.3 Newsletters
PiM circulated a newsletter updated by the consortium or prepared specifically by PiM to the
recruited stakeholders every 6 months, which were also shared with generic contacts on our
mailing list when possible. The newsletter provided easy snapshots of potential energy savings
tips, examples of savings, latest news in terms of contract options and the latest technical
advice.
10.4 Social media
PiM was active on social media and maintained the SMARTUP facebook page
(https://www.facebook.com/Smart-Up-836052769763331/). Similar efforts were undertaken
on PiM’s local facebook page and website.
11 Achievement of outputs and outcomes
11.1 Achievement of outputs
To summarise, the following outputs were met and indeed exceeded where indicated
(ACTUAL):
•
•
•
•
•
•
•
•
•
•
•

1 national conference
1 video (ACTUAL 8)
1 project website
1 SMART-UP page on each partner’s website (5 in total)
5 social media posts/updates from each partner (25 in total)
1 press release with European focus
10 articles promoting SMART-UP in other (non-scientific) publications (ACTUAL
22)
1 flyer promoting project in each country (5 in total)
3 editions of SMART-UP newsletters per country (15 in total) (ACTUAL 25)
Presentation at 1 event organised by the EU/H2020
Promotion / presentation of SMART-UP at 10 other events (ACTUAL 33)

11.2 Achievement of aims / outcomes
In addition the following evidence summarises the achievement of the determined aims
and outcomes of this deliverable.

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

56

D7.7 Report on dissemination activities

11.2.1 Achievement of project-level aims/outcomes
Aim 1: Existing SMART-UP stakeholders involved in delivering the project objectives remain
engaged in the project and are able to communicate it accurately and effectively
In the UK, NEA’s aim was to firstly engage with stakeholders and then to support
them so that they would continue to deliver the project; were able to promote the
project to potential participants; had the opportunity to share their own learnings
with others; and felt positive about their association with the project. To this end,
stakeholders were provided with tailored branded materials and content to help
with promotion, which helped to ensure that the project and its key messages were
promoted to over 40,000 potential participants (see D 5.1 for more information). In
addition, NEA facilitated attendance at several of its own events such as the NEA
Annual Conference which attracts 300 stakeholders; and speaking at the final UK
conference. This provided the opportunity for stakeholders to share their own
experiences, learn from others and also gain additional value for participation in a
project for which they received no financial incentive.
In Spain, Ecoserveis created synergies with local organisations and projects that
shared the goal of fighting against energy poverty. Partnership with social services
was key to identifying vulnerable households and to reach over 1800 participants
provided with enhanced advise. Collaboration with NPOs was essential to reach
more people and to expand the scope of the action beyond social services users.
In Malta, the targeting of dissemination towards LEAP’s and EWA’s social or technical
workers was deemed as the most strategic partnership available on the islands which
could ensure the continuity of energy poor advice. This is mostly thanks to the
centralised approach adopted in Malta due to its size, where responsibility for both
policy and action for the vulnerable falls under the Ministry for the Family, Children's
Rights and Social Solidarity and up to a certain extent on the Ministry of Energy and
Water. This approach is expected to ensure that the project results are utilised
effectively beyond the lifetime of the project by the rightful and only public agents
involved with this relatively new policy challenge.

Aim 2: SMART-UP tools are accessed and used by other relevant stakeholders
In the UK the SMART-UP resources were primarily a generic guide to using IHDs and
saving energy at home, and the SMART-UP energy diary. These were provided to those
trained and then promoted extensively across its communication channels. This included
in emails to members, inclusion in the members’ monthly newsletter, inclusion in the
SMART-UP newsletter and to those coordinating training on behalf of stakeholders.
Spain’s principal tool was a folder containing a guide and other materials with practical
information about energy efficiency and one energy diary to keep track of the domestic
energy consumption. The folders proved to be an effective tool and were distributed
among the vulnerable consumers participating in the project, to professionals working in
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different fields related to energy poverty, and also to general audiences in several
activities, with a positive feedback in all cases.
In Malta, the teaching and educational material was disseminated directly to energy poor
households at the point of interaction, which was typically at food banks organised by LEAP.
While the material was received favourably it is clear that this cohort struggles to use written
material and is better engaged in person via a formal visit. Consequently, while written
material was effective with the literate, face-to-face and customised advice in Maltese was
deemed as being more effective then written matter when dealing with families in crisis or
which are illiterate. Similar parallels where noted also with the social workers who typically did
not find the time to read through teaching material, and preferred in-class training, and still
require a number of training visits within the households to become more confident in
providing energy advice.

Aim 3: SMART-UP results are used to inform future research, programme delivery and policymaking.
In Malta, in view of the relative effectiveness of using social workers to reach the energy poor,
EWA launched a scheme in late 2017 in order to replace appliances based on the house visits
undertaken between EWA and LEAP amongst energy poor households. Discussions are
underway in order to see how this opportunity can be integrated better in energy efficiency
policy and action. Although nothing is yet established, it is important to note that LEAP is still
including energy management as part of its routine visits, and the inclusion of energy
considerations is being included in social workers’ training and on-site activities. Networking
with the EU Energy Poverty Observatory (EPOV) is also ongoing, and Malta is being included in
the next ” Addressing Energy Poverty in the European Union: State of Play and EU Action”
(August 2018). Similar networking efforts have been undertaken with the European Anti
Poverty Network (EAPN Malta) in Malta via the APF Forum, which in turn has 13 voluntary
organisations which work as a network on poverty..
11.2.2 How SMART-UP furthered the core principles of Horizon 2020
It was important that communication and dissemination activity demonstrated how
SMART-UP furthered the core principles of Horizon 2020. In particular, how the project
contributed to a European ‘Innovation Union’ and justified public spending through
providing tangible proof that collaborative research adds value by;
1: Showing how European collaboration has achieved more than would have otherwise
been possible, notably in achieving scientific excellence, contributing to competitiveness and
solving societal challenges;
Delivering SMART-UP via a consortium of stakeholders based in different nations ensured
that the project achieved more than could otherwise have been achieved via one agency or
in one country. It provided not only the means to reach a large number of stakeholders
and beneficiaries, but by the very nature of the differences and similarities of each
country’s situation provided a rich source of insight.
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The cross-European nature of SMART-UP was communicated at all points, either through
direct reference to the consortium members and/or inclusion of their logos and branding.
The deliverable reports too, synthesised the experiences from across the Member States
represented in the project and reinforced the pan-EU nature of delivery. The project
impact report [final publishable report] again highlighted that this was a European project
with European funding, with specific thanks given to the EU. In the official project video,
one of the project successes highlighted is the benefit of working within a consortium
brought to the project.
The nature of the funding was also referred to and the EU emblem included on the project
website, in presentations, and in virtually every piece of external communication that was
issued, maximising opportunities for stakeholders to understand the link between the EU
and the project, it’s learnings and achievements.
Furthermore, the final conference and other activities during EU Sustainable Energy Week
2018 provided the opportunity for SMART-UP to be seen as part of the wider Horizon
2020 and related programmes. Inclusion within the policy conference showcased the
project within the context of the Clean Energy for All European’s package; other
dissemination opportunities and events have allowed for it to contribute to other
discussions on engagement with vulnerable consumers; instigating energy-related
behaviour change; and supporting vulnerable customers in the smart meter rollout in
countries where this is not yet underway.
In terms of demonstrating how the project has addressed ‘societal challenges’ all
communications tended to focus on how SMART-UP was contributing to ‘solving’ the
problems faced by low-income energy consumers with smart meters, by providing them
with additional support and conducting research to help improve support available in the
future.
2. Showing how the outcomes are relevant to our everyday lives, by creating jobs,
introducing novel technologies, or making our lives more comfortable in other ways;
The insights gained from the project have both shown how new technology (smart meters
and IHDs) combined with practical advice and support can also help to make the lives of
vulnerable consumers more comfortable. This has been communicated in the various
outputs including the final impact report, the video, and event presentations.
3. Making better use of the results, by making sure that they are taken up by decisionmakers to influence policy-making and by industry and the scientific community to ensure
follow-up.
The activity undertaken at both EU and National level has shown that the results of the
project have reached a huge variety of stakeholders. While it is difficult to quantify the full
extent - and it is very likely that some of the full project outcomes are likely to still be
realised - some examples include;
160 key stakeholders attending the events at EU Sustainable Energy Week. (List is
confidential)
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SMART-UP resources have also been uploaded to the portal of the EU Energy Poverty
Observatory, which is intended to provide technical advice and assistance to those
involved in tackling energy poverty across Europe and beyond.
12 Conclusions and lessons learned
For the most part, dissemination activity has met and indeed in some cases exceeded aims,
objectives and outcomes. The following may however provide useful insight for future
projects:
•

It is important to try and set SMART objectives at the point of designing a
communications strategy (specific, measurable, attainable, realistic, time-bound).
However, it is also usually pointless to try and design a full communications plan at
the start of a three-year project as delivery can be so subject to change. It is more
sensible to produce an overall strategy and then set key priorities for a shorter
period, say per quarter.

•

Involvement in EU Sustainable Energy Week was a very positive experience and
one that would be recommended to others. It was also the most straightforward
route to engaging with a wide-ranging European audience which would have been
difficult to achieve individually. The nature of the event administration did however
mean that the level of detail on attendance and the opportunity to evaluate the
events was more limited than would have been the case had the event been
organised directly by the consortium (for example, a similar level of evaluation
could have been undertaken as was completed for the UK conference).

•

While some guidance was availble at the start of the project on EU-owned
communication channels and opportunities to feed into this it would be helpful to
have perhaps regular webinars avaialble with more up to date information and a
key single point of contact for distributing any project-level news.

13 Appendix 1: Event agendas and delegate lists
UK events
Get SMART-UP: Smart meters and behaviour change in vulnerable households

23 May 2018, 9.30am-1.30pm
Coin Street Neighbourhood Centre, London Agenda
9.30am: Registration and refreshments

am:

Welcome and introduction from the Chair

Maria Wardrobe, Director of Communications and External Relations, NEA
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am:

Update on the smart meter rollout and policies to support vulnerable customers

Judicaelle Hammond, Deputy Director, Policy and Consumers, Smart Metering Implementation
Programme, Department for Business, Energy and Industrial Strategy

am

The importance of engaging vulnerable energy consumers – plans, progress, priorities

Danni Crosland, Director of Operations, NEA

am

Impacts and insights from SMART-UP

Dr Jamie-Leigh Ruse, Senior Policy and Research Officer, NEA

am

Delivering SMART-UP: practical experiences of engaging with vulnerable householders

Sam Fennell, Green Doctors, Groundwork North, East and West Yorkshire 11.30am
break

Refreshment

am
Home energy coaching – bringing behaviour change in to energy efficiency advice: insights
from the Keep Cosy project
Bob Jacques, Energy Coaching and Ecology

pm:

Challenges and solutions to providing energy advice to vulnerable smart meter consumers

Facilitated group discussions

pm:

Feedback, comments, summing up

Chaired by Maria Wardrobe; speakers available to take questions from the floor 12.45pm: Lunch
pm:

Close
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Business Supporters Group Meeting
Hilton Newcastle Gateshead, Bottle Bank, Gateshead, NE82AR Wednesday 24th January 2018

Agenda

Welcome Address, Maria Wardrobe, Director of Communications and External Relations, NEA

Apologies for absence and minutes of last meeting – Maria Wardrobe, Director of
Communications and External Relations, NEA

A forward look at the policy landscape – Adam Scorer, Chief Executive, NEA

Lessons learnt from the energywise project: energy saving and time of use tariffs – Dr Giulia
Privitera, Innovation Project Lead – energywise, UK Power Networks

NEA and the Smart Meter Roll Out and the EU Smart-Up project – Danni Crosland, Director of
Operations, NEA

New member update: Fuel Poverty – the 4th Dimension – James Sommerville, Head of Business
Development, AgilityEco

NEA Training Update - Chris Ellis, Training and Assessment Manager, NEA

New member update - Leigh Fairbrother, Energy Angels

Any other business
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Future BSG meetings and dates for your diary:
7th March 2018 - 6.30 pm – 8.30pm – House of Lords Reception
Future Business Supporters Group Meeting dates:
25th April 2018
27th June 2018
17th October 2018
23rd January 2019

16:30pm –Meeting Close
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NEA East Midlands Fuel Poverty Forum Thursday 5 July 2018

AGENDA

09:30 Coffee and Registration

10:00 NEA Policy Update

Nicky Swetnam

Project Development Co-ordinator NEA

10:30 Utilita – Smart Energy & Vulnerability

Irina Connolly

Sales Manager Utilita Energy

11:00 Coffee Break

11:20 SMART-UP

Dr Jamie-Leigh Ruse

Senior Research and Policy Officer NEA

11:50 Big Energy Saving Network – Terry Richards
One Champion’s Experience

Energy Advisor

Central & East Northamptonshire Citizens’ Advice

12:20 Regional Round-up
networking

All delegates invited to contribute 12:30

Lunch
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London and South East Fuel Poverty Forum Friday 6 July 2018
AGENDA

10.30 am

Registration & coffee

11.00 am

Welcome and housekeeping Policy
update

11.15 am

Rebecca Jones
Project Development Co-ordinator
NEA

11.45 am

SMART-Up

Dr Jamie-Leigh Ruse
Senior Research and Policy Officer NEA

12.00 noon An Introduction

William Gillanders
Director and Lead Optometrist
Community Care Opticians

pm

Updates from the Audience

Share your current projects/networking needs today

12.30 pm

Lunch

13.15 pm

Smarter energy and vulnerability

Irina Connolly Sales Manager Utilita

13.45 pm

London Fuel Poverty Action Plan

John Kolm-Murray
Principal
Officer

Policy

&

Programme

Greater London Authority
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14.00 pm

Reducing fuel poverty through better voidLeigh Fairbrother
management
Sales & Marketing Director Energy
Angel

14.15 pm

Fuel Poor Network Extension Scheme

Sarah Young
North London Programme Manager
Affordable Warmth Solutions
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YORKSHIRE AND HUMBER FUEL POVERTY FORUM

Friday 13 July 2018

AGENDA

09.15

Registration

09.30 Welcome and Policy Update Diane Bland
Project Development Co-ordinator, NEA

10.00

Smart-Up - Insights and Impacts

Dr Jamie-Leigh Ruse

Senior Research and Policy Officer, NEA

10.20 Your Smart Meter Experiences

ALL

Group Discussion

10.40 Identifying Vulnerability

Irina Connolly

Sales Manager, Utilita Energy

11.10

Comfort Break
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11.20 Locking Cooker ValvesJill Walker
Helping Safeguard People with Dementia

Social Strategy Project Manager, Northern

Gas Networks

11.40 West Yorkshire Fire & Rescue Service
Safe & Well Home Visits

Donna Wagner

Safe Communities Project Manager

Michelle Rhodes
Partnership & Policy Manager, WYFRS

12.00 Minimum Energy Efficiency Standards

ALL (MEES) – Round table disucssion

12.15 Close and networking lunch
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NEA SOUTH WEST FUEL POVERTY FORUM

Thursday 12 July 2018 A G E N D A
10.00 am

Registration and refreshments

10.30 am

Welcome & NEA Policy Update

Louise Evans & Bethany Steer
Project Development Coordinators NEA

11.15 am

‘Under One Roof’ report findings

Dr Jamie-Leigh Ruse
Senior Research & Policy Officer NEA

11.40 am

Comfort break

12.00 pm

Fuel Poverty Toolkits

Anthony Ball
Public Health Practitioner Cornwall
Council
William Baker
Energy Advice
Citizens Advice

Development

Lead

12.30 pm

Why the Healthy Homes agenda is not theJon Bird Programme Manager Healthy
same as the fuel poverty agenda: learningsHomes
from Healthy Homes Dorset

12.50 pm

Lunch Break and Networking

1.40 pm

Housing – just what the Dr ordered

Andrew Netherton
Health & Wellbeing Manager Public
Health England South West

2.00 pm

Workshop/round the room discussion

Bethany Steer
Project Development Coordinator NEA

2.45 pm

Summary & Close
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Newcastle Session – Hearing the Voice of the Consumer
Friday 10th August 10:00am - 4pm

NEA offices
West One, Forth Banks, Newcastle upon Tyne NE1 3PA

On arrival please press 6 on the key pad outside and a member of staff will give you access. Car
parking is available in the Stephenson Quarter car park opposite the office.

In taking part in this meeting, participants are confirming that they have undergone relevant training to raise their
awareness of, and ensure compliance with, applicable competition law, including the Competition Act 1998 and
Articles 101 and 102 EC and that they will not discuss matters that would or might lead to any breaches of
competition law.

Agenda

10:00 Welcome and Introductions
Lord Whitty will welcome attendees and Energy UK will provide an overview of the session.

10:05 Closed session with Commissioners and Frontline Advisers 11:00 Break
11:30 Presentation from NEA
NEA will give an overview of fuel poverty in GB - demographics, housing tenure, income, health and how energy
market and its initiatives impinge/help. We will reference a range of NEA projects including lessons learned through
our engagement on the smart meter roll-out and the Smart-Up project and other projects that provide evidence
around the Commissions priorities – Adam Scorer, CX, NEA Directors and Senior Research Officer

12:30 Lunch
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13:00 Evidence Session Introduction
Lord Whitty will set out how the rest of the session will run. A number of organisations will give presentations to
Commissioners, who will then have the opportunity to ask questions of presenters.

13:05 Scope Presentation
James Taylor from Scope, Head of Policy, Public Affairs and Campaigns, will present to the Commission, followed by
questions from the Commissioners.

13:25 Age UK Presentation
Phil Mawhinney from Age UK, Policy Manager – Consumer & Community, will present to the Commission, followed
by questions from the Commissioners

13:45 Community Action Northumbria Presentation
Christine Nicholls from Community Action Northumbria, Project Co-ordinator, will present to the Commission,
followed by questions from the Commissioners

14:05 Break
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14:25 Warmzones Presentation
David Connor from Warmzones, Director, will present to the Commission, followed by questions from the Commissioners

14:45 CLIC Sargent Presentation
Clare Laxton from CLIC Sargent, Associate Director – Policy and Influencing, will present to the Commission, followed by
questions from the Commissioners.

15:05 Closed Session
Commissioners will discuss what they’ve heard in a closed session.

16:00 Meeting ends ATTENDANCE
Tom Marsland – Energy UK
Dan Alchin – Energy UK
Colin Brooks – Energy UK
Lord Whitty – Commission Chair
Caroline Wells – Commissioner
George McNamara – Commissioner
Audrey Gallacher – Commissioner
Matt Vaughan Wilson – Acting Commissioner
Christine Nicholls – Community Action Northumbria
David Connor – Warm Zones
Clare Laxton – CLIC Sargent
James Taylor – Scope
Phil Mawhinney – Age UK
Adam Scorer, NEA
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Maria Wardrobe, NEA
Peter Smith, NEA
Peter Sumby, NEA
Danni Crosland, NEA
Dr Jamie Leigh-Ruse, NEA
Alice Dalgleish, NEA

Get SMART-UP: Smart Meters and behaviour change in vulnerable households
23 May 2018

Energy and Utilities Alliance
ARP Energy Services Ltd
Bromley by Bow Centre
ACL Planning & Development
Lincolnshire Housing Partnership
Energy Saving Trust
Engie Regeneration
Citizens Advice Southwark
Freelance Worker
Act On Energy
Citizens Advice Lewisham
Energy Systems Catapult
Canterbury District Citizens Advice
Imperial College London
Southern Housing Group
London Energy Saving Squad LTD
Bristol Energy
Bromley by Bow Centre
NEA
NEA
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Citizens Advice
Freebridge Community Housing
Energetic, London Borough of Enfield
Hereward College
Plymouth Energy Community
Osborne Energy Ltd
ScottishPower
GLA
Engie
Engie
Southern Housing Group
Engie
Wychavon District Council
NCHA
Broadland District Council
Department for Business, Energy & Industrial Strategy
Warm Zones
Warm Zones
Centre for Sustainable Energy
ThamesWay Group
Swansea Council
Ealing Council
Energy Coaching and Ecology
Moat Homes
NEA
Robin Hood Energy
UKPN
Freebridge Community Housing
Freebridge Community Housing
Clarion
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NEA
Citizens Advice
Catalyst Housing

Bromsgrove District Council and Redditch Borough Council
ScottishPower Energy Retail Ltd
Energy UK
WM Housing Group
Smart Energy GB
Energy Saving Trust
Tunbridge Wells and District Citizens Advice
Enfield Council
Hanover
Age UK
Cornwall Rural Community Council
Coop Energy
Age UK
npower
ACE Research
Warm Zones CIC
Bristol Energy
Sustainable Home Survey Company
Colchester Borough Homes
Citizens Advice Enfield
Brixton Energy
UK Power Networks
NEA
UK Power Networks
Engie
MS
Tendring District Council
NEA
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NEA
NEA
NEA
East Herts Council
Citizens Advice
Lewisham Council
Co-op Energy
NEA
NEA
Catalyst Housing Ltd
Sustainable Energy 24
Broadland District Council
Sustainable Homes

Business Supporters Group Meeting – 24 January 2018

Centrica (x2)
Agility Eco (x2)
Union Technical (x3)
Daikin (x2)
Pacifica
UK Power Networks (x2)
Vaillant (x2)
Energy Angels (x2)
Electric Heating Company
Yes Energy Solutions
Scottish Power (x2)
EDF Energy (x2)
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Npower
Fernox (x3)
Verismart
ES pipelines (x2)
Northern Gas Networks
Acrobat Carbon Services (x2)
NIBE (x3)
GTI (x2)
Northern Powergrid (x3)
V Charge

Federation of Petroleum Suppliers (x2)
Equiwatt (x2)

East Midlands Fuel Poverty Forum – 5 July 2018
Nottingham Community Housing
Bassetlaw District Council
Leicester City Council
Derbyshire Dales District Council
Cadent Gas Ltd
Leicester City Council
Newark and Sherwood District Council
Bassetlaw District Council
Utilita Energy
Ellipse Energy Limited
Derby Homes Ltd
Hinckley and Bosworth Borough Council
A1 Housing Bassetlaw
Energy Angels
Ellipse Energy Limited
uSwitch Ltd
emh homes
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Warm Zone cic
Heacol Limited
Derby Homes Ltd
NIBE Energy Systems Ltd
Cadent Gas Ltd
Parity Projects
Citizens Advice Derbyshire Dales
Ashfield District Council
Nottingham City Council

SIG Insulation - Refrofit System Support
SIG Insulation - Refrofit System Support
Westville Group
Central & East Northamptonshire Citizens
Leicester City Council
National Energy Action
Charnwood Borough Council
Daventry District Council
Utilita Energy
NIBE Energy Systems Ltd
National Energy Action
Nottingham City Council
Energy Angels

London and South East Fuel Poverty Forum – 6 July 2018
Southern Water
Citizens Advice
Mitsubishi Electric Heating Systems
E.ON UK
Sussex District Council
SHINE London (Islington Council)
Brighton and Hove CAB
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EDF Energy
Worthing Homes Ltd
West Sussex Local Authorities and CC
Community Care Opticians
uSwitch Ltd
SGN Commercial Services
Greater London Authority
Southern Water
Clarion Housing Group
ScottishPower Energy Retail Ltd
Switchee
Epping Forest District Council
Thinking Works
National Energy Action
Worthing Homes Ltd
Hastings Borough Council
National Grid Affordable Warmth
South West Fuel Poverty Forum – 12 July 2018

Thermabead Ltd
Citizens Advice
Cornwall Council
Park Home Insulations Ltd
EDF Energy
Dorset County Council
North Devon Volunteer Service
Cornwall Housing Ltd
Liverty Limited
Wenceslas
Cheltenham Borough Homes
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Centre for Sustainable Energy (CSE)
Energy Angels
EDF Energy
North Somerset Council
Exeter City Council
Sustainable South Brent
Community Energy Plus
Torbay Borough Council
Homes in Sedgemoor
Swindon Borough Council
Foundations Independent Living Trust
Wales & West Utilities
Public Health England
Exeter City Council
EDF Energy
Happy Energy Solutions Ltd
South Dartmoor Community Energy
National Energy Action
National Energy Action
EDF Energy
Being Greener
Exeter Community Energy

Yorkshire and Humber Fuel Poverty Forum – 13 July 2018
National Energy Action
Union Technical Services Ltd
SSE Energy Solutions
Acrobat Carbon Services Limited
Utilita Energy
Acis Group
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Incommunities Housing Association
North East Lincolnshire Council

Doncaster Metropolitan Borough Council
Community Energy England
StepChange Debt Charity
Doncaster Metropolitan Borough Council
E.ON UK
Groundwork Green Doctors
St Leger Homes of Doncaster Ltd
SIG Insulation - Refrofit System Support
ScottishPower Energy Retail Ltd
Communitas Energy CIC
East Riding of Yorkshire Council
Wakefield City Council
Cenergist
North Lincolnshire Council
Trademark
SIG Insulation - Refrofit System Support
West Yorkshire Fire and Rescue Service
E.ON UK
Barnsley Metropolitan Borough Council
Macmillan Cancer Support
National Energy Action
City of York Council
Warm & Well
West Yorkshire Fire and Rescue Service
Northern Gas Networks
ScottishPower Energy Retail Ltd
East Riding of Yorkshire Council
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13.1 French events
3.
MeetNumber of
Venue/
Date
Participant List
Brief Summary
ing
Participants Organization
1
23/06/2015
4
CR Picardie, Pascal Brunon, Frédéric Leporq (CR picardie), Presentation of SmartAmiens
Pierre Nolay, Etienne Marx (Alphéeis)
Up project analysis of
the opportunity to cooperate
with
CR
Picardie
2
24/6/2015
2
UNCASS,
Christophe Piteux (UNCCAS), Pierre Nolay Discussion of the coPARIS
(Alphéeis)
operation
between
Alphéeis and UNCASS
for the Smart-Up
project. Discussion on
how UNCASS will
engage CCAS in the
project.
3
17/09/2015
4
Habitat
Gaetan Lazzara, Philippe tendil (HMP), Pierre study of a Partnership
Marseille
Nolay, Aurélie Goater (Alphéeis)
with Habitat Marseille
Provence
Provence (HMP) to
(Social
deploy the Smart-Up
housing),
project
on
the
Marseille
buildings managed by
HMP.
The
smart
meters will not be
installed before 20172018
4
21/09/2015
4
EDF, Marseille Anne-laure Cubières, Patrick Lesbros (EDF), Discussion of the coPierre Nolay, Aurélie Goater (Alphéeis)
operation
between
EDF and Alphéeis
around the IHD to
provide
an
experimental
IHD
developed
by
a
subsidiary of EDF
5
21/11/2015
5
EDF, Nîmes
Anne-laure Cubières, Frédéric
LAULAN, Assessment of the
Eric MIQUEL, Marie-Hélène BAUMES (EDF), opportunity of coPierre Nolay (Alphéeis)
operation
between
EDF, Social housing
organisations in Nimes
and Alphéeis to deploy
the project Smart-UP.
The smart meters are
not yet installed in a
sufficient number
6
05/01/2016
3
UNCSS, Paris Christophe Piteux, Juliette Boureau (UNCCAS) Validation
of
the
Pierre Nolay
content of the training
session. Preparation of
the training sessions
7
11/05/2016
2
CR
Ile-de- Guillaume Joly (CR IDF), Pierre Nolay Presentation of the
France, Paris (Alphéeis)
SMART-UP project to
the
Ile-deFrance Regional
Council
who
is
studying
the
opportunity to launch
an action in favour of
fuel poor households
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8

14/06/2016

2

9

07/06/2016

3

10

13/09/2016

3

11

05/10/2016

10

12

7/11/2016

3

13

5/12/2017

14

9/01/2017

3

15

28/02/2017

3

16

5/04/2017

17

11/04/2017

3

18

12/04/2017

2

19

14/4/2017

4

20

22/05/2017

3

EDF, Cagnes- Pascal Hager (EDF), Pierre Nolay (Alphéeis) Assessment of the
sur-mer
opportunity of cooperation
between
EDF, Social housing
organisations in AlpesMaritimes
and
Alphéeis to deploy the
project Smart-UP
Association
Karim BENAHMED (Association ADAM), Presentation of the
ADAM, Nice Pierre Nolay (Alphéeis)
SMART-UP
project.
Proposal
for
cooperation
Association
Karim BENAHMED, José Pelluau (Association Preparation of the
ADAM, Nice ADAM), Pierre Nolay (Alphéeis)
meeting with the City
of
Nice, Véolia and
Cote d’Azur Habitat
NICE
COTE Arnaud Cristini, Nicolas SPILLMANN (Nice Presentation of the
D’AZUR
Côte d’Azur Métropole), Pierre Nolay SMART-UP
project.
METROPOLE (Alphéeis), Lionel ASTRELLA, Arnaud Project of intervention
BONNIN (Ville de nice), Karim Ben Ahmed on
the
“Moulins”
(Association Adam), Joël Bouffard, Philippe district
MAILLARD
(Véolia),
Alain
Martin, Stéphanie labbé (Côte
d’Azur
Habitat)
Association
Karim
Programming of the
ADAM, Nice BENAHMED, Mikaël Moussali (Association
training
Planning of visits of
ADAM), Pierre Nolay (Alphéeis)
the
households
Procedure
of
reporting
Véolia,
Philippe Maillard, Joël Bouffard (Véolia), Discussion on the first
Aubervilliers Pierre Nolay (Alphéeis)
results for groups 1
and 2
Association
Karim
First project follow-up
ADAM, Nice BENAHMED, Mikaël Moussali (Association
meeting, retrieval of
questionnaires
ADAM), Pierre Nolay (Alphéeis)
Association
Karim
Second project followADAM, Nice BENAHMED, Mikaël Moussali (Association
up meeting, retrieval
ADAM), Pierre Nolay (Alphéeis)
of questionnaires
Véolia,
Philippe Maillard (Véolia), Pierre Nolay Status of small-scale
Aubervilliers (Alphéeis)
pilot
Next steps
Association
Karim
Third project followADAM, Nice BENAHMED, Mikaël Moussali (Association
up meeting, retrieval
ADAM), Pierre Nolay (Alphéeis)
of
questionnaires
Preparation of the
meeting
with
Households
(14/4/2017)
UNCCAS, Paris Juliette Boureau (UNCCAS), Pierre Nolay Presentation of the
(Alphéeis)
experimentation
launched in Nice
Association
Karim BENAHMED, Mikaël Moussali, Robert Meeting
with
ADAM, Nice Senghor (Association ADAM), Pierre Nolay Households for groups
(Alphéeis)
1, 2, 3 And 4 Smallscale pilot
Association
Karim
Fourth project followADAM, Nice BENAHMED, Mikaël Moussali (Association
up meeting, retrieval
of questionnaires
ADAM), Pierre Nolay (Alphéeis)
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21

9/11/2017

5

Association
ADAM, Nice

22

22/02/2018

2

Véolia, NICE

23

23/2/2018

3

Association
ADAM, Nice

24

20/3/2018

3

Association
ADAM, Nice

Karim BENAHMED, Mikaël Moussali, Robert Fifth project follow-up
Senghor, Borges Varela Vincent (Association meeting
ADAM), Pierre Nolay (Alphéeis)
Feedback
of
the
project
Philippe Maillard (Véolia), Pierre Nolay Sharing and analysis of
(Alphéeis)
the results of the
project
Karim
Final project follow-up
BENAHMED, Mikaël Moussali (Association
meeting, retrieval of
ADAM), Pierre Nolay (Alphéeis)
questionnaires
Karim
Lottery
and
presentation of results
BENAHMED, Mikaël Moussali (Association
of small-scale Pilot to
ADAM), Pierre Nolay (Alphéeis)
households

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

85

D7.7 Report on dissemination activities

13.2 Italian events
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Energy Day sui temi della sostenibilità energetica promosso da

Seminario sull’efficienza energetica degli edifici esistenti: le precondizioni per un intervento di
efficientamento

Lunedì 3 Luglio 2017
c/o Sala Falconi,
Largo Franchellucci 69 – 00155 ROMA
Ore 17:00 – 19:00
Saluti istituzionali
Roberta Della Casa, Presidente Municipio IV Roma Capitale Alessandro Pirrone, Assessore Ambiente
Municipio IV Roma Capitale
Nuovi modelli di sviluppo urbano – il contributo di RIGENERA nell’area di studio a Colli Aniene: il
progetto europeo di innovazione BUILDHEAT.
Stefano Rocchi, Presidente RETE RIGENERA
Il quartiere sostenibile: tra partecipazione e integrazione tecnologica
Carlo Proietti, vice presidente Consorzio AIC
Le precondizioni per un intervento di efficientamento edilizio
Pierluigi Cavicchioni, Architetto
Gli strumenti di incentivazione per interventi di efficienza energetica sugli immobili
Mario Nocera, ENEA
Modellazione elettronica delle informazioni edili per un’edilizia sostenibile ed esempio di
applicazione nell’ambito del progetto europeo GuarantEE
Anna Moreno, ENEA (Agenzia nazionale per le nuove tecnologie, l'energia e lo sviluppo economico
sostenibile)
Soluzioni impiantistiche e di isolamento termico nell’edilizia
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Fabrizio Martini, esperto in gestione dell’energia

SMART-UP – formazione agli operatori e supporto ai consumatori
Marina Varvesi - AISFOR
Il progetto Buildheat: non solo tecnologia ma occasione di scambio culturale fra abitanti
Giorgio Scavino, esperto in euro-progettazione, RIGENERA
Il seminario viene proposto nell’ambito della settimana europea dell'energia sostenibile (EUSEW) e in coordinamento con il
progetto “BuildHEAT” (GA 680658) dedicato alla rigenerazione urbana attraverso soluzioni altamente innovative per
l’efficientamento energetico degli edifici nel quartiere di Colli Aniene.

Nell’ambito dell’evento saranno proiettate delle riprese aeree del quartiere di Colli Aniene offerte dal pilota SAPR, Emiliano
Folletto.
PER L’ISCRIZIONE GRATUITA E ULTERIORI INFORMAZIONI: info@reterigenera.eu

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

88

D7.7 Report on dissemination activities

Roma, 25 febbraio 2016
Sala Conferenze di Acquirente Unico Via G. Del Monte 45

SEMINARIO DI FORMAZIONE

10,00 – Registrazione dei partecipanti

10,15 – Apertura dei lavori

Introduce
Tina Napoli - Resp. Politiche dei consumatori di Cittadinanzattiva

Saluti
Massimiliano Girolami - Anci (Associazione Nazionale Comuni Italiani)
Emiliano Monteverde - Assessore alle Politiche sociali e Servizi alla persona del Municipio I, Roma
Capitale
Gabriella Utili - Direzione Consumatori, Conciliazioni e Arbitrati dell’Autorità per l’energia elettrica, il
gas e il sistema idrico (AEEGSI)

10,45 – Modulo formativo sulla promozione dell’accesso al Bonus energia

A cura di
Tiziana Toto, Resp. Energia e Ambiente di Cittadinanzattiva
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12,00 – Spazio domande e compilazione questionari

12,30 – MODULO FORMATIVO AGGIUNTIVO SU POVERTA’ ENERGETICA

A cura di Marina Varvesi – Resp. Area Ricerca & Innovazione di AISFOR

13,00 – Conclusione dei lavori

Con la collaborazione di
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Hot Spot Efficienza Energetica

Marina Varvesi Edit Profile

FAVORITES

News Feed Ads Manager Messages Events Photos
Horizon2020

6

6_1_consumatore…
A-is-for Europe
Saved
Buy and Sell Groups

2

PAGES

Hot Spot Efficienza Energetica

Aisfor Srl Pages Feed Like
20+
Pages
Create Ad Create Page

Joined

Secret Group

Notifications

GROUPS

Hot Spot Efficienz… Brexit
Protest Group roma annunci
pubb… Horizon 2020, Fra…
Discover
Groups
Create
Group

Discussion

Members

Events

Photos

Files

Search this group

APPS

Live Video Games
On This Day

20+

Farm Heroes Saga
Bubble Witch 2 Saga
Candy Crush
Saga
Pyramid Solitaire …
Suggest Edits Games Feed

20+

RECENT ACTIVITY

20+

Antonio Disi

FRIENDS

Close Friends
INTERESTS

Pages and Public …
20+

Buongiorno a tutti !!!! Diamo una mano all'Efficienza Energetica. Portiamo

Upcoming Events

Mese dell'Efficienza Energetica

20+

20+

4

OLDER
EVENTS

Subscribed Events Create Event

Marialessandra Carro

Ho scritto di noi su LinkedIN!
[LINKEDINTIP] vi ricordo che per scrivere articoli di questo tipo sul vostro
profilo LinkedIN dovete modificare nelle impostazioni la lingua di utilizzo
dall'italiano all'inglese. Solo in questo modo vi apparirà il magico comando
"Write an article". Se avete bisogno di ulteriori info su questo argomento sono
qui!

https://www.facebook.com/groups/214591892290105/

1/18

Grant agreement
number:
649669
– H2020-EE-2014-2015
/ HG2020-EE-2014-3 - MarketUptake
HOTSPOT:
nasce la
prima
community
dell’efficienza
energetica
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Hot Spot Efficienza Energetica

22

Fede Knop

Dalla mia Home.. "Si avvicina Novembre, mese del RISPARMIO

15

Antonio Disi

+16

Buongiorno a tutti !!! Ogni giorno la nostra Community si arricchisce di
nuovi compagni di viaggio. Vorrei dare il benvenuto a Marina Varvesi,

Smart-Up

+12

12

Antonio Disi uploaded a file.
October 6 at 11:14am

Indice Rassegna Stampa
Rassegna_Hot_Spot.pdf
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HOTS
WORKSHOP

Sviluppo e promozione della Community per la diffusione dell’effic
territorio nazionale
Roma 3-4 OTTOBRE 2016

ENEA Lungotevere Thaon de Revel 76 Ingresso partecipanti Via Giulio Romano 41 Salone centrale

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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Iniziativa in attuazione del Programma d’Informazione e Formazione
previsto dalla Campagna nazionale «Italia in Classe A» promossa dal MISE e realizzata da ENEA

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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13:00 Pausa pranzo

13.3

09:30 Registrazione partecipanti

Sessione pomeridiana

14:00 La dimensione umana
Sessione mattutina
10:00 Apertura lavori
Presentazione Campagna Italia in Classe A

Antonio Disi ENEA

14:30 Strumenti e tecnolog
Nicolandrea Calabre
Puglisi ENEA

Antonio Disi ENEA
10:30 Il Progetto HOTSPOT

17:00 Chiusura lavori

Obiettivi e temi della comunicazione
Massimo Poggi ENEA
11:00 Politiche energetiche di riferimento
Alessandro Federici ENEA
12:00 Le opportunità d’incentivazione
degli interventi di Efficienza Energetica
Amalia Martelli ENEA

09:30 Ingresso partecipanti

13.3.1.1.1 Sessione mattutina

10:00 Apertura lavori
La mission della Com
il ruolo dell’Opinion

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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Antonio Disi ENEA
11:00 Il Piano, gli strumenti ed i
canali di comunicazione
Nadia Greco SAFE
12:00 Soft skills dell’ Opinion Leader
Quali
le
competenze
trasversali Nadia Greco SAFE
13:00 Pausa pranzo

Sessione pomeridiana
14:00 Potenzialità ed efficacia dei social
I blog come strumento d’informazione
Ralph Di Segni SAFE
15:00 La Digital Toolbox dell’ Opinion Leader
Applicazioni e Buone pratiche EU
Marialessandra Carro EfficiencyKNow srl
16:30 Chiusura lavori
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RAI

Marina
Nome
Marina

Cognome
Varvesi

Categoria
aziende

Adesione
Horizon2020 Efficienza Energetica'. Il progetto
prevede tante azioni indirizzate soprattutto ai
consumatori più vulnerabili. Per il 19 febbraio
metteremo a disposizione un consulente (Energy
Advisor) che risponderà per telefono o per email
ai consumatori che vogliono sapere come consumare
meno e come risparmiare sulla

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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http://searchmillumino.rai.it/milluminodimeno/mappa.html
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•

•
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13.4 Maltese events

Meetin
g

Date

Number of
participants

Venue/Organizatio
n

Participant Brief Summary
List

1

13th
October
2015

4

Sustainable Energy No
Discussion with Ministry
and
Water attendance stakeholders
Conservation Unit
list

2

29th May

3

EWA

3

09th June
2015

9

Sustainable Energy No
Training of
Ministry
and
Water attendance stakeholders and technical
Conservation Unit
list
staff

4

27th
January
2016

3

Meeting with MFSS

No
Meeting with Ing Charles
attendance Buttigieg and Ing. Charles
list
Grixti

No
Discussion with Ministry
attendance stakeholders
list

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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5

18th April
2016

12

Qormi Hostel and Attendanc
Paola
Hostel, e list
Richmond
Foundation

Training visit at Qormi
Hostel and Paola Hostel,
Richmond Foundation

6

5th May
2016

10

Kids
In Attendanc
Development (KIDs) e list

Training visit at Kids In
Development (KIDs) St.
Joseph’s High Street, St.
Venera

7

6th May
2016

7

Nature Trust

Attendanc
e list

Training to Educational
services providers

8

01st June
2016

Generic email list

Not
applicable

Distribution of teaching
material and newsletter.

9

13th June
2016

6

Villa
Chelsea, Attendanc
Richmond
e list
Foundation

Richmond
Foundation
team dissemination &
training (Msida)

10

16th June
2016

5

LEAP

No
Meeting with vulnerability
attendance training decision makers in
list
order to vet teaching
material

11

01th to
04th
August
2016 (x4
days)

27

LEAP

Attendanc
e list

12

31st
October
2016 to
9th July
2016

150

LEAP

No
Hand holding of LEAP staff
attendance during FEAD collection at
list
various LEAP CENTRES,
and
recruitment/disseminatio
n
of
project
with
households.

13

01
December
2016

5

LEAP

Attendanc
e list

14

02
December
2016

5

LEAP

No
Vulnerable
Households
attendance dissemination & training
list
(Msida)

Training to all LEAP staff

LEAP team dissemination
& training (Msida)

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake
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15

03
December
2016

4

LEAP

No
Vulnerable
Households
attendance team dissemination &
list
training (Msida)

16

05
December
2016

2

LEAP

Attendanc
e list

Vulnerable
Households
team dissemination &
training (Birgu)

17

7th
December
2016

8

LEAP

Attendanc
e list

Vulnerable
Households
team dissemination &
training (Hal Qormi)

18

09
December
2016

6

LEAP

No
Vulnerable
Households
attendance team dissemination &
list
training (Gozo)

19

01st
December
2016

Generic email list

Not
applicable

20

17 March
2017

LEAP

No
LEAP dissemination of first
attendance results
and
training
list
update (Hal Farrug)

21

01st June
2017

Generic email list

Not
applicable

22

13th June
2017

2

EWA

No
Meeting with director
attendance Daniel Azzopardi and Ing.
list
Charles Grixti to discuss
project improvements

23

24th
October
2017 to
3rd
Novembe
r 2017

200

LEAP

No
Hand holding of LEAP staff
attendance during FEAD collection at
list
various LEAP CENTRES,
and
recruitment/disseminatio
n
of
project
with
households.

24

13th
Novembe
r 2017

1

LEAP Msida

No
Meeting at Msida LEAP
attendance centre (Nathalie) in order
list
to
discuss
the
stakeholders meeting with
social workers.

25

24th
Novembe
r 2017

3

LEAP

No
Follow-up meeting with
attendance top management at LEAP
list
to discuss progress, way

67

Newsletter email.

Newsletter email.
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forward and as part of
stakeholder interviews.
Stepen Vella (Director),
Martin Chetcuti, Elaine
Aquilina)
26

01st
December
2016

Generic email list

Not
applicable

27

06th
December
2017

28

29

Newsletter email.

8

LEAP

No
Meeting
with
social
attendance workers for stakeholder
list
intereviews and to dentify
any
issues
and
improvements.

27th
March
2018 to
the 22nd
April 2018

100

LEAP

No
Hand holding of LEAP staff
attendance during SSFD collection at
list
various LEAP CENTRES,
and dissemination of
project with households.

19th June
2018

20

Generic email list

Not
applicable

Distribution of impact
report to all stakeholders
in final newsletter.
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13.5 Spanish events
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Meeting

Date

Number of
Participants

Venue/Organizat
ion

Participant List

1

09/03/2015

2

AGIC (Installer
Association)

Aniol Esquerra ECO,
Raül Rodríguez AGIC

2

17/06/2015

2

3

19/06/2015

3

4

27/07/2015

2

5

05/08/2015

3

ABD (NGO)

IMSS (Barcelona
Social Services
Institute)
EU (Barcelona's
Urban Ecology
Department)
ICAEN (Catalan
Energy Agency)

Marta García ECO,
Eladi Torres IMSS
Marta García ECO,
Montse Mateu EU,
Fermí Vallvé EU
Marta García ECO,
Merce Rius ICAEN
Marta García ECO,
Nuria Salas ABD,
Mònica Plana ABD
Aniol Esquerra ECO,
Cristina Ramos ECO,
Montse Mateu EU,
Fermí Vallvé EU
Aniol Esquerra, Cristina
Ramos ECO, Ana Cris,
Eladi Torres IMSS,
Montse Mateu,
Fermí Vallvé EU

6

17/09/2015

4

EU (Barcelona's
Urban Ecology
Department)

7

05/10/2015

6

IMSS (Barcelona
Social Services
Institute)

8

20/10/2015

2

AEB (Barcelona's
Energy Agency)

Aniol Esquerra ECO,
Cristina Castells AEB

9

22/10/2015

2

ABD (NGO)

Cristina Ramos ECO,
Nuria Salas ABD
Aniol Esquerra,
Cristina Ramos ECO,
Mònica Plana, Núria
Salas ABD
Aniol Esquerra, ECO
Fermí Vallvé, Montse
Mateu EU

10

18/11/2015

4

ECOSERVEIS

11

01/12/2015

3

ECOSERVEIS

12

02/12/2015

3

ECOSERVEIS

Aniol Esquerra,
Cristina Ramos ECO,
Mònica Plana ABD
Aniol Esquerra ECO,
Fermí Vallvé EU, Pep
Salas ENERBYTE,
Cristina Castells AEB

Cristina Ramos ECO,
Eladi Torres IMSS

13

10/12/2015

4

EU (Barcelona's
Urban Ecology
Department)

14

11/12/2015

2

IMSS (Barcelona
Social Services
Institute)

Brief Summary
SMARTUP Presentation to the
Installers Association of
Catalonia
SMARTUP Presentation to
the Institute of Social
Services of Barcelona
Possible synergy to use
smartmeters installed by the
municipality of Barcelona
SMARTUP Presentation to
the Catalan Energy Agency
SMARTUP Presentation to
ABD (Social entity)
Discussion about data
protection concerning the
smart meters used by the
municipality of Barcelona
Discussion considering
synergies between LABORA
project and SMARTUP.
SMARTUP presentation to
the Barcelona's Energy
Agency
Second meeting considering
synergies with different
project with ABD
Discussion about the possibility
to train the volunteers of the
association
ABD as frontline staff.
Meeting about personal data
protection with Barcelona
Municipality
Discussion about the
implementation of the
SMARTUP methodology
through the LABORA project.
Meeting with the company
ENERBYTE to understand how
to access the data from the
smartmeters and which
can of data it is possible to
read.
Discussion with the institute of
social services to check a
possible synergy with the
points of information of
energy.

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

119

D7.7 Report on dissemination activities

Aniol Esquerra ECO,
Carme Freixa
Terrassa
Aniol Esquerra ECO,
Alex Barberà
MIRUBEE
Aniol Esquerra ECO,
Fermí Vallvé, Montse
Mateu EU
Aniol Esquerra ECO,
Mª José, Marc ASPB,
Mònica, Juli ABD
Aniol Esquerra ECO,
Cristina Castells, Eli,
Irma AEB, Mònica
Plana ABD
Aniol Esquerra ECO,
Cristina Castells, Eli,
Irma AEB, Mònica
Plana ABD

15

15/12/2015

2

Social Services of
Terrassa

16

21/12/2015

2

ECOSERVEIS

17

22/12/2015

3

EU (Barcelona's
Urban Ecology
Department)

18

26/01/2016

5

ASPB (Barcelona
Health Agency)

19

03/02/2016

6

AEB (Barcelona's
Energy Agency)

20

14/03/2016

6

AEB (Barcelona's
Energy Agency)

Aniol Esquerra ECO,
Mª José, Marc ASPB,
Mònica, Juli ABD
Aniol Esquerra ECO,
Nuria Salas ABD, Irma
Soldevilla AEB

21

18/03/2016

5

ASPB (Barcelona
Health Agency)

22

05/04/2016

4

AEB (Barcelona's
Energy Agency)

23

02/05/2016

5

ASPB (Barcelona
Health Agency)

24

09/05/2016

5

IMSS (Barcelona
Social Services
Institute)

8

Municipality of
Barcelona

25

15/11/16

Aniol Esquerra ECO,
Mª José, Marc ASPB,
Mònica, Juli ABD
Aniol Esquerra, Marta
García ECO, Ricard
Fernandez IMSS
Aniol Esquerra ECO,
Marina Varvesi AISFOR,
Laia Ortiz BCN, Núria
Salas ABD, Cristiana
Paciocco
ROMA

SMARTUP presentation to
Terrassa Municipality
Possible synergy to install
monitoring systems in WP5
small scale pilot
Follow up meeting with
Barcelona
Possible synergy with the
Barcelona's public health
agency.
Follow up meeting

Follow up meeting
Proposal to Public Health
Agency of Barcelona
considering SMARTUP
future SMARTUP results.
Discussion about the
problems to access to the
data and the installation of
Smartmeters
Proposal to Public Health
Agency of Barcelona
Feedback concerning first
results to IMSS
Presentation to the
municipality of Rome
concerning SMARTUP
results in Barcelona.
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Appendix 2: Details of other stakeholders engaged with in the course of the project
13.6 UK/NEA stakeholders

Type of activity
Non scientific and non-peer reviewed
publications
Non scientific and non-peer reviewed
publications

Date

Web-site
Flyers

Sep-15 NEA website
Jan-16 SMART-UP resources (provided to those being trained)
Sep 2015 SMART-UP training sessions , various
Jan 2016

Training
Non scientific and non-peer reviewed
publications
Web-site
Web-site
Web-site
Non scientific and non-peer reviewed
publications
Non scientific and non-peer reviewed
publications
Flyers
Flyers
Non scientific and non-peer reviewed
publications
Participation in an event other than a
conference or workshop
Non scientific and non-peer reviewed
publications

Other
Non scientific and non-peer reviewed
publications
Exhibition
Participation in an event other than a
conference or workshop
Organisation of a conference
Non scientific and non-peer reviewed
publications

Other

Name of conference/event/publication
Jun-16 NEA Focus - NEA newsletter

Civil society

Sep-15 NEA Focus - NEA newsletter

Civil society

Additional information you may want to include on audience
NEA members - stakeholders with an interest in energy including local authority, housing
associations, suppliers, manufacturers
NEA members - stakeholders with an interest in energy including local authority, housing
associations, suppliers, manufacturers

Civil society
Other

All general stakeholders
SMART-UP participants

other

SMART-UP participants

Other
Customers
Customers
customers

SMART-UP participants
Riverside Housing customers
Gentoo Housing customers
WM Housing customers

Mar-16 Article in White Friars Housing newsletter

Customers

White Friars Housing customers

Mar-16 Article in Nexus Housing news
Aug-16 Poster in offices
Apr-16 Poster campaign

Customers
Other
other

Jun-16 NEA Focus - NEA newsletter

Civil society

Nexus Housing News
Gentoo staff - internal poster
Gentoo staff poster campaign in offices
NEA members - stakeholders with an interest in energy including local authority, housing
associations, suppliers, manufacturers

Sep-16 NEA Annual Conference and exhibition 2016

Civil society

Key decision makers, representatives from energy industry, practitioners

Sep-16 NEA Annual Impact Report - promotion of SMART-UP resources

Civil society

Key decision makers, representatives from energy industry, practitioners

Apr-17 Meeting with BEIS

Policy makers

Juliette met with representatives from BEIS. Interested in the project and potentially
speaking/involvement in final conference

Jun-17 Article in NEA Focus - NEA's quarterly members newsletter
NEA Annual Conference Exhibition 2017 - inclusion of SMART-UP
Sep-17 materials on exhibition stand

Other

Policy makers, practitioners, industry representatives, academics

Other

Policy makers, practitioners, industry representatives, academics

Oct-16
Jan-15
Jan-15
Jan-15

SMART-UP newsletter
Promotion on Riverside website
Promotion on Gentoo website
Promotion on WM Housing website

Type of audience

Presentation on SMART-UP at NEA's quarterly Business Supporters
Jan-18 Group Meeting
Other
May-18 Get SMART-UP: Smart meters and behaviour change in vulnerable households

Representatives from NEA Business Supporter Group members - energy suppliers,
manufacturers, energy services

Jun-18 Article in NEA Focus - NEA's quarterly members newsletter

Jul-18 Communication to all SMART UP stakeholders with final resources

Local authorities, housing assoiations, representatives from government and energy industry,
campaigning and advocacy groups
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TOTAL
Social media
Press release

Ongoing
Feb-17 Press release - announcement of results - feature/news item

Participation in an event other than a
conference or workshop
Participation in a conference

Jun-18 NEA Fuel Poverty Forums - 8 events reaching total of 350
Civil society
Sep-18 NEA Annual Conference and Exhibition - presentation of results to delegates

NEA members, practitioners, policy makers
NEA members, practitioners, policy makers

13.7 French/Alpheeis stakeholders
Name
Robert Senghor
Mikaël Moussali
Vincent Borges Varela
Mélanie Sanches Tavares
Marcel SARR
José Pelluau
Samira Amri
Karim Habdourabrim
Karim Ben Ahmed
Florent Murracchiu
Eric Jouan
Hélène DUMAS
Quentin Mailland
Simon Pouillaute
Patrick HAUVUY
Alma Lambinet
Maeva Leguidard
Nicolas Sart
Jessica Mokono
Desmaret Stéphanie
Isabelle Marquet
Blesson Françoise
Chatel Fabrice
Porcherot Brigitte
Descamps Frédérique
Alimi Nicole
Dumont Jérôme
Fussien Laurent
Delphine Lenot
Isabelle Poulain
Fort Trehudic Sandrine
Celluci Anne
Catherine Lemoine
Isabelle Baret
Katleen Lipon
Vincianne Troubat
Mary Anastasia

Position
Organisation
Responsable insertion
ADAM Association
Responsable accompagnement
ADAM Association
Animateur polyvalent
ADAM Association
Animatrice polyvalente
ADAM Association
Responsable pôle médiation
ADAM Association
Animateur polyvalent
ADAM Association
Animatrice - Médiatrice Sociale
ADAM Association
Animateur polyvalent
ADAM Association
Directeur
ADAM Association
Animateur polyvalent
ADAM Association
Directeur général
ADS-06
Secrétaire Générale
ADS-O6
Conseiller Info Energie
Agence MVE
Conseiller Info Energie
Agence MVE
Directeur du pôle Prévention, Hébergement et Insertion
Association-alc
CESF
CCAS de Montrouge
Responsable Pôle administration
CCAS de Montrouge
Assistant de Service Social
CCAS - Nice
CESF
CCAS Asnières sur seine
Responsable CCAS
CCAS de Chalette
Agent gestionnaire Aide Facultative et RSA
CCAS de Domont (95330)
Resp. CCAS
CCAS de Garches
Diecteur Génér. Du CCAS et Directeur du Pôle Solidarité Santé CCAS CCAS de la Ville de Dijon
Responsable Secrétariat Général à la DG
CCAS de la Ville de Dijon
Vice-président du CCAS
CCAS de Lezennes
Directrice
CCAS de Maisons-Lafitte
Responsable action sociale
CCAS de Malaunay
Directeur Général des Services et Directeur du CCAS de la commune CCAS de Malaunay
de Malaunay
Référence sociale
CCAS de Maurepas
Responsable service accompagnement social
CCAS de Meudon
Resp. CCAS
CCAS de Montataire
Animatrice d'insertion
CCAS de Nevers
Assistante Sociale
CCAS de Ris-Orangis
Assistante de Service Social
CCAS de Savigny-Le-Temple
Stagiaire CESF de Mme BARET Isabelle
CCAS de Savigny-Le-Temple
Conseillère ESF
CCAS de Sens (89)
Responsable CCAS de Verson
CCAS de Verson

Email
direction@associationadam.fr
emploi@associationadam.fr

ads.siege@ads-06.com
prevention.niceest@ads-o6.com
qmailland@agence-mve.org
spouillaute@agence-mve.org
l-olivier@association-alc.org
a.lambinet@ville-montrouge.fr
m.leguidard@ville-montrouge.fr
nicolas.sart@ccas-nice.fr
jmokono@mairieasnieres.fr
ccas@ville-chalette.fr
imarquet@domont.fr
fr.blesson@orange.fr
fchatel@ccas-dijon.fr
bporcherot@ccas-dijon.fr
fdescamps@lezennes.com
nicole.alimi@maisonslafitte.fr
dumont.jerome@malaunay.fr
fussien.laurent@malaunay.fr

Relevance
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Trainees, frontline staff
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Recruitment Stakeholders, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination

d.lenot@maurepas.fr
isabelle-poulain@mairie-meudon.fr
sforttrehudic@mairie-montataire.fr
anne.cellucci@ville-nevers.fr
c.lemoine@ville-ris-orangis.fr
i.baret@savigny-le-temple.fr
katleen.lipon@gmail.com
v.troubat@marie-sens.fr
anmary@ville-verson.fr

Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination

clsh@associationadam.fr
clsh@associationadam.fr
contact@associationadam.fr
direction@associationadam.fr
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Berréhouc Sylvie
Joelle Grattepanche
Bernard Laly
Yves Calippe
Sandrine Derval
Valérie Odillard
Maryline Pottier
Prost Catherine

Resp.du Pôle d'action Sociale
Resp. CCAS
Solidarité CCAS
Vice-président délégué du CCAS de la ville du Mans
Service RSA Insertion
Encadrante technique service logement
Service aides municipales
Directrice

Michel BORNANCIN
Dagnas Céline
Marie Moisan
Pascale Baumel
Alain Martin
Stéphanie labbé
Pascal Brunon
Frédéric Leporq
Véronique
VANDERBEKE
Antoine THOREAU

Responsable
Conseillière en ESF
Responsable de projets précarité énergétique
Présidente
Chef de District 2
Chargé de mission
Chargé de mission
Chargé de mission
Assistante

Anne-Laure CUBIERES
Marie-Hélène BAUMES
Jean-Philippe
CASSAGNEAU
Patrick LESBROS
Pascal Hager
Nathalie Bouvet
Elise Bonneau
Veronica Rengifo
Gaetan Lazzara
Philippe tendil
Philippe Régior
Arnaud Cristini
Nicolas SPILLMANN

Chargée de mission
Correspondant Partenariat Solidarité
Directeur du Développement Territorial du Var

Guillaume JOLY
Lucie DUROCHER

Chargé de mission Energie
Chargée de mission Recherche, Innovation, Entreprises

Directeur

Directeur du Développement
Responsable commercial collectivités
Responsable solidarité

Directeur de la Maîtrise d'Ouvrage
Directeur des Systèmes d'Information
Président d’ISATIS
Ingénieur principal, responsable monitoring urbain
Chargé de projets

Prudhomme Mélissandre Coordinatrice
Falconnat Céline
Agent de développement UDCCAS
Vincent Pascale
Chargée de mission
Juliette Boureau
Responsable précarité
Kristine Stempien
Responsable du pôle Europe et International
Christophe Piteux
Délégué Général adjoint
Bourreau Juliette
Resp. Politique de lutte contre les exclu. Et accès aux droits
Guillaumin Valérie
Resp. Innovation & Expérimentations sociales
Olivier Bernoud
Directeur Patrimoine
Jean-Paul DILET
Responsable qualité et développement durable
Philippe MAILLARD
Joël Bouffard
Lionel ASTRELLA
Arnaud BONNIN

CCAS de Vierzon
CCAS de Villenoy
CCAS du Creusot
CCAS du Mans
CCAS du Mans
CCAS du Mans
CCAS du Mans
CCAS Ormesson-sur-Marne

sylvie.berrehouc@ville-vierzon.fr
ccas.villenoy@orange.fr
bernard.laly@ville-lecreusot.fr
yves.calippe@lemansmetropole.fr
sandrine.derval@lemans.fr
valerie.odillard@lemans.fr
maryline.pottier@lemans.fr
direction.ccas@ville-ormesson-surmarne.fr
CEAS
ceas.nice@wanadoo.fr
CIAS de Sarlat Périgord Noir
dagnas.celine@mairie-sarlat.fr
CLER
marie.moisan@cler.org
Clin-d’oeil l’envol
pascale@magazine-clin-doeil.com
Côte d’Azur Habitat
Alain.Martin@cda-habitat.fr
Côte d’Azur Habitat
stephanie.labbe@cda-habitat.fr
CR Picardie
pbrunon@cr-picardie.fr
CR Picardie
Fleporq @cr-picardie.fr
CWaPE - Commission wallonne pour VVAN@cwape.be
l'énergie
CWaPE - Commission wallonne pour atho @cwape.be
l'énergie
EDF
anne-laure.cubieres@edf.fr
EDF
marie-helene.baumes@edf.fr
EDF
jean-philippe.cassagneau@edf.fr

Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination

EDF
EDF
EDF
Enviropea
Enviropea
Habitat Marseille Provence
Habitat Marseille Provence
ISATIS
Nice Côte d’Azur Métropole
Nice Côte d’Azur Métropole
psp-actes
Région Ile de France
Région PACA
Société St-Vincent-de-Paul

Recruitment Stakeholders, technical partner
Recruitment Stakeholders
Recruitment Stakeholders
Dissemination
Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders
Recruitment Stakeholders, Dissemination

UDCCAS 21
UDCCAS du Doubs
UDCCAS du Doubs
UNCCAS
UNCCAS
UNCCAS
UNCCAS
UNCCAS
VAR Habitat
VAR Habitat
Véolia
Véolia
Ville de nice
Ville de nice

patrick.lesbros@edf.fr
pascal.hager@edf.fr
nathalie.bouvet@edf.fr
ebonneau@enviropea.com
vrengifo@enviropea.com
g.lazzara@hmpmarseille.fr
p.tendil@hmpmarseille.fr
siege@isatis.org
arnaud.cristini@nicecotedazur.org
nicolas.spillmann@nicecotedazur.org
sas.habitat@psp-actes.org
guillaume.joly@iledefrance.fr
ldurocher@REGIONPACA.FR
alpes-maritimes@st-vincent-depaul.org
m.prudhomme@udccas21.org
caravane.udccas@besancon.fr
pascale.vincent@besançon.fr
jboureau@unccas.org
kstempien@unccas.org
cpiteux@unccas.org
jbourreau@unccas.org
vguillaumin@unccas.org
OBERNOUD@varhabitat.com
JDILET@varhabitat.com
Philippe.MAILLARD@veolia.com
joel.bouffard@veolia.com
lionel.astrella@ville-nice.fr
arnaud.bonnin@ville-nice.fr

Recruitment Stakeholders, Dissemination
Trainees, Dissemination
Dissemination
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, technical partner
Recruitment Stakeholders, technical partner
Recruitment Stakeholders, Dissemination
Recruitment Stakeholders, Dissemination
Dissemination
Dissemination
Recruitment Stakeholders, technical partner
Recruitment Stakeholders, technical partner
Recruitment Stakeholders, technical partner

Trainees, Dissemination
Trainees, Dissemination
Trainees, Dissemination
Recruitment Stakeholders
Recruitment Stakeholders
Recruitment Stakeholders
Trainees, Dissemination
Trainees, Dissemination
Recruitment Stakeholders
Recruitment Stakeholders
Technical Partner
Technical Partner
Recruitment Stakeholders
Recruitment Stakeholders
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13.8 Italian/AISFOR stakeholders

Persona fisica
Associazione Consumatore
Municipio
Comuni
Terzo settore
Associazione comuni (ANCI)
Autorità Energia Elelttrica, Gas e Settore Idrico
MISE
Min lavoro
Banche
Università
Acquirente Unico - GSE, RSE, GME
Associazioni ambientaliste
Media
Operatori energetici

L'Aquila 23 novembre 2015
Rome 14 dicembre 2015
Roma Bonus 25 febbraio 2016
Cerveteri 14 aprile 2016
Webinar Rimini 18 Apile 2016
Webinar Ficarolo 31/05/2016
Webinar Cosenza 30/05/2016
Ficarolo 16 maggio 2016
Webinar Roma 13 Giugno 2016
Webinar Pordenone 22 Giugno 2016
Webinar Genova 27 giugno 2016
Webinar Basilicata 29 giugno 2016
BONUS Rimini
BONUS Matera
BONUS Pordenone
BONUS Pordenone
BONUS L’Aquilla
L’Aquilla 2 Agosto 2016
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Organizzazione

Nome

MISE
AUSER L'Aquila

GILBERTO
Katia Eleonora

AUTORITA' ENERGIA
Comune di Riano
Università degli Studi de
COMUNE DI
FIUMICINO
Lega Consumatori Mate
Comune di
Monterotondo
ANCI Trentino
Comune di Roma Municipio I
Università degli Studi de
ADOC UIL
Ambito 6.1
Comune di Formello
ANCI Sicilia
ANCI Campania

Cognome

Qualifica

DIALUCE
Rilevanza per SMART-UP
Lattanzi

ROBERTO

MALAMAN

Luca
Chiara

Abruzzeti
Accarino

ATTILIO

ALBIANI

Mahasti

Alemfalaki

Mauro

Alessandri

Assessore
Studente

Ambito lavorativo

Email

NEWSLETTER

Formazione

Operatore SMART-UP

MISE
Terzo settore
Autorità Energia Elelttrica, Gas
e Settore Idrico
Municipio
Università

gilberto.dialuce@mise.gov.it
katiaella@yahoo.it

katiaella@yahoo.it

L'Aquila 2 Agosto 2016

Operatore SMART-UP

luca.abbruzzetti@comune.riano.rm.it
accarinochiara@libero.it

Municipio

attilioal@gmail.com

Associazione Consumatore

m.alemfalaki@gmail.com

Sindaco

Municipio

sindaco.alessandri@comunetwork.it

Ceschi

Alessandro

Direttore

Associazione comuni (ANCI)

info@comunitrentini.it

Sabrina

Alfonsi

Presidente

Municipio

presidenza.municipio01@comune.roma.it

Tamara
Evandro
Silvia
M.Teresa

Alfonso
Granata
Altan
Altorio

Studente

Università

tamara.alfonso@hotmail.it

Assessore

Associazione Consumatore
Municipio

silvia.altan@ambitosacile.it
ass.ambiente@comune.formello.rm.it

Mario Emanuele

Alvano

Segretario Generale

Associazione comuni (ANCI)

081/7640746

www.ancicampania.it

Presidente - Domenico Tuccillo

info@ancicampania.it
ilsindaco@comune.pizzoli.aq.it

essore alle Politiche So

Municipio
Associazione Consumatore

dania.aniceti@comune.laquila.gov.it
gaetano.arciprete@libero.it

Comune di Genazzano

Fabio

Ascenzi

Sindaco

Municipio

sindaco@genazzano.org

Opertore
Comune di Roma Municipio XIV

Luigi

Bagagli

Opertore

Associazione Consumatore

lubaga48@gmail.com

Barletta

Presidente

Municipio

valerio.barletta@comune.roma.it

Associazione Consumatore

m.bartolomeo@fourfour.it;
m.bartolomeo@enerevolution.it
francobassi1957@libero.it

Sindaco

Municipio

sindaco@comune.allumiere.rm.it

Battisti

Sindaco

Municipio

sindaco@carpinetoromano.it

Marcello

Bedeschi

Segretario Generale

Associazione comuni (ANCI)

ancimarche@tiscalinet.it

Ilaria
Silvio
Corrado

Bellotta
Belluco
Belluti

Studente

Università
Associazione Consumatore
Associazione Consumatore

Franco

Bassi

Comune di Allumiere

Augusto

Battilocchio

Comune di Carpineto
romano

Matteo

ANCI Marche
Università degli Studi de
Lega Consumatori
Lega Consumatori
Caf - Acli
Comune di Genzano di
Roma

gabrieleberardi69@gmail.com

Municipio

bernoni.e@comune.genzanodiroma.roma.it

Comune di Avezzano (A Ferdinando Fiore
Comune di Guidonia
Montecello
Lega Consumatori
Lega Consumatori Basili
Comune di Manziana
CESTEC--->
FINLOMBARDA--->
INFRASTRUTTURE
LOMBARDE
Comune di Manziana
Lega Consumatori Poma

presidente@enaiprimini.org
atschoolanguillara@libero.it
gloria.bianco@comune.bracciano.roma.it
catiabiscetti@comune.cerveteri.rm.it

Vice-Sindaco/Assessore

Morena

Boleo

Assessore

Municipio

mboleo@guidonia.org

Marzia
Pietro
Eleonora

Borin
Briamonte
Brini

Assessore

Associazione Consumatore
Associazione Consumatore
Municipio

marzia.borin@libero.it
pietrobriamonte@alice.it
ebrini@comune.manziana.rm.it

Terzo settore

maurobrolis@inwind.it; brolis@cestec.it

Municipio
Associazione Consumatore

segreteriasindaco@comune.manziana.rm.it
ufficiodmpomarico@gmail.com

BROLIS

Bruno
Vito Camillo

Bruni
Bruno

Sindaco

BONUS Rimini

Operatore SMART-UP

m.bartolomeo@enerevolution.it

320 0454964

3356505807

071/55477

abertazzi@autorità.energia.it

Boccia

Mauro

Municipio

lubaga48@gmail.com

BONUS Rimini

Associazione Consumatore

Vittorio
MASSIMO
Gloria
Catia

Webinar Roma 13 Giugno 2016

gabrieleberardi69@gmail.com

Caf - Acli

Fondazione Enaip Rimin
AT SCHOOL ANGUILLAR
Comune di Bracciano
Comune di Cerveteri (R

gaetano.arciprete@libero.it

bellucosilvio@hotmail.it

Assessore

Autorità Energia Elelttrica, Gas
e Settore Idrico
Betti
Fondazione Enaip Rimin Associazione Consumatore
BIANCHINI
Imprenditore
Terzo settore
Bianco
Sindaco
Municipio
Biscetti
Municipio

BONUS L'Aquila

L'Aquila 23 novembre 2015
Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016

Berardi

nzionario dir. Consuma

dott.ssafrancescacostabile@gmail.com

ilariabellotta@gmail.com
bellucosilvio@hotmail.it
dadobelluti@libero.it

Bernoni
Bertazzi

L'Aquila 23 novembre 2015
BONUS L'Aquila
BONUS Pordenone

Ficarolo 16 maggio 2016

Gabriele

Antonella

egra@hotmail.it
silvia.altan@ambitosacile.it

francobassi1957@libero.it

Emiliano

AEGEESI

BONUS Matera

Presidente Leoluca Orlando

Municipio

Lega Consumatori

m.alemfalaki@gmail.com

www.anci.sicilia.it

Associazione comuni (ANCI)

Persona fisica

L'Aquila 23 novembre 2015

09174048556/7

Sindaco

Bartolomeo per progetti di telecom

06/4705 2796

ancisicilia@anci.sicilia.it

Segretario Generale

Valerio

Note

Presidente: Paride Gianmoena

Amodio

Maurizio

Contattato da

www.comunitrentini.it

Anastasio
Costabile
Aniceti
Arciprete

ENEREVOLUTION

Sito web

0461/987139

Umberto

Lega Consumatori Roma

Cellulare

consumatori@autorita.energia.it

Giovannino
Francesca
Dania
Gaetano

Comune di Pizzoli (AQ)
ASSOCONSUM

Telefono

Evento Napoli ENACT

www.ancimarche.it

Presidente - Maurizio Mangialardi

Rome 14 dicembre 2015
presidente@enaiprimini.org

BONUS Rimini
Cerveteri 16 marzo 2016

catiabiscetti@comune.cerveteri.rm.it

Cerveteri 14 aprile 2016

marzia.borin@libero.it
pietrobriamonte@alice.it

Ficarolo 16 maggio 2016
Webinar Basilicata 29 giugno 2016

068963029

fboccia@comune.avezzano.aq.it

Operatore SMART-UP

http://www.ilspa.it/

ufficiodmpomarico@gmail.com

BONUS Matera
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Lega Consumatori
Comune di Zagarolo
Comune di Carpineto
romano
Lega Consumatori
Lega Consumatori
Comune di Acciano (AQ

Alessandra
Federica

Bucatari
Buiarelli

Assessore

Luigi

Cacciotti

Cristina
Arianna
Fabio

Cafferata
Callegari
Camilli

Università degli Studi de

Cristina

Campanella

CARITAS VERONA
Università degli Studi de
Comune di Mazzano
Romano
Comune di Frascati

PIETRO
Martha

CANTIERI
Canzerini

Gino

Canzonetta

Assessore

Municipio

gcanzonetta1951@gmail.it

Simone

Carboni

Assessore
Dipartimento delle
Attività Socio Sanitarie e delle
Operazioni in
Emergenza e
volontariato

Municipio

simone.carboni@comune.frascati.rm.it

Croce Rossa Italiana

Leonardo

Carmenati

Terzo settore

dipartimento.sociosanitario@cri.it

bucatarialessandra@gmail.com
federica.buiarelli@comunedizagarolo.it

Assessore

Municipio

luigicacciotti@carpinetoromano.it

Sindaco

Associazione Consumatore
Associazione Consumatore
Municipio

cristina@cafferrata.net
callegari.arianna75@gmail.com
sindaco@comune.acciano.aq.it

Studente

Università

cristina_cam@lwe.com

L'Aquila 23 novembre 2015

Studente

Terzo settore
Università

martha.canzerini@hotmail.com

L'Aquila 23 novembre 2015

Lega Consumatori
Antonella
Casarin
Associazione Consumatore
Raggio di luna onlus
Irene
Cascione
Associazione Consumatore
CGIL Riminin
Sabrina
Casini
CGIL Riminin
Associazione Consumatore
Comune di Roma Andrea
Catarci
Presidente
Municipio
Municipio VIII
A.V.O. Ladispoli
Marilena
Cavallero
Terzo settore
Gruppo Italia Energia
Agnese
Cecchini
Giornalista
Terzo settore
Comune di Formello
Sergio
Celestino
Sindaco
Municipio
Comune di Cerveteri
Francesca
Cennerilli
Assessore
Municipio
ANCI Basilicata
Gerardo
Ceruzzi
Direttore
Associazione comuni (ANCI)
CILAP - CESV
Letizia
Cesarini Sforza
Terzo settore
Lega Consumatori Cese Maria Michela Chiarandini
Associazione Consumatore
Comune di L'Aquila
Massimo
Cialente
Sindaco
Municipio
Comune di Olevano
Alessandro
Cianca
Assessore
Municipio
Romano
Comune di Fontecchio (
Sabrina
Ciancone
Sindaco
Municipio
Comune di Ariccia
Emilio
Cianfanelli
Sindaco
Municipio
CGIL Riminin
Claudia
Cicchetti
CGIL Riminin
Associazione Consumatore
Nicola Andrea
Cicoria
Associazione Consumatore
Università degli Studi de
Martina
Ciocca
Studente
Università
Università degli Studi de
Serena
Cipriani
Studente
Università
Comune di Roma Assessore alle
Daniela
Cirulli
Municipio
Municipio XII
Politiche Sociali
Comune di Ladispoli
Giancarlo
Civitello
Municipio
Comune di Corfinio (AQ
Massimo
Colangelo
Sindaco
Municipio
Comune di Secinaro (AQ
Tommaso
Colantoni
Assessore
Municipio
A2A Spa
Laura
Colombo sponsabile enti associa
Persona fisica
Comune di Morlupo
Marco
Commissari
Sindaco
Municipio
Università degli Studi de
Sara
Contessa
Studente
Università
Legambiente
Nicola
Corona
roject Manager ECOLIF Associazioni ambientaliste
CAF CGIL AQ
Alessandro
Angelini
Comune di Fagnano Alt
Francesco
D'Amore
Sindaco
Municipio
UNC
Luisa
Daidone
Operatore
Associazione Consumatore
Ambito 6.1
Sonia
Dal Cin
Associazione Consumatore
Lega Consumatori
Franco
Dallelli
Associazione Consumatore
Abitamondo
Cristina
Dandolo
Terzo settore
CESV - LAZIO
Chiara
De Carolis
Impiegata
Terzo settore
Comune di Pratola Pelig

Antonio

Comune di Roma Daniela
Municipio VII
Lega Consumatori
Clara
Lega Consumatori
Giovanni
Lega Consumatori Mate
Pietro
A.V.O. Ladispoli
Ernesto
CAF UIL
Valeria
Caritas AQ
Giuliana
Ambito 6.1
Isabella
Lega Consumaotri Pord
Lina
Cittadinanza Attiva
Luigi Luca
Ordine Assistenti Sociali
Patrizia
Università degli Studi de
Antonina
Comune di Gagliano Ate Mario Antonio
Università degli Studi de
Maria
Comune di L'Aquila
Comune di Rignano
Flaminio
Università degli Studi de
Comune di Roma Municipio III
Comune di Cagnano Am
Lega Consumatori Basili
Comune di Avezzano (A
Caritas AQ
Ambito 6.1
ANCI Friuli Venezia
Giulia
Comune di Castel di Ieri

Emanuela

marilena.cavallero@libero.it
a.cecchini@gruppoitaliaenergia.it
staffsindaco@comune.formello.rm.it
assessore.cennerilli@comune.cerveteri.rm.it
ancibasilicata@ancibasilicata.191.it
info@cilap.eu
cesena@legaconsumatori.it
sindaco@comune.laquila.gov.it

treviso@legaconsumatori.it
irenecascione6@gmail.com
sabrina.casini@er.cgil.it

Ficarolo 16 maggio 2016
BONUS Matera
BONUS Rimini

marilena.cavallero@libero.it

Cerveteri 16 marzo 2016
Rome 14 dicembre 2015

3392919486

0971/37475

Presidente - Salvatore Adduce

Rome 14 dicembre 2015
BONUS Rimini

cesena@legaconsumatori.it

claudia.cicchetti@er.cgil.it
cicorian@libero.it

BONUS Rimini
BONUS Matera
L'Aquila 23 novembre 2015
L'Aquila 23 novembre 2015

daniela.cirulli@comune.roma.it

laura.colombo@a2a.eu
sindaco@comune.morlupo.roma.it
saracontessa92@libero.it
n.corona@legambiente.it
comunefagnanoalto@gmail.com
luisa.daidone@consumatori.it
sonia.dalcin@ambitosacile.it
dallfranco@libero.it
cristina.dandolo@cooperativalybra.it
chiara.decarolis@cesv.org
sindaco@comune.pratolapeligna.aq.it
daniela.delillo@comune.roma.it

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Terzo settore

svlegaconsumatori@gmail.com
giovanni.devita60@gmail.com
pietro.1990@hotmail.it
delcampo@tiscali.it

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Terzo settore
Università
Municipio
Università

isabella.deltedesco@ambitosacile.it
linadezan@virgilio.it
cittadinanzaattivamt@gmail.com
info@orasabruzzo.it
antonina.db@hotmail.it
sindaco@comunegaglianoaterno.it
mariadicolli@hotmail.it
emanuela.digiovambattista@comune.laquila.go
v.it;

Fabio

Di Lorenzi

Sindaco

Municipio

Antonella

Di Loreto

Università

emadiloreto1@gmail.com

Eleonora

di Maggio

Municipio

eleonora.dimaggio@comune.roma.it

Iside
Marilena
Giovanni
Luisa
Mara

Di Martino
Di Matteo
Di Pangrazio
Nuvoloni
Diana

Studente
Assessore alle
Politiche Sociali
Sindaco

Municipio
Associazione Consumatore
Municipio

segreteria@comune.cagnanoamiterno.aq.it
marilena.dimatteo@gmail.com
sindacodipangrazio@comune.avezzano.aq.it

Associazione Consumatore

mara.diana@ambitosacile.it

Cerveteri 14 aprile 2016

0699231385
0864/79302

Rome 14 dicembre 2015
L'Aquila 23 novembre 2015

06 - 8626863
alessandroang73@gmail.com

Municipio

luisa.daidone@consumatori.it
sonia.dalcin@ambitosacile.it
dallfranco@libero.it
cristina.dandolo@cooperativalybra.it

346 - 4034781

www.legambiente.it

BONUS L'Aquila
Operatore SMART-UP
BONUS Pordenone
Ficarolo 16 maggio 2016
Webinar Pordenone 22 Giugno 201
Rome 14 dicembre 2015

632600239

Operatore SMART-UP
0864 274141 int 8

svlegaconsumatori@gmail.com
giovanni.devita60@gmail.com
pietro.1990@hotmail.it
delcampo@tiscali.it
valeria.salomone@libero.it
giulianadi.pasquale@alice.it
isabella.deltedesco@ambitosacile.it
linadezan@virgilio.it
cittadinanzaattivamt@gmail.com
antonina.db@hotmail.it

Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016
BONUS Matera
Cerveteri 16 marzo 2016
BONUS L'Aquila
BONUS L'Aquila
BONUS Pordenone
BONUS Pordenone
BONUS Matera
L'Aquila 23 novembre 2015
L'Aquila 23 novembre 2015

3494501207

0862 480455/0862 401843

L'Aquila 23 novembre 2015

sindaco@comune.rignanoflaminio.rm.it

Alessandro

Fabbro

Segretario Generale

Associazione comuni (ANCI)

info@anci.fvg.it

Fernando

Fabrizio

Sindaco

Municipio

BANCA D'ITALIA

IVAN

FAIELLA

municipiodicasteldiieri@virgilio.it
ivan.faiella@bancaditalia.it
ivan.faiella@gmail.com

Comune di Roma Municipio VII
Comune di Molina Ater

Susi

Fantino

Presidente

Municipio

susana.fantino@comune.roma.it

Luigi

Fasciani

Sindaco

Municipio

molina.aterno@tin.it

Banche

http://www.cri.it/flex/cm/pages/ServeBLOB.php/L/IT/IDPagina/978

giancarlo.civitella@comune.ladispoli.rm.gov.it giancarlo.civitella@comune.ladispoli.rm.gov.it
comune@comunedicorfinio.it

Municipio

Sindaco

Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016

sindaco@fontecchio.gov.it
lbravetti@comunediariccia.it
claudia.cicchetti@er.cgil.it
cicorian@libero.it
martina.ciocca9@gmail.com
serecip58@gmail.com

Sindaco

Municipio

cristina@cafferrata.net
callegari.arianna75@gmail.com

presidenza.municipio08@comune.roma.it

Assessore alle
Politiche Sociali

i Giovambattis essore alle Politiche So

Ficarolo 16 maggio 2016

treviso@legaconsumatori.it
irenecascione6@gmail.com
sabrina.casini@er.cgil.it

De Lillo

Cittadinanza Attiva
Vice-presidente
Dottoranda
Sindaco
Studente

bucatarialessandra@gmail.com

3357367406

De Crescentiis

De Palmas
De Vita
Deflorio
Del Campo
Salomone
Di Pasquale
Deltedesco
Dezan
DI Marco
Di Benedetto
Di Berardino
Di Braccio
Di Colli

D7.7 Report on dissemination activities

Associazione Consumatore
Municipio

L'Aquila 23 novembre 2015

marilena.dimatteo@gmail.com

Webinar Basilicata 29 giugno 2016

lunu52@hotmail.com
mara.diana@ambitosacile.it

BONUS L'Aquila
BONUS Pordenone

Operatore SMART-UP

0432/21374

www.anci.fvg.it

Presidente - Mario Pezzetta

086479141
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Università degli Studi de

Antonella

Acli
Comune di Tornimparte
Comune di Cerveteri (R
Cooperativa Abitamond

Nadia
Ferdinando
Francesca
Susanna
Arianna

Adiconsum L'Aquila - CI
Adiconsum Matera
Ecuba

Maurizio
Marina
Pier Federico

Ferroni
Festa
Fileni

Assoutenti Potenza
Lega Consumatori
Ambito 6.1
Lega Consumatori
Lega Consumatori
Comune di Pomezia
COMUNE DI ROMA
Comune di Roma Municipio XIV
Comune di Genzano di
Roma
Corviale Domani
ANCI Alto Adige
Privato
Lega Consumatori
AUSER L'Aquila
CILAP
Comune di Roma Municipio VIII
Comune di Fossa (AQ)
Comune di Rocca
Priora
Comune di Roma Municipio II

Vito
Gertraud
Deborah
Giovanni
Eleonora
Fabio
BARBARA

Filippi
Finatzer
Fort
Franchi
Fraulini
Fucci
FUNARI

Barbara

Funari

Flavio

Gabbarini

Pino
Benedikt
Laura
Barbara
Maria
Euro

Galeota
Galler
Galli
Garbellini
Garofano
Garulli

Bernardino

Gasparri

Antonio
Anna
Giuseppe

Gerace

Simone

Gheri

ANCI Toscana

Comune di Poggio Picen
Antonello
Comune di Tornimparte
Umberto
Comune di Nazzano
Alfonso
Lega Consumatori Mate
Antonio
Comune di Montereale Massimiliano
Comune di Ladispoli
Antonio
Caritas Diocesi Vittorio
Patrizia
Comune di Roma Sabrina
Municipio XIII
Comune di Scoppito (AQ
Marco
GSE
Caritas AQ
Comune di Secinaro (AQ
Comune di Bernalda
Lega Consumatori
Comune di Sulmona (AQ
CILAP - CESV
Acquirente Unico
Lega Consumatori Roma
Redattore sociale
Comune di Roma Municipio IX
AUSER L'Aquila
Avvvocato del Foro di R
Confesercenti Matera
ANCI Abruzzo
Comune di Trevignano
Comune di Cave

Fatato

Studente

Università

lella-strega@email.it

Associazione Consumatore
Municipio
Università
Municipio
Associazione Consumatore

nadia.fedrigo@acli.it
ferdinando.feliciangeli@univaq.it
franfran68@yahoo.it
susanna.ferreccio@comune.cerveteri.rm.it
smalleconomy@abitamondo.it

Associazione Consumatore
Associazione Consumatore
Terzo settore

aquila@adiconsum.it
adiconsumatera@gmail.com
fileni@ecuba.it

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Municipio
Municipio

assoutentipotenza@virgilio.it
gerda58@libero.it
debora.fort@ambitosacile.it
franchigianni@libero.it
ele.frau@yahoo.it
segreteria.sindaco@comune.pomezia.rm.it
barbara.funari@gmail.com

Municipio

barbara.funari@comune.roma.it

Sindaco

Municipio

sindaco@comune.genzanodiroma.roma.it

Coordinatore
Direttore

Terzo settore
Associazione comuni (ANCI)
Terzo settore
Associazione Consumatore
Terzo settore
Terzo settore

galeota.pino@libero.it
svg@gvcc.net
laura.galli333@virgilio.it
ba-gar@libero.it
garofanomaria@live.it
garulli.e@hotmail.com

Fedrigo
Feliciangeli Vice-Sindaco/Assessore
Ferrara
Persona fisica
Ferreccio Referente Servizi Social
Ferro
Referente territoriale
Referenti per il

Sindaco
Assessore alle
Politiche Sociali

Municipio

bernardino.gasparri@comune.roma.it

Gentile

Assessore alle
Politiche Sociali
Sindaco

Municipio

sindaco@comunedifossa.it

Gentili

Assessore

Municipio

ermangen@tin.it

Presidente

Municipio

giuseppe.gerace@comune.roma.it

Segretario Generale

Associazione comuni (ANCI)

posta@ancitoscana.it

Municipio
Municipio
Municipio
Associazione Consumatore
Municipio
Municipio
Associazione Consumatore

sindacopoggiopicenze@gmail.com
tornimparte@libero.it
protocollodinazzano@virgilio.it
antoniogiordanomt@virgilio.it
comune@montereale.it
antonio.giorgio@comune.ladispoli.rm.gov.it
caritas@diocesivittorioveneto.it

Municipio

sabrina.giuseppetti@comune.roma.it

Municipio
Acquirente Unico - GSE, RSE,
GME

municipio@comune.scoppito.aq.it

Municipio
Associazione Consumatore
Associazione Consumatore
Municipio
Terzo settore
Terzo settore
Associazione Consumatore
Terzo settore

sindaco@comunesecinaro.it
grieco.liliana@tiscali.it
oderfla63@libero.it
marica.iorio@libero.it
alessandra.lachimia@acquirenteunico.it
conciliazioni@legaconsumatorilazio.it
mgabriella.lanza@gmail.com

Gialloreto
Sindaco
Giammaria
Sindaco
Giardini
Sindaco
Giordano
Giorgi
Sindaco
Giorgio
Referente Servizi Social
Giraldi
Assessore alle
Giuseppetti
Politiche Sociali
Giusti
Sindaco

Maurizio

Godart

Matilde
Clementina
Liliana
Alfredo
Giuseppe
Marica
Alessandra
Pamela
Gabriella

Ricciotti
Graziani
Grieco
Gualco
Guetta
Iorio
Lachimia
Lana
Lanza

Luisa

Laurelli

Francesca
Dolce
Francesco
Massimo

Leoncini
Lisa
Lisurici
Luciani

Massimo

Luciani

ore rivista "Elementi d

L'Aquila 23 novembre 2015
nadia.fedrigo@acli.it

BONUS Pordenone

susanna.ferreccio@comune.cerveteri.rm.it
smalleconomy@abitamondo.it

Cerveteri 14 aprile 2016
BONUS Pordenone

adiconsumatera@gmail.com

BONUS Matera

assoutentipotenza@virgilio.it
gerda58@libero.it
debora.fort@ambitosacile.it
franchigianni@libero.it
ele.frau@yahoo.it

BONUS Matera
Ficarolo 16 maggio 2016
BONUS Pordenone
Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016

0689630209
334 6974052

Rome 14 dicembre 2015
0471 304655
ba-gar@libero.it
garofanomaria@live.it
garulli.e@hotmail.com

Rome 14 dicembre 2015
Ficarolo 16 maggio 2016
L'Aquila 2 Agosto 2016

Operatore SMART-UP
Operatore SMART-UP

www.gvcc.net

333 4550295

055/2477490

antoniogiordanomt@virgilio.it

BONUS Matera

antonio.giorgio@comune.ladispoli.rm.gov.it
caritas@diocesivittorioveneto.it

Cerveteri 14 aprile 2016
BONUS Pordenone

maurizioacuzio.godart@gse.it

www.ancitoscana.it

Presidente: Matteo Biffoni

0699231387

Rome 14 dicembre 2015
BONUS L'Aquila

Sindaco

Commissario Prefettizi
Educatrice

Giornalista
Assessore alle
Politiche Sociali

grieco.liliana@tiscali.it
oderfla63@libero.it

BONUS Matera
Ficarolo 16 maggio 2016
0864 2421

Municipio

luisa.laurelli@comune.roma.it

Segretario

Terzo settore
Associazione Consumatore
Associazione Consumatore
Associazione comuni (ANCI)

franci_leoncini@yahoo.it
lisa.dlc@libero.it
info@confesercentimatera.it
anciabr@tin.it

Sindaco

Municipio

segreteria.trevignanoromano@yahoo.com

conciliazioni@legaconsumatorilazio.it

franci_leoncini@yahoo.it
lisa.dlc@libero.it
info@confesercentimatera.it

Rome 14 dicembre 2015
Rome 14 dicembre 2015
Webinar Roma 13 Giugno 2016
Rome 14 dicembre 2015

Operatore SMART-UP

L'Aquila 2 Agosto 2016
Ficarolo 16 maggio 2016
BONUS Matera

Operatore SMART-UP

3388703719

Operatore SMART-UP

0862/29710

Angelo

Lupi

Sindaco

Municipio

sindacocave@gmail.com

Comune di Rignano
Flaminio

Federico

Lupo

Assessore

Municipio

federico.lupi@comune.rignanoflaminio.rm.it

Comune di Sacrofano

Tommaso

Luzzi

Sindaco

Municipio

segreteriasindaco@comunedisacrofano.it

AUSER L'Aquila

Leonardo

Maddalena

Terzo settore

leomadda195@gmail.com

leomadda195@gmail.com

L'Aquila 2 Agosto 2016

Ricerca sul Sistema Ener

Simone

Maggiore

Ricercatore

Acquirente Unico - GSE, RSE,
GME

simone.maggiore@rse-web.it

simone.maggiore@rse-web.it

Cerveteri 14 aprile 2016

0239925238

Comune di Cerveteri (R
Lega Consumatori
Comune di Roma Municipio XII
Comune di Olevano
Romano
Comune di Roma Municipio XIII
Comune di Mazzano
Romano
ANCI Valle d'Aosta
AUSER L'Aquila

Alessia
Giuseppe

Majori
Malpeli

Referente Servizi Social

Municipio
Associazione Consumatore

alessia.majori@comune.cerveteri.rm.it
giuseppe.malpeli49@gmail.com

alessia.majori@comune.cerveteri.rm.it
giuseppe.malpeli49@gmail.com

Cerveteri 14 aprile 2016
Ficarolo 16 maggio 2016

069953340

Cristina

Maltese

Presidente

Municipio

cristina.maltese@comune.roma.it

Marco

Mampieri

Sindaco

Municipio

piera_milana@comune.olevanoromano.rm.it

Valentino

Mancinelli

Presidente

Municipio

valentino.mancinelli@comune.roma.it

Angelo

Mancinelli

Sindaco

Municipio

sindaco@comune.mazzanoromano.rm.it

Franco
Giulia

Manes
Mara

Presidente

Associazione comuni (ANCI)
Terzo settore

info@celva.it
giulia.mara94@hotmail.it

giulia.mara94@hotmail.it

L'Aquila 2 Agosto 2016

Presidente - Luciano Lapenna

Operatore SMART-UP

0165/43347

www.celva.it

Operatore SMART-UP

Grant agreement number: 649669 – H2020-EE-2014-2015 / HG2020-EE-2014-3 - MarketUptake

127

D7.7 Report on dissemination activities
Comune di Roma Municipio III
Comune di Goriano Sico
COOP CASSIAVASS / CO
Comune di Albano
Laziale
Cooperativa Abitamond
Abitamondo
Comune di Lucoli (AQ)
Lega Consumatori Basili
Lega Consumatori GE
CONFEDERDIA
Lega Consumatori
UNC
Comune di Calascio (AQ
Lega Consumatori Basili
Forum Terzo settore - L
Comune di Ferrandina
COMUNE DI ROMA
Comune di Cerveteri (R
ANCI Emilia Romagna

Paolo Emilio

Marchionne

Presidente

Municipio

presidenza.mun03@comune.roma.it

Rodolfo
Elisa

Marganelli
Marinelli

Sindaco

Municipio
Terzo settore

e.marinelli@cassiavass.it

Nicola

Marini

Sindaco

Elena
Mariuz
Elena
Mariuz
Gianluca
Marrocchi
Sindaco
Domenico
Martino
Alberto
Martorelli
Umberto
Marzialetti
Dirigente
Daria
Masellani
LAURA
Mastrocinque
Operatoree
Antonio
Matarelli
Sindaco
Vincenzo
Giovambattista
Mazzei
Rita
Mazzeo
Capo staff
Domenico
Mazzone
DELIZIA
MAZZOTTI
Giorgia
Medori
Referente Servizi Social
Gianni

Melloni

Segretario Generale

A.V.O. Regione Lazio
Carla
Messano
Comune di Roma Assessore alle
Domenica Alfonzo
Miani
Municipio XI
Politiche Sociali
URP Comune di Rimini
Francesca
Minar
URP Comune di Rimini
Comune di L'Aquila
Daniele
Mingroni ufficio settore energia/i
Comune di Raiano (AQ)
Marco
Moca
Sindaco
Lega Consumatori Calab
Antonio
Mondera
Comune di Roma Assessore alle
Emiliano
Monteverde
Municipio I
Politiche Sociali
Lega Consumatori Basili Graziamaria
Moramarco
Deborah
Morelli

0864 720003

Municipio

sindaco@comune.albanolaziale.rm.it

Associazione Consumatore
Terzo settore
Municipio
Associazione Consumatore
Associazione Consumatore
Terzo settore
Associazione Consumatore
Associazione Consumatore

tutoreconmico@abitamondo.it
tutoreconomico@abitamondo.it
sindaco@lucoli.it
ufficiodmpomarico@gmail.com
genova@legaconsumatori.it
umbertomarzialetti@libero.it
d.masellani@yahoo.it
laumast@hotmail.com

Municipio

sindaco@comune.calascio.aq.it

Associazione Consumatore
Terzo settore
Associazione Consumatore
Municipio
Municipio
Associazione comuni (ANCI)

segreteria@anci.emilia-romagna.it

Terzo settore

cmessano@alice.it

Municipio

mimmamiani@tiscali.it

Municipio
Municipio
Municipio
Associazione Consumatore

francesca.minar@comune.rimini.it
daniele.mingroni@comune.laquila.it
sindaco@comuneraiano.com
cosenza@legaconsumatori.it

Municipio

emiliano.monteverde@comune.roma.it

Associazione Consumatore
Associazione Consumatore

gmmor7@alice.it
debymorelli@gmail.com

Angelo

Morelli

Assessore

Municipio

a.morelli@genazzano.org

ANCI Lazio
ANCI Lazio
Comune di Collarmele (
Lega Consumatori Mate
Acli Terra
Lega Consumatori Basili
Comune di Roma Municipio IV
Lega Consumatori

Giuliana
Giuliana
Antonio
Christian
Michele
Anna Chiara

Morganti
Morganti
Mostacci
Motola
Muscio
Musillo

segreteria
segreteria
Sindaco

Associazione comuni (ANCI)
Associazione comuni (ANCI)
Municipio
Associazione Consumatore
Associazione Consumatore
Associazione Consumatore

morganti@ancilazio.it
segreteria@ancilazio.it
chrismotola@yahoo.it
michelemuscio@hotmail.it
musillochiara2016@gmail.com

Maria

Muto

Municipio

maria.muto@comune.roma.it

Keti

Muzzica

Nicola

Nanni

Comune di Sacrofano
Università degli Studi de
Università degli Studi de
Federcosumatori
CNA
CODACONS
Ambito 6.1
Anci Sardegna
ANCI Piemonte
Comune di Albano
Laziale
Comune Roma Capitale
Comune di Roma Municipio XV
Ambito 6.1
ANCI Calabria
Privato
Comune di Ladispoli
Comune di Roma Municipio V
Comune di Civitella San
Paolo
Comune di
Monterotondo
CDS della Tuscia
Comitato cittadino
Comune di Cerveteri
CILAP - CESV
Comune di Silvi (TE)
Comune di Subiaco
CILAP - CESV
Lega Consumatori
Comune di Zagarolo
AUSER L'Aquila

Fabiola
Arianna
Alessandro
Claudia
Andrea
Giuliana
Moira

Assessore

Nardin
Studente
Nicoli
Studente
Notargiovanni abile nazionale servizi e
Tiberi
Nucciarelli
Olzai
Ongaro

tutoreconmico@abitamondo.it
tutoreconomico@abitamondo.it

BONUS Pordenone
Webinar Pordenone 22 Giugno 201

ufficiodmpomarico@gmail.com
genova@legaconsumatori.it

Webinar Basilicata 29 giugno 2016
Webinar Genova 27 giugno 2016
Rome 14 dicembre 2015
Ficarolo 16 maggio 2016

d.masellani@yahoo.it
laumast@hotmail.com

0434 546850

Operatore SMART-UP
Operatore SMART-UP

340 0531196

Operatore SMART-UP

Operatore SMART-UP

366 1835258

0689630209

cmessano@alice.it

Cerveteri 16 marzo 2016

francesca.minar@comune.rimini.it

BONUS Rimini

cosenza@legaconsumatori.it

Webinar Basilicata 29 giugno 2016

Operatore SMART-UP

gmmor7@alice.it
debymorelli@gmail.com

Webinar Basilicata 29 giugno 2016
BONUS Rimini

Operatore SMART-UP

chrismotola@yahoo.it
michelemuscio@hotmail.it

BONUS Matera
BONUS Matera
Webinar Basilicata 29 giugno 2016

keti.muzzica@studiomuzzica.it

Municipio

ass.nanni@comunedisacrofano.it

Università
Università
Terzo settore

nardin.fabiola@virgilio.it
arianna.nicoli92@libero.it
a.notargiovanni@federconsumatori.it

giulianaolzai@libero.it
moira.ongaro@ambitosacile.it

keti.muzzica@studiomuzzica.it

Ficarolo 16 maggio 2016

formazione@cnalaquila
codaconslaquila@gmail.com
giulianaolzai@libero.it
moira.ongaro@ambitosacile.it

L'Aquila 23 novembre 2015
L'Aquila 23 novembre 2015
Rome 14 dicembre 2015
BONUS L'Aquila
BONUS L'Aquila
Cerveteri 14 aprile 2016
BONUS Pordenone

www.anci.emilia-romagna.it

Presidente: Daniele Manca

3478570962

335 8439969

Operatore SMART-UP

3478581842

Umberto

Oppus

Segretario Generale

Associazione comuni (ANCI)

anci.sardegna@tiscali.it

070/666798

www.ancisardegna.it

Presidente - Sandro Scano

Marco

Orlando

Direttore

Associazione comuni (ANCI)

anci.piemonte@comune.torino.it

011/537463 - 011/4423293

www.anci.piemonte.it

Presidente: Andrea Ballarè

0961/743733
069956286

www.ancicalabria.it

Presidente - Peppino Vallone

Aldo

Oroccini

Assessore

Municipio

Ostuni

Municipio

m_ostuni@yahoo.it

Michela

Ottavi

Funzionario
Assessore alle
Politiche Sociali

Municipio

michela.ottavi@comune.roma.it

Rossella
Rosanna
Orazio
Crescenzo

Pagan
Palazzo
Paliona
Paliotta

Direttore
Pensionato
Sindaco

Associazione Consumatore
Associazione comuni (ANCI)
Persona fisica
Municipio

rossella.pagan@ambitosacile.it
ancicalabria@tin.it
crescenzo.paliotta@comune.ladispoli.rm.gov.it

Giammarco

Palmieri

Presidente

Municipio

giammarco.palmieri@comune.roma.it

Lorenzo

Palmucci

Sindaco

Municipio

palmuccilorenzo@libero.it

Antonella

Pancaldi

Assessore

Municipio

pancaldi@comune.monterotondo.rm.it

Ilaria
Daniela
Alessio
Sara
Giulia
Francesco
Nicola
Giulia
Lorenzo
Lucia

Paoletti
Parisi
Pascucci
Pazzetta
Pelliccia
Pelliccia
Perrone
Piazza
Piazzai
Piccirilli

Volontaria
Volontaria/Architetto
Sindaco
Collaboratore

Terzo settore
Persona fisica
Municipio
Terzo settore
Municipio
Municipio
Terzo settore
Associazione Consumatore
Municipio
Terzo settore

paoletti.ilaria@gmail.com
da.parisi.79@gmail.com
sindaco@comune.cerveteri.rm.it
sarapazzetta@gmail.com
europa@comune.silvi.te.it
sindaco@comunesubiaco.com
nicolaperrone58@gmail.com
giulia.piazza@virgilio.it
sindaco@comunedizagarolo.it
luci.piccirilli@gmail.com

Comune di Colleferro

Sanna

Pierluigi

Sindaco

Municipio

segreteria.sindaco@comune.colleferro.rm.it

Lega Consumaotri Pord
Università degli Studi de
Ambito 6.1

Dino
Claudia
Cosetta

Pin
Pitotti
Pitton

Studente

Associazione Consumatore
Università
Associazione Consumatore

dino.pin@libero.it
claudiapitotti@gmail.com
cosetta.pitton@ambitosacile.it

cosetta.pitton@ambitosacile.it

Francesco

Pizzorno

Sindaco

Municipio

sindaco@comune.anguillara-sabazia.roma.it

sindaco@comune.anguillara-sabazia.roma.it

silvana.porzio@eni.com
f.premuti@konsumer.it
ufficio.stampa@konsumer.it
sindaco@comune.vittorito.aq.it
fprofico@comunediariccia.it

Eni SpA

Operatore SMART-UP

051/6338911

Massimiliano

Comune di Anguillara

3511795047

0863/78126-789330

Associazione Consumatore

Persona fisica
Associazione Consumatore

Cerveteri 14 aprile 2016

giambattistamazzei@libero.it
giambattistamazzei@libero.it
Webinar Basilicata 29 giugno 2016
staff.forumtslazio@gmail.com
Rome 14 dicembre 2015
ufficioprotezionecivile@comune.ferrandina.mt.it fficioprotezionecivile@comune.ferrandina.mt.
BONUS Matera
delizia.mazzotti@yahoo.it
giorgia.medori@comune.cerveteri.rm.it
giorgia.medori@comune.cerveteri.rm.it
Cerveteri 14 aprile 2016

Comune di Genazzano

Assessore alle
Politiche Sociali

e.marinelli@cassiavass.it

Sindaco
Ufficio Stampa
Sindaco

aria Michela Silva

Porzio

nicazione esterna, rapp

Operatori energetici

Konsumer Italia

Fabrizio

Premuti

Presidente

Terzo settore

Comune di Vittorito (AQ
Comune di Ariccia

Carmine
Fabrizio

Presutti
Profico

Sindaco
Assessore

Municipio
Municipio

Rome 14 dicembre 2015

rossella.pagan@ambitosacile.it

BONUS Pordenone
Cerveteri 14 aprile 2016

paoletti.ilaria@gmail.com

Rome 14 dicembre 2015
Cerveteri 16 marzo 2016

3407757357

Rome 14 dicembre 2015

giulia.piazza@virgilio.it

Rome 14 dicembre 2015
Ficarolo 16 maggio 2016

luci.piccirilli@gmail.com

L'Aquila 2 Agosto 2016

dino.pin@libero.it

BONUS Pordenone
L'Aquila 23 novembre 2015
BONUS Pordenone

Operatore SMART-UP

338 2266572

Rome 14 dicembre 2015

www.comune.vittorito.aq.it
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Comune di Rocca
Priora
Comune di Grassano
Comune di Pomarico
ANCI Umbria
Comune di Silvi (TE)

Damiano

Pucci

Mariarosaria
Maria Rosa

Quintano
Rago

Silvio

Ranieri

Elisabetta

ANCI Veneto
Carlo
Lega Consumatori
Micol
Comune di Riano
Marinella
FEDERCONSUMATORI
Donatella
Lega Consumatori
Fresia
Comune di Roma Alssandro
Municipio V
Lega Consumatori Pord Maria Teresa
Comune di Guidonia
Eligio
Montecello
Fondazione di Vittorio
Serena
Ambito 6.1
Francesca
Focus casa diritti sociali
Giulio
Università degli Studi de
Luana
Comune di Bracciano
Giuliano
Università degli Studi de
Sofia
SPI CGIL
Loretta
Comune di Castelvecchi
Pietro
VITA
Vittorio
AUSER L'Aquila
Claudia
Ambito 6.1
Marzia
CSV L'Aquila
Simona
Comune di Celano (AQ)
Settimio
Comune di Roma Andrea
Municipio IX
SPI CGIL
Maria Grazia
Lega Consumatori
Irene
Lega Consumatori
Melissa
Lega Consumatori
Carlo
Lega Consumatori
Enrico
Cooperativa Abitamond
Marisilvia
Comune di Roma Emiliano
Municipio IV
Comune di Roma Marco
Municipio VI
UCI
Silvana
Martina
ANCI Puglia
Domenica
Setac in Europa
Michele
Ambito 6.1
Barbara
Comune di Cerveteri (R
Rosanna
Comune di Frascati
Alessandro
ANCI Molise
Michelina
CESV - LAZIO
Paola
Lega Consumatori
Ebe
Università degli Studi de
Monica
Comune di Canale
Angelo
Monterano
Centro Democratico
Pasquale
A.V.O. Roma
Sandro
Comune di Anguillara
ANCI Lombardia
MINISTERO DEL
LAVORO - DIREZIONE
INCLUSIONE E
POLITICHE SOCIALI
Lega Consumatori
Comune di Trasacco (AQ
Comune di Cerchio (AQ)
CILAP
URP Comune di Rimini
Lega Consumatori Rovig
Lega Consumatori Pord
Comune di Roma Municipio XV

Sindaco

Segretario Generale

Rapacchiale nsabile settore servizi
Rapicavoli
Revere
Ricceri
Sarra
Rodolfi
Rosi

Direttore
Sindaco

Assessore alle
Politiche Sociali

Rossi

Municipio

sindaco@comune.roccapriora.roma.it

Associazione Consumatore
Associazione Consumatore

mariarosaria.quintano@alice.it
mariellarosarago@gmail.com

Associazione comuni (ANCI)

info@anci.umbria.it

Associazione comuni (ANCI)
Associazione Consumatore
Municipio

anciveneto@anciveneto.org
micol.revere@virgilio.it
sindaco@comune.riano.rm.it

Associazione Consumatore

rodolfi.fresia@gmail.com

Municipio

alessandro.rosi@comune.roma.it

Associazione Consumatore

mariateresarossi@yahoo.it

Sindaco

Municipio

sindaco@guidonia.org

Rugiero
Ruscica
Russo
Sacchetti
Sala
Salari
Del Papa
Salutari
Sammarco
Santariga
Santarossa
Santilli
Santilli

Ricercatrice

Terzo settore
Associazione Consumatore
Terzo settore
Università
Municipio
Università

s.rugiero@fdv.cgil.it
francesca.ruscica@ambitosacile.it
giuliorusso@dirittisociali.org
luanasacchetti.l9@gmail.com
sindaco@comune.bracciano.roma.it
sofia.salari@gmail.com

Santoro

Sindaco
Giornalista

Sindaco

Municipio
Terzo settore
Terzo settore
Associazione Consumatore
Terzo settore
Municipio

comunedicastelvecchiosub@virgilio.it
v.sammarco@diotimagroup.it
sanclaudia@libero.it
marzia.santarossa@ambitosacile.it
info@csvaq.it
sindaco@comune.celano.aq.it

Presidente

Municipio

presidenza.mun09@comune.roma.it

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Associazione Consumatore
Associazione Consumatore

ireaure@libero.it
avv.melissa.sartori@gmail.com
carlo@carlosavino.it
studioscarazzati@libero.it
be.ach@libero.it

Taverna
Sarro
Sartori
Savino
Scarazzati
Scian
Sciascia

Presidente

Municipio

emiliano.sciascia@comune.roma.it

Scipioni

Presidente

Municipio

marco.scipioni@comune.roma.it

Sebastiani
Alloggia
Sgobba
Direttore
Associazione comuni (ANCI)
Sisto
Associazione Consumatore
Sogos
Associazione Consumatore
Sorace
Referente Servizi Social
Municipio
Spalletta
Sindaco
Municipio
Spina
Direttore
Associazione comuni (ANCI)
Springhetti
Dir. Comunicazione
Terzo settore
Sprocati
Associazione Consumatore
Stanganello
Studente
Università
Stefani

Sindaco

Stella Brienza
Strazzulla

segreteria@anci.puglia.it
setac@tiscali.it
barbara.sogos@ambitosacile.it
rosanna.sorace@comune.cerveteri.rm.it
sindaco@comune.frascati.rm.it
moliseanci@gmail.com
paola.springhetti@cesv.org
ebesprocati@libero.it
monique_pescara@yahoo.it

Municipio

segretario@comune.canalemonterano.rm.it

Associazione Consumatore
Terzo settore

pasqualestellabrienza@virgilio.it
sandro.strazzulla@gmail.com
e.stronati@comune.anguillara-sabazia.roma.it

Enrico

Stronati

Assessore

Municipio

Pier Attilo

Superti

Direttore

Associazione comuni (ANCI)

RAFFAELE

TANGORRA

Alessandra
Marco
Alessandro
Gianfranco
Nicoletta
Marcello
Silvia
Silvia
Federico

Targa
Taricone
Del Coco
Tedeschi
Teodosi
Sensoli
Tiraferri
Toffolo
Tonizzo

Daniele

Torquati

Min lavoro

rtangorra@lavoro.gov.it
dginclusione@lavoro.gov.it

Associazione Consumatore
Municipio

alessandra.targa@studiomuzica.it
servizisociali@comune.trasacco.aq.it

Municipio
Terzo settore

sindaco@comunedicerchio.it
nickteodosi@gmail.com

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore

silvia.tiraferri@comune.rimini.it
silvia.toffolo@email.it
federicotonizzo@alice.it

Presidente

Municipio

daniele.torquati@comune.roma.it

esponsabile servizi soci
Sindaco

URP Comune di Rimini

TIZIANA

TOTO

Resp. Settore energia

Terzo settore

Comune di Cerveteri (R
Università degli Studi de
Comune di Arcinazzo
Lega Consumatori
Comune di Magliano
romano
Comune di L'Aquila
Comune di Ladispoli

Caterina
Giuseppina
Giacomo
Silvana

Trogu
Troiani
Troja
Tucci

Studente
Sindaco

Municipio
Università
Municipio
Associazione Consumatore

t.toto@cittadinanzattiva.it
mail@cittadinanzattiva.it
caterina.trogu@comune.cerveteri.rm.it
giusitroiani94@gmail.com
g.troja@arcinazzo.org
silvana.tucci@alice.it

Ercole

Turchi

Sindaco

Municipio

e.turchi@alice.it

AUTORITA' ENERGIA

GABRIELLA

UTILI

Lega Consumatori
Comune di Ladispoli
MISE
Comune di Roma Municipio XI
LEGA CONSUMATORI P

Clara
Francesco
LAURA

Vadarola
Valeri
VECCHI

CITTADINANZATTIVA

Alfonso
Roberto

BONUS Matera
BONUS Matera

Municipio

Rubeis

Presidente
Studente
Sindaco
Studente

mariarosaria.quintano@alice.it
mariellarosarago@gmail.com

micol.revere@virgilio.it

Ficarolo 16 maggio 2016

d.sarra@federconsumatori.abruzzo.it
rodolfi.fresia@gmail.com

BONUS L'Aquila
Ficarolo 16 maggio 2016

mariateresarossi@yahoo.it

BONUS Pordenone

francesca.ruscica@ambitosacile.it

0755 755444

www.anci.umbria.it

0859357204

http://www.pattodeisindaciabruzzo.it/elenco-paes-comuni/

049/8979033

www.anciveneto.org

Sentire sempre tramite Marco Di Filippo ricontattare per fine aprile
Presidente - Maria Rosa Pavanello

080 52 31 218

www.anci.puglia.it

Presidente - Luigi Perrone

http://www.anci-molise.it

Presidente - Pompilio Sciulli

Rome 14 dicembre 2015
BONUS Pordenone
Rome 14 dicembre 2015
L'Aquila 23 novembre 2015

e.delpapa@abruzzo.cgil.it

L'Aquila 23 novembre 2015
BONUS L'Aquila

v.sammarco@diotimagroup.it
sanclaudia@libero.it
marzia.santarossa@ambitosacile.it
info@csvaq.it

Cerveteri 14 aprile 2016
L'Aquila 2 Agosto 2016
BONUS Pordenone
L'Aquila 2 Agosto 2016

graziataverna@libero.it
ireaure@libero.it
avv.melissa.sartori@gmail.com
carlo@carlosavino.it
studioscarazzati@libero.it
be.ach@libero.it

BONUS L'Aquila
Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016
Ficarolo 16 maggio 2016
BONUS Pordenone

cafuciaq@gmail.com
cafuciaq@gmail.com

BONUS L'Aquila
BONUS L'Aquila

setac@tiscali.it
barbara.sogos@ambitosacile.it
rosanna.sorace@comune.cerveteri.rm.it

BONUS Matera
BONUS Pordenone
Cerveteri 14 aprile 2016

ebesprocati@libero.it

Rome 14 dicembre 2015
Ficarolo 16 maggio 2016
L'Aquila 23 novembre 2015

pasqualestellabrienza@virgilio.it
sandro.strazzulla@gmail.com

BONUS Matera
Cerveteri 16 marzo 2016

alessandra.targa@studiomuzica.it

Ficarolo 16 maggio 2016

info@scoppitoservizi.it

BONUS L'Aquila

nickteodosi@gmail.com
marcello.sensoli@gmail.com
silvia.tiraferri@comune.rimini.it
silvia.toffolo@email.it
federicotonizzo@alice.it

Cerveteri 16 marzo 2016
BONUS L'Aquila
BONUS Rimini
Webinar Ficarolo 31/05/2016
BONUS Pordenone

Operatore SMART-UP

0689630209/26
0874/429023

t.toto@cittadinanzattiva.it

Roma Bonus 25 febbraio 2016

caterina.trogu@comune.cerveteri.rm.it

Cerveteri 14 aprile 2016
L'Aquila 23 novembre 2015

silvana.tucci@alice.it

Ficarolo 16 maggio 2016

Municipio
alfonso.ubaldo@comune.laquila.it
Municipio
ssessore.servizisociali@comune.ladispoli.rm.gov.it
Autorità Energia Elelttrica, Gas
gutili@autorita.energia.it
e Settore Idrico
Associazione Consumatore
clara92@alice.it
clara92@alice.it
Ufficio di piano RM F2
Municipio
francesco.valeri@comune.ladispoli.rm.gov.it
francesco.valeri@comune.ladispoli.rm.gov.it
MISE

Presidente - Francesco De Rebotti

3405282365

Operatore SMART-UP

347 6475198

Operatore SMART-UP

340 4807120

http://www.cittadinanzattiva.it/
068963030

Ubaldo
endente ufficio Smart
Ussia Spinaci
Assessore

Maurizio

Veloccia

Presidente

Municipio

presidenza.mun11@comune.roma.it

Gianni

Vemdrame

Responsabile

Associazione Consumatore

pordenone@legaconsumatori.it

pordenone@legaconsumatori.it

Ficarolo 16 maggio 2016
Cerveteri 14 aprile 2016

3483464022

BONUS Rimini
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Ecuba

UNC
ANCI Liguria
Lega Consumatori
Università degli Studi
de
Lega Consumatori
Lega Consumatori
Rovig
AUSER L'Aquila
Lega Consumatori
Abitamondo

Ronald

Verhagen

Marco
Pier Luigi
Lino
Valeria

Vignola
Vinai
Visentin
Vitalini

Pietro
Erika
Marco
Paolo
Alessia

UNC
UNC
Lega Consumatori Calabria

Referenti per il
progetto Energy
Ambassador
http://www.managen
ergy.net/lib/documen
ts/111/original_energ
y_ambassadors_fileni.
pdf

Terzo settore

verhagen@ecuba.it

Associazione Consumatore
Associazione comuni (ANCI)
Terzo settore
Università

marco.vignola@consumatori.it
info@anciliguria.eu
lino.visentin@gmail.com
valeriavitalini@gmail.com

marco.vignola@consumatori.it
lino.visentin@gmail.com

Ficarolo 16 maggio 2016
L'Aquila 23 novembre 2015

Volpato
Zanca

Associazione Consumatore
Associazione Consumatore

volpato.pietro@gmail.com
zancaerika89@gmail.com

volpato.pietro@gmail.com
zancaerika89@gmail.com

Ficarolo 16 maggio 2016
Webinar Ficarolo 31/05/2016

Zanon
Zerbinati
Zoppé

Terzo settore
Associazione Consumatore
Terzo settore

marcozanon87@gmail.com
paolozerb82libero.it
alessia.zoppe@vicinidicasa.fvg.it

marcozanon87@gmail.com
paolozerb82libero.it
alessia.zoppe@vicinidicasa.fvg.it

Associazione Consumatore
Associazione Consumatore
Associazione Consumatore

help@consumatori.messina.it
segreteria2@consumatori.it
sportello@legaconsumatoricalabria.it

help@consumatori.messina.it
segreteria2@consumatori.it
sportello@legaconsumatoricalabria.it

L'Aquila 2 Agosto 2016
Ficarolo 16 maggio 2016
Webinar Pordenone 22 Giugno
201

Terzo settore

avoregiolazio@libero.it

Resp. Energia
Segretario
Studente

UNC Messina
Segreteria
Sportellisti

Associazione di
Volontariato
(AVO) Lazio
ANCI Lombardia
Associazione Bruno
Trentin
Associazione Bruno
Trentin
Associazione Bruno
Trentin
Associazione Bruno
Trentin

Associazione comuni (ANCI)

posta@anci.lombardia.it

Terzo settore

segreteria@trentin.cgil.it

Operatore SMART-UP

329 6595006
010/5574075-6-7

Webinar Basilicata 29 giugno
2016

Presidente: MarcoDoria

Operatore SMART-UP
Operatore SMART-UP
Operatore SMART-UP
Operatore SMART-UP
Operatore SMART-UP
Operatore SMART-UP

Cerveteri 14 aprile 2016

Terzo settore
Terzo settore

s.rugiero@ires.it

Terzo settore

giuseppe.travaglini@uniurb.it

Associazione Bruno Trentin

Terzo settore

e.battaglini@ires.it

http://www.ires.it/

Caritas Roma

Terzo settore

direzione@caritasroma.it
ufficio.stampa@caritasroma.it

http://www.caritasroma.it/

Comune di Roma Municipio II
Comune di Trevignano

Assessore alle
Politiche Sociali
Assessore

Comunità di S. Egidio
Comunità Montana Sirentina
Croce Rossa Italiana
Ecuba
Ordine di Malta
Parent Project Onlus
(Associazione
Genitori)
UILDM - Unione
Italiana Lotta alla
Distrofia
Muscolare
ONLUS

Programmazione, Pianificazione e
Ge

Ricerche effettuate da: Rugiero Serena e
Travaglini Giuseppe
(http://www.ires.it/files/upload/fuel%20po
verty_nuovaenergia1_2015.pdf;
http://www.ires.it/files/upload/2_Fuel%20
Poverty%20rr.pdf)

Municipio
Municipio

g.torregiani@pec.trevignanoromano.it

Terzo settore

info@santegidio.org

http://www.santegidio.org/

Municipio
Terzo settore
Terzo settore

sirentina@sirentina.it;
informazioni@sirentina.it
Ufficio Stampa: urp@cri.it
ecuba@ecuba.it

http://www.cri.it/
http://www.ecuba.it/

Terzo settore

info@orderofmalta.int

http://www.orderofmalta.int/

Terzo settore

info@parentproject.it

Terzo settore

uildmcomunicazione@uildm.it
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13.9 Spanish/Ecoserveis stakeholders
Key decision-makers
Name

Position

Organisation

Relevance

Irma Soldevilla

Project Manager

Barcelona Energy
Agency

Public Agency
Ecoserveis reached an
agreement with the
Barcelona Energy
Agency to provide
training to the energy
agents that were
going to install the
Mirubees so they
could distribute the
SMART-UP project
tools to the
households and also
transfer the acquired
knowledge.

Name

Position

Organisation

Relevance

Eladi Torres

Executive Director

Barcelona Municipal
Social Institute
(IMSS) – Public
Organization

Social Service section
of the Barcelona
Municipality Allowed
us to be able to reach
registered vulnerable
citizens and
participate to the
PFAEP project.

Name

Position

Organisation

Mònica Plana

Project developer & Social Associació Benestar i
Research
Desenvolupament
(ABD)

Relevance
Association (NPO)
Ecoserveis collaborated
with ABD to deploy the
SMART- UP project
goals into PFAEP
project and
ABD’s own project
interests to catalyse
the effort.

Other
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Organisation
AGIC
EU - Barcelona's Urban Ecology Department
ICAEN - Catalan Energy Agency
Social Services of Terrassa

ASPB - Barcelona Health Agency

Relevance
Installer Association - We met with them to
present the project and deploy SMARTUP through
their installers. They work in Barcelona
We met with them to present the project. They
work in Barcelona
Energy Public Agency - We met with them to
present the project. They work in Barcelona
Social Service Department of the Municipality of
Tarrasa - We met with them to present the project
and try to deploy SMARTUP in their city.
They work in Barcelona
Barcelona Health Agency - We met with them to
present the project results and try to develop a
health study using SMARTUP data. They work in
Barcelona
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onyou
dissemination
activities
Additional
information
may want to
Member
Any other

Type
of
activity

Date

Name
of
conference/ev
ent
publications

Type of
audienc
e

Non
scientific
and nonpeer
reviewed
publication
s

23
February
2016

EASME
website article
'Energy
Efficiency
projects tackle
energy
poverty
in
support of the
most
vulnerable

Other

Policy makers, practitioners, general public,
those with
an interest in energy poverty

Non
scientific
and nonpeer
reviewed
publication
s
Participatio
n in a
conference

23/03/20
16

8th
Citizens
Energy Forum
(London, UK)

General
Public

It included also policy makers, consumer
associations, national energy authorities

16/06/20
16
01
Novembe
r 2016

EU Sustainable
Energy Week
Energy Poverty
Handbook

General
public

Also policy makers.
Energy poverty is a serious concern in our
societies while more and more people
realize that it should be a social right. As a
follow-up to the European Parliament
Initiative Report on the antipoverty target
in the light of increasing household costs,
MEP Tamas Meszerics (Greens, Hungary)
initiated the production of a Handbook on
Energy Poverty. The aim of this practical
guide is to serve policy makers in their
attempt to find new ways of tackling this
complex issue. This handbook also
addresses non- governmental actors,
activists, journalists, business professionals,
academics, students in social sciences and
any concerned individual in need of the
right tools understand the issue and start
taking action.

include on audience

s
reached
(or
circulati
on
figures)
500

50

outcomes
information to record

or

Attendance/Other detail

https://ec.europa.eu/easme/
en/new s/energy-efficiencyprojects-tackleenergypoverty-support-mostvulnerable-consumers

At the event a stand for the
SMART UP project was set up
with the roll-up of the project
and paper copies of the
communication
material
(project postcard, card on the
photography competition….)

Attended by representatives from
AISFOR and EcoServeis

European publication, produced in
conjunction with the 'Energy Poverty
Handbook', aimed at providing case studies
for those interested in understanding more
about energy poverty and replicating bestpractice
http://meszerics.eu/pdf/energypovertygoodpractices.pdf
Participatio
n in a
conference

01
February
2017

Good practices
aiming to end
energy
poverty
produced by
Office of MEP
Tamás
Meszerics

Other

Policy
makers

Other

Participatio
n in a
workshop

10/05/20
17

Participatio
n in a
workshop
Participatio
n in a
conference

05/09/20
17

Organisatio
n of a
conference

05/06/20
18

Exhibition

05/06/20
18

Contractors'
day;
Eliminating
Energy Poverty
Across Europe
- Monitoring;
Progress for an
Inclusive
Energy Union
(20-25
stakeholders)

European
Energy Poverty
Conference,
Dublin
Participation
in
'Active
Consumer,
Vulnerable
Consumer'
event
at
EUSEW
Exhibition
stand
in
EUSEW
Networking
Village

Workshop organised by the EASME with the
coordinators
of projects addressing
consumers on energy efficiency

Other

20-25

20

Other

Organised by public policy exchange

25

Other

Organised by Energy Action

100

Other

Event organised as part of final
dissemination activities
for SMART-UP, during EU Sustainable
Energy Week.

100

Attended by representative from
AISFOR and Alpheeis

http://energyaction.ie/fuelpoverty-conference/ses
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Participatio
n
in
activities
organised
jointly with
other
H2020
projects
Other

Energy talk at
the
EUSEW
Networking
village

Participation
at
energy
poverty
contractors
meeting

Other

30 minute speech on SMART-UP within the
networking
village

4

Member
s
reached
(or
circulati
on
figures)
100-200

Type
of
activity

Date

Name
of
conference/ev
ent
publications

Type of
audienc
e

Additional information you may want to
include on audience

Organisatio
n of a
conference

01
February
2018

SMART-UP
final
conference

Other

Pan-EU policy-makers and practitioners
with an interest
in energy poverty issues
100 - 200
Pan-EU policy-makers and practitioners
with an interest in energy poverty issues;
H2020 project and others with interest in
issues around smart metering / energy
vulnerability
Pan-EU policy-makers and practitioners
with an interest in energy poverty issues;
H2020 project and others with interest in
issues around smart metering / energy
vulnerability

SMART-UP
final video
Final
public
report
of
SMART-UP
SMART-UP
website

Other

Twitter : Des
compteurs
intelligents au
services des
ménages
précaire
Facebook: Des
compteurs
intelligents
aux services
des ménages

General
public

Video/film
Publication

February
2018

Website
Website
Press
release

Social
media

Newsletter
Smart-UP
Publication
of
newsletter
s, numbers
1 and 3
General
assembly
of chamber
of
commerce
in NICE
Flyers
training

Pitch event
Flyers
training

Meeting
with
SEWCU
Radio
Programm
e
Meeting
with MFSS

01
January
2016
01 May
2016
01 March
2016
01 June
2015
01
February
2016
01 June
2015

Presented by representatives
from NEA,
and EcoServeis.
Alpheeis in attendance.

Any other outcomes
information to record

or

Attendance/Other detail

Other

Regular updates on PiM facebook page

984
306

Civil
society
Civil
society

Policy
makers

01 June
2016
24
January
2017
02
February
2017
24 June
2016
13
October
2015
18
Novembe
r 2015
27
January
2016
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Richmond
Foundation
team
disseminati
on
and
training
(Msida)
Flyers and
competitio
n
distribution
Meeting
with LEAP
Conference
on Housing
in Malta
LEAP team
disseminati
on
and
training
events
Disseminati
on
of
energy
poverty
pack and
recruitmen
t

LEAP team
disseminati
on of first
results
Poverty
discussion
Qawra
school
parents
Guest
appearanc
e on RTK
radio
on
energy
poverty
LEAP team
disseminati
on of first
results and
training
(Hal
Farrug)
Type
of
activity

Disseminati
on
with
stakeholde
rs at the
Energy and
Water
Ministry
Other
Other

13 June
2016

http://www.richmond.org.mt/sup
ported-housing-scheme/

01
Septemb
er 2016
23
Novembe
r 2016
26
Novembe
r 2016
1,2,3,5,9
Decembe
r 2016

Custom
ers

1,2,3,
Nov
2016;
12,15,16
Dec
2016;
1,2,10
March
2017; 17,
27,
28
Feb 2017;
6,8,9,
March
2017;
17 March
2017

The LEAP centres offer support to people at
the risk of poverty, and offer Community
services, Job Advisory, Mentoring, and
Training.http://mfss.gov.mt/leap/Pages/de
fault.aspx

Custom
ers

14 March
2017
23 March
2017

17 March
2017

Date

Social
workers

Name
of
conference/ev
ent
publications

Type of
audienc
e

Additional information you may want to
include on audience

Member
s
reached
(or
circulati
on
figures)

Any other outcomes
information to record

3

SMART-UP folders

257, 21,
242,
228,
228,
238,
244,
237,225,
248,

Newsletter digital

or

Attendance/Other detail

Introduction of project to Ministry for the
Family and
Social Solidarity and LEAP
http://www.pim.com.mt/projects.htm

23/01/20
17
12/06/20
17
30/06/20
17
05/12/20
17
26/01/20
18
20/04/20
18
01/06/20
18
23/07/20
18
30/07/20
18

Cornellà
de
Llobregat
Municipality
Smart-up
Newsletter

General
public
General
public

Distribution of materials
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Other

30/06/20
17

Other

11/07/20
17

Other

23/08/20
17

Other

14/09/20
17

Other

13/11/20
17

Other

16/11/20
17
23/11/20
17

Other

Other
Other
Other

27/11/20
17
14/12/20
17
31/01/20
18

Other

14/02/20
18
06/03/20
18
15/03/20
18

Other

10/04/20
18

Other

16/04/20
18
23/04/20
18
28/05/20
18

Other

Other

17/06/20
18

Training
PIL
(employability
program)
Energetic
interventions
Cornellà (c754
Fuel Poverty
Group
L'Hospitalet
Energetic
interventions
CAF-Acció
(C598)
Cornellà
Municipality Diagnostic
Energy Poverty
Manlleu
Municipality
Municipality of
Vic c-760 Energetic
interventions
Castelldefels
Jesuits of Clot
(School)
Fuel Poverty
Group
Newsletter
Cornellà -c754
Energetic
interventions

General
public

10

SMART-UP folders

General
public

17

SMART-UP folders

100

SMART-UP folders

General
public

14

SMART-UP folders

General
public

5

SMART-UP folders

General
public
General
public

3

SMART-UP folders

10

SMART-UP folders

General
public

150

SMART-UP folders

1

SMART-UP folders

75

Digital newsletters

20

SMART-UP folders

2

SMART-UP folders

Civil
society

Voluntaris del FPG - L'Hospitalet

Meeting with head of studies
General
public
General
public

Energy
efficiency talk
to pre-scholars
(Masnou)
c-857 Training
session
in
Barcelona

General
public

Meeting with
promotors of
the
project
Just Energy
Hackathon
TTNCat

General
public

General
public

Home assistance professionals

General
public

13.10 Maltese/Pim stakeholders

Malta
Type
activity

of

Meeting
with SEWCU

Date

Name
of Type of Additional
conference/event/publ audience information
ication

13 October Dissemination
with Policy
2015
stakeholders at the makers
Energy and Water
Ministry
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Radio
programme
(RTK)

18
November
2015

Guest
on
radio General
programme on energy public
poverty (RTK)

3000

Flyers
training

01
November
2015

Dissemination by email Civil
to all vulnerability society
stakeholders on the
islands

130

Meeting
with MFSS

27 January
2016

Introduction of project
to Ministry for the
Family
and
Social
Solidarity and LEAP

Web-site

01 March
2016

http://www.pim.com.
mt/projects.htm

Social media

01
February
2016

Regular updates on PiM General
facebook page
public

200

Organisation
of
a
workshop

16 June
2016

Numerous
meetings Policy
with vulnerability key makers
decision makers

30

Distribution
of
LEAP
pamphlets
and material

01 June
2016

Flyers left at 11 LEAP Custome
centres
rs

Richmond
Foundation
team
disseminatio
n & training
(Msida)

13 June
2016

Dissemination
and Social
Traning of Richmond workers
social workers

Flyers
training

01 July
2016

Flyers
left
at
8 Custome
community homes for rs
supported
housing
managed by Richmond

4

General
public

unknown

The LEAP centres
offer support to
people at the risk of
poverty, and offer
Community services,
Job
Advisory,
Mentoring,
and
Training.http://mfss.
gov.mt/leap/Pages/
default.aspx

500

39

http://www.richmon
d.org.mt/supportedhousing-scheme/
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Flyers and
competition
distribution
by post

01
September
2016

Flyers distributed
FEAD beneficiaries

to Custome
rs

4000

Meeting
with LEAP

23
November
2016

Update on the project

Policy
makers

Conference
on 'Housing
in Malta'.

26
November
2016

Flyers distributed

General
public

LEAP team
disseminatio
n & training
(Msida)

01
December
2016

Dissemination
and Social
Training to LEAP staff
workers

71

LEAP team
disseminatio
n & training
(Msida)

02
December
2016

Dissemination
and Social
Training to LEAP staff
workers

71

LEAP team
disseminatio
n & training
(Msida)

03
December
2016

Dissemination
and Social
Training to LEAP staff
workers

74

LEAP team
disseminatio
n & training
(Birgu)

05
December
2016

Dissemination
and Social
Training to LEAP staff
workers

9

LEAP team
disseminatio
n & training
(Gozo)

09
December
2016

Dissemination
and Social
Training to LEAP staff
workers

12

Disseminatio
n of Energy
poverty pack
and
recruitment

01
November
2016

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food distribution, ,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack

02
November
2016

Msida Leap Centre

Custome
rs

Staff
members
present during FEAD
food distribution, ,

100

5

Organised by the
Anti-Poverty Forum
Malta
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and
recruitment

and distribution of
energy
poverty
home pack

Disseminatio
n of Energy
poverty pack
and
recruitment

03
November
2016

Msida Leap Centre

Custome
rs

Staff
members
present during FEAD
food distribution, ,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

03
November
2016

San Gwann Leap Centre Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

02
November
2016

Mosta Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

03
November
2016

Mosta Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

07
November
2016

Centru LEAP tal Punent

Disseminatio
n of Energy
poverty pack
and
recruitment

12
December
2016

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack

15
December
2016

Santa Venera
Centre

Leap Custome
rs

Staff
members
present during FEAD
food
distribution,

100
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and
recruitment

and distribution of
energy
poverty
home pack

Disseminatio
n of Energy
poverty pack
and
recruitment

16
December
2016

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

01 March
2017

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

02 March
2017

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

10 March
2017

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

01 March
2017

Valletta Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

02 March
2017

Valletta Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100
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Disseminatio
n of Energy
poverty pack
and
recruitment

27
February
2017

San Gwan Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

27
February
2017

Zejtun Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

27
February
2017

M’Scala Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

28
February
2017

Qawra Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

28
February
2017

San Gwan Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

06 March
2017

Cottonera Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

08 March
2017

Birżebbuġa Leap Centre Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of

100
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energy
poverty
home pack
Disseminatio
n of Energy
poverty pack
and
recruitment

09 March
2017

Kirkop Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

09 March
2017

Kirkop Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Disseminatio
n of Energy
poverty pack
and
recruitment

09 March
2017

Gozo Leap Centre

Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

100

Qawra
school
parents

14 March
2017

Qawra school presence General
during Parent's day
Public

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

1000

Guest
appearance
on RTK radio
on energy
poverty

23 March
2017

Ta' Xbiex

Custome
rs

Programme
pverty

Discussion of
results and
disseminatio
n to LEAP
managemen
t

17
February
2017

Santa Venera

Policy
Makers

Updates on project
outputs

7

LEAP
disseminatio
n of first
results and

17 March
2017

Hal Farrug

Social
workers

Training updates on
project outputs

84
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training (Hal
Farrug)
Poverty
discussion

20 March
2017

Faculty of Arts Library, General
University of Malta
public

WIPSS
20th
anniversary series Are we developed? A
sociological look at
Malta's
development
https://www.um.ed
u.mt/newspoint/eve
nts/uomevents/201
7/03/arewedevelop
edasociologicallooka
tmaltasdevelopment

Distribution
of
pamphlets at
'
Defining
poverty'
debate

23
February
2017

Department
of General
Sociology, University of public
Malta

Organised by the
Department
of
Sociology
in
collaboration with
the Alliance Against
Poverty and the AntiPoverty Forum

24

Distribution
at extended
food
distribution
(SSFD)

12 June
2017

Across all Malta & Gozo Custome
rs

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

1000

Distribution
at extended
food
distribution
(SSFD)

16/04/201
830/04/201
8

SSFD food collection

Staff
members
present during FEAD
food
distribution,
and distribution of
energy
poverty
home pack

1000

Custome
rs

Publication
of poster on
local social
media

General
public

55

Social media
campaign

General
public

10000

Distribution
of
impact

02 July
2018

LEAP
and
management

EWA Custome
rs
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report and
D6.3
for
Malta with
EWA
and
LEAP
managemen
t
Training
01 October LEAP social workers
conference
2018
on results of
project with
LEAP social
workers

Custome
rs

86

Total
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